oars 


1 @y-ND 


Broadcast 


a NSN ERE «ap > 






TECH NOLOGY DEPT! 





FER TE OR RO 











During the year 1944, WOR carried 24% of all spot aceounts placed on 
‘ all New York stations. 


More specifically, WOR carried more than twice as 








many spot accounts as were listed for any other station in New York.* 





—that power-full station 


at 1440 Broadway, in New York 


* According to National Radio Records, whose reports on spot 
advertising come from 94 advertising agencies 
whose spot business represents 70% of the total dollar volume. 
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1923 marked Arthur C. 
Page's first radio experi- 
ence; in 1927, he became 
Associate Editor of Prairie 
Farmer; 1928 and ‘29 saw 
the beginning of his long 
career as WLS Farm Pro- 
gram Director and con- 
ductor of the famed Dinner- 
bell program. Art's work- 
days are enriched with 
memories: of WLS' work for 
flood relief; the Peabody 
award for ‘meritorious 
service to Agriculture”; 
letters from state govern- 
ors, state and national 
agricultural leaders and 
(most important to Art) 
from listeners who want to 
thank or congratulate or 
ask for help. 


The 


VOICE of a FRIEN 


Yy 
Y 
Y Y 
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y 
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with the Confidence long-time 


Friendships give 


When WLS Farm Pro- 


gram Director Art Page talks, many 
of his listeners remember his voice from as 
far back as 1923; still more recall his first days as 
conductor of the Dinnerbell in 1929; and there are 

thousands in his Midwest American audience who have 

met him personally at farm meetings, state and county fairs 
in these four states. (Dinnerbell was broadcast from remote 
locations 53 times during 1944 alone; 37 of these broadcasts 

originated outside Chicago and 16 from points within the city.) 


Naturally, these listeners regard Arthur C. Page as an old 


friend; his messages are more than just broadcasts; they are the 
words of a friend who has stopped in for another visit. 


So it goes on WLS. Farm editors, announcers, singers. 
newsmen, musicians—all are accepted as friends. Which 
makes WLS itself speak to Midwest America as The 
Voice of a Friend. Friendship rests on mutual con- 
fidence. Confidence generates response. Re- 


sponse equals results for the advertisers 
who use WLS — The Voice of a 


890 KILOCYCLES 
50,000 WATTS 
BLUE NETWORK 


REPRESENTED BY 
JouN Blair & COMPANY 


Friend in Midwest America. 


We 


CHICAGO 7 





The 
PRAIR'! 
FAR ME! 
STATIO 
Buraince D. Bur 

President 


GLENN SNvOms 
Manager 





MANAGEMENT AFFILIATED WITH KOY, PHOENIX, AND THE ARIZONA NETWORK, KOY PHOENIX * KTUC TUCSON * KSUN BISBEE-LOWELL-DOUG 
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Le ity desk wishes to correspond 








with handsome sponsor... 


O YOU were a newspaper man once 
S yourself? Good. Born reporter? 
Fine. That makes it unanimous. 

For apparently the million-and-a- 
quarter well-to-do people in WTOP’s 
50,000-watt area are a lot like you. 
That’s why WTOP decided to give them 
a chance to play reporter. 

We made a program called City 
Desk. A program of local news, as 
accurate and swift and sharp as our 
national and foreign news. We recruit 
our reporters from the audience. For 
every item used on the air, out goes one 
dollar to the reporter, with a certificate 
of excellence. What’s more, the reporter 
of the best story of each week gets City 


Desk’s special award of five bucks. 


(opj: profitable alliance) 


A veteran network newsman, Cliff 
Allen, sits in the slot of City Desk— 
processes the stories— broadcasts them 
daily (5:35-5:45 p.m. EWT) Monday 
through Friday—ten minutes of first- 
rate hometown news. 

New twist? Yes. Sounds good? Is. 
Why didn’t somebody think of that 
before? Because it’s WTOP’s business 
to think’em up first, as witness Janice 
Gray, The Factfinder, Stump Us, Arthur 
Godfrey's Sundial, Arch McDonald's 
6:30 Show, and Battle of the Bureaus. 

All City Desk needs now is a smart 
sponsor. All a smart sponsor needs now 
is City Desk working for him. 

So call us—or call Radio Sales — 


but call. Quick. 


CRS 
COLUMBIA OWNED 








7 Represented by Radio Sales, 
the SPOT Broadcasting Division of CBS 











































































Radio Station KOIL, 
Omaha, Nebr. 


Gentlemen: 


Radic Stavion FOIL 
no, Hebraske 


pent lemons 


This is a time of the year when inventory 
ning rene sil) tae 8 is taken and plans made for the future. We 
think that the past year has given us reason 


esnenee to say that our association has been both 
ions pleasant and profitable and we do appre- 
¥} ciate your part. 

Briked 


Let us hope the coming year will see a 
clearing of most of our trouble clouds. In 
the meantime. may we wish you the com- 
pliments of the season. 



















Yours very truly, 
WILDROOT COMPANY, INC. 


H. J. Lehman, President 


Kot 


KOIL shines on National “Spot” Schedules. 
Whether “spot” programs or announcements, 
they reach a big and friendly audience. Smart 
programming helps listener reception. In 
Omaha, let KOIL build sales for you with "'spot”’ 
programming. 








Represented by Edward Petry Co., Inc. 


GORDON GRAY, 
General Manager 
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These ten 


WORLD FEATURES 
are now ready! 


Choose the one 
that’s best 
for you 


CASA CUGAT 15 min. ... 
156 programs. Xavier Cugat, 
his orchestra, chorus and 
vocalists, in a program of 
Latin rhythms. ————»> 


JAM SESSION 15 min... 
156 programs. A_ brilliant 
show—131 of the country’s 
top jazz men. 


SONGS OF PRAISE 15 min. 

. 156 programs. Devo- 
tional music by the cele- 
brated Hamilton Quartet, 
George Broadbent at the 


MANDRAKE THE MAGICIAN 
15 min. . . . 156 programs. 
Adventures of this favorite 
of millions of newspaper 
readers. 


organ. 


RHYTHM RANGE 15 min. 
. . . 26 programs, Cotton- 
seed Clark and his cowboys 
in a lively show of cowboy 
music. 


SINGING LADY 15 min.... 
52 programs. The popular 
Ireene Wicker telling fairy 
tales, stories of great mu- 
sicians and our_ national 
holidays. 


STRANG 
\Smin. . 
tells of 

fascinat 
hewspa f 








Your Money / 


Star talent! Top notch writers, 
directors, producers! 


Yes, each of these new World Features is “A notice how smoothly, how skillfully the expert 


























Show for Your Money”—each one is priced to fit _ scripts are wedded to the music—with what show- 

even the most moderate budgets. Yet each Fea- —=manship these World Features are created. 

ture bears the unmistakable imprint of World’s There are two types of Features available—open 

experience and “know-how” in creating top flight —_ end and World’s flexible new form—“Audi-Flex,” 

radio shows. a combination of top ranking scripts with music 
Here is showmanship in its finest sense—the _ on bands. If you are an advertiser or agency ask 

imagination to engage the best talent, the fore- —_ your local station about the unusually moderate 


most writers, directors and producers and the _ prices of these Features and let them audition the 
ability to bring to the creating of each show the _ shows for you. If the local station does not have 


accumulated knowledge of what the listening pub- | World Features write us direct. Address World 
lic really wants to hear. Broadcasting System, Inc., 711 Fifth Avenue, 
Listen to one of these new World Features— New York 22, N. Y. 





Transcription Headquarters 


WORLD BROADCASTING SYSTEM, INC. 


A Subsidiary of Decca Records, Inc. ONCE UPON A TIME S min. 


a tea ae ls =—T . . « 26 programs. Actress 
New York Chicago | WBS? Hollywood Washington Maureen O’ Sullivan tells the 
Za P (= favorite children’s stories. 













lar 


iry 
nu- STRANGE AS IT SEEMS 
nal ljmin.... 13 programs. Hix 


tells of oddities that have 
fscinated millions in his 
newspaper columns. 










FOOTPRINTS ON THE 
SANDS OF TIME 5 min.... FIRESIDE TALES 5 min.... 
104 programs. Little known 26 programs. FrankGraham, 
facts of well-known celebri- “one-man theatre” drama- 


ties—told by Art Baker. tizes well known stories. 






eyndicate finc- 





yr ted Features 
Copyright United Fe® 
opy 











Now it's 


GREAT SCOTT 


At Deadline 


SEVEN UP Inc., St. Louis (soft drink), on March 28 will begin sponsor- 
ship of a half-hour variety show on Mutual, 7:30-8 p.m. (CWT), originat- 
ing in New York with rebroadcast for the West Coast. Contract for 52 
weeks was placed by J. Walter Thompson Co., Chicago. 


NEW APPLICATIONS filed with the FCC: Voluntary assignment of 
license of KTBC Austin, Tex. from State Capital Broadcasting Assn. to 
Claudia T. Johnson, majority owner, and wife of Rep. Johnson (D-Tex.) ; 
New standard station, 1490 ke 100 w unlimited time at Bloomington, 
Ind. sought by Fred O. Grimwood, radio engineer and former licensee 
of KLCN Blythesville, Ark. 


PROFITABE 


P. BALLANTINE & Sons starts Cameron Andrews as featured comedian 
on CBS Monday, 10:30-11 p.m. Formerly featured Johnny Morgan. 
Agency is J. Walter Thompson Co., New York. 


JOSEPH D. BOHAN has been elected vice-president of Sterling Drug 
Inc., New York, in charge of the Centaur Co. division, succeeding Harold 
B. Thomas, resigned to become partner in Pedlar & Ryan, New York. 
Formerly divisional vice-president of Centaur, Mr. Bohan has been with 
the company 13 years. He is chairman, national relations committee, Pro- 
prietary Assn. of America. 


EFFECTIVE March 18 three CBS programs will be available for local 
sponsorship. They include Morning News Roundup, Monday-Saturday, 
8-8:15 a.m.; Morning News, Monday-Friday, 9-9:15 a.m.; a ten-minute 
news program, five minutes of straight news, five minutes of analysis, 
on the 11-11:15 p.m., all EWT. 
S. C. JOHNSON & SON, Racine, Wis., has renewed Fibber McGee & 
Molly Tuesday 9:30-10 p.m. on full NBC network for 52 weeks effective 


YAWN PATROL! 


He’s on all night in Washington, 
D. C. That delightful master of 
quick wit that’s comical without 
(And 


heard the tired cracks of some of 


being _ irritating. if you've 
the all-night boys you'll know exact- 


ly what we mean!) 


Great Scott was a natural for 
the spot when WWDC went on the 
air around-the-clock . . . only station 
in town, by the way, that operates 
24 hours. He goes on at 1 A.M. and 
comes off at 6 A.M. 


It's a good spot for any adver- 
tiser who has something to sell to 
the people of the nation’s capital 


. « the cross-section of America, 


WWDC 


the big sales result 
station in Washington, D. C. 


Represented nationally by 
WEED & COMPANY 
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| YPIFYING the American 
saga, from office boy to suc- 
cessful executive is the story 
of Frank Miller Reed, direc- 
tor of media for Hill Blackett Ad- 
vertising Agency in Chicago. 

Frank was born Dec. 16, 1902, in 
Fort Wayne, Ind. He attended the 
Western Military Academy, Alton, 
Ill. and studied at 
the University of 
Illinois for two 
years. 

In 1923 Frank 
came to Chicago 
to join the Stack Ad- 
vertising Agency 
(later known as 
Stack-Goble) as an 
office boy. For nine- 
teen years he was 
associated with the 
agency. He was 
space buyer until 
1942 when the agen- 
cy dissolved. He was 
with WIND Chicago 
as time salesman for 
six months and then 
with Wm. Rambeau 
Co., station repre- 
sentatives for 10 months. 

In 1943 he became Director of 
Media for Hill Blackett where he 
buys time for the following ac- 
counts: Wander Co., (Ovaltine), 
Chicago; Staley Mfg. Co., Decatur 
Ill., and E, J. Brach Co., Chicago. 


FRANK MILLER REED 


Ff 

Frank maintains that his back- 
ground as a station representative 
helps him to understand their prob- 
lems and in some cases simplifies 
his own. He says on occasion he 
will call up a station representative 
and preface his requests with the 
remark, “I’d like to be so and so 
today<-...” 

Frank married his 
school sweetheart, 
Frederica McClellan. 
They have two chil- 
dren, Phyllis, 17, 
and Nancy, 13. The 
Reeds reside in their 
own home in Bever- 
ly Hills, Chicago. 

When queried as 
to hobbies Frank in- 
sisted that he is “the 
finest grass cutter in 
the world” and that 
working around the 
house is his hobby. 
He used to play golf 
but because of the 
shortage of time he 
no longer can in- 
dulge in this game. 
Playing poker and 
seeing plays are his favorite 
methods of relaxation. Best of all 
all Frank avers he likes to 
watch radio productions. He is a 
great studio fan and says “I get 
a kick out of watching radio broad- 
casts.” 
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PENNSYLVANIA 


Phillipsburg, New Jersey 


HAZLETON 


PENNSYLVANIA 
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LET US TOGETHER 


The broadcasting business as we know it in America today is com- Pars ee 
plex and confusing. Hourly, management is faced with new " 
problems and new opportunities. For this reason it becomes 
increasingly difficult for us who live with and in this broadcasting 
business to see clearly what we have and what we want to have in 
the future. 


In the hope that we can arrive at some better understanding of our 
mutual problems and opportunities by considering them together, 
Radio Station KVOO, through a series of advertisements in this 
publication, will endeavor to define and discuss these matters. iN N 


We believe, that considering together, we may improve the art of 
broadcasting and thereby fulfill the destiny of American radio {| ——— 
which, to paraphrase the immortal words of Abraham Lincoln, \ 
must be “. . . of the People, by the People, for the People .. .” 
if it is to remain free. i} \ t) 














Wo. B. Way, General Manager cata aera 
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@ Shoes or ships or sealing wax, or cabbages or king- 
size cigarets—yes, spot broadcasting can and has sold 
practically everything you can think of, and can do 


it again! 


What’s your advertising problem? Whatever it is, 
we'd like an opportunity to do some thinking for 


you, and perhaps to come up with something helpful. 


Ai\ FREE & PETERS, we. 
> i\\) 





Since May, 1932 





CHICAGO: 180 N. Michigan NEW YORK: 344 Max n Ave SAN FRANCISCO Sa HOLLYWOOD: 


Plaza 5-4130 Sutter 4353 Holly we 
















“You’re wrong again—spot broadeasting f::: 
ean do any Kind of advertising job”?! /:: 


// 


, Pioneer Radio Station Representatives ase PPPs ESBS rms 
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Military to Confide Secret Data to Radio 


Basis for Norton 
Curves Will Be 


Revealed 


By BILL BAILEY 


WHAT PART classified military 
lata on F2 layer transmission 
layed in the FCC proposed allota- 
ions to FM and television will be 
isclosed at a secret session Mon- 
lay morning (March 12) with 
my and Navy communications 
ficers at FCC headquarters. 
Decision to let the industry in 
n the highly-guarded data on 
hich Dr. K. A. Norton based his 
mtroversial curves was reached 
t Thursday during oral argu- 
vent on the future location of FM. 
ll of the FM, television and stand- 
d broadcast testimony had been 
bncluded by noon Friday, with 
wstimony to be heard on facsimile 
d non-broadcast services. 






















Economics of Interest 


Argument opened Wednesday 
wrning before the full Commis- 
jn, with Commissioner Ray’ C. 
akefield absent on an overseas 
signment. Chairman Paul A. 
rter presided except for brief 
tiods Thursday and Friday 
hen Commissioner Paul A. 
alker acted as chairman. Com- 
issioners Clifford J. Durr, Nor- 
an S. Case and E. K. Jett shared 


ES: l cross-examination of witnesses, 
male Pith Commissioner Jett carrying 
Ora fe bulk on technical phases, and 
POLIS Bommissioners Durr and Walker 
\PIps- #. : 4 

'AZ00 mincing unusual interest in the 
vitiz /NoMic aspects of broadcasting. 
TAUL fBhe record will be kept open until 
ro ter the secret session Monday. 


Developments in the oral argu- 


ores | Ment last week included these: 
Dona a Dr. T. T. Goldsmith Jr., research 


irector of the Allen B. DuMont 







MORE iB4bs., Passaic, N. J., literally 
MBIA ocked the FM broadcasters on 
NOKE | p'tir respective heels with the as- 
ertion that “adequate 6-mc televi- 
nous ion” allocations will be provided 
— ft eventually television occupies 
Oo Me entire spectrum between 44 and 
| 16 me” (see story this page). 
LAND Col. W. A. Roberts, counsel for 
* ¢levision Broadcasters Assn., sub- 





hitted a plan of assignment of the 
Toposed 12 channels below 300 
whereby 398 stations would be 
Wided in the nation’s first 140 
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AS CHAIRMAN PAUL A. PORTER of the FCC rapped (with bare 
knuckles), calling to order the momentous oral argument in proposed 
allocations above 25 mc at the National Museum Auditorium, Washington, 
last Wednesday. Commissioners are (1 to r): Clifford J. Durr, Paul A. 
Walker, Chairman Porter, Norman S. Case, E. K. Jett. Commissioner Ray 
C. Wakefield is on an overseas assignment. 





markets, with 112 cities assured of 
at least one outlet. 

Industry engineers were divided 
in their opinions of Dr. Norton’s 
curves, with some challenging the 
accuracy of his conclusions and 
others, including T. A. M. Craven, 
vice-president of the Cowles Broad- 
casting Co., and former Commis- 
sioner, lauding Dr. Norton as one 
of the world’s foremost propaga- 
tion experts. 

FM interests were equally divid- 
ed as to economics. Manufacturers 
couldn’t agree on the comparable 
costs to the public of FM sets in 


the present band (42-50 mc) and 
receivers for the proposed band 
(84-102 mc). 

Television interests did not op- 
pose the Commission’s proposals, 
but all asked for assignment of the 
102-108 me band, now pegged as 
unassigned. They were divided, 
however, over interpretation of the 
allocations below 300 mc. Advocates 
of high-definition video urged the 
Commission to make the lower al- 
locations on a “temporary” basis; 
proponents of present-day stand- 
ards called for “permanent” as- 
signment below 300 mc. 





DuMont Would Give 44-216 me 
To Television, Eliminating FM 


EXPANSION of the 6-mc televi- 
sion band to include all the area 
between 44 and 216 mc, thus elim- 
inating FM unless that service 
eventually moves still higher, was 
proposed last Friday at the FCC 
oral argument on spectrum pro- 
posals between 25-30,000 mc by 
Dr. T. T. Goldsmith, Jr., research 
director of the Allen B. DuMont 
Labs., Passaic, N. J. 

Dr. Goldsmith, on behalf of the 
DuMont Labs., approved the FCC 
proposals, but requested that the 
102-108 me channel be assigned now 
to television. The Commission pro- 
poses to reserve that band for fu- 
ture assignment to television, FM, 
facsimile, or other services, de- 
pendent upon future needs. 

“While 12 channels will provide 


for a limited competitive commer- 
cial® service, the addition of the 
13th channel will be of further as- 
sistance,” said Dr. Goldsmith in a 
statement prepared by the Allen B. 
DuMont Labs. “Furthermore, it 
will insure that the receiver de- 
signs will be developed along lines 
probably capable of including all 
of these 13 channels, and assure 
ready adaptation to include other 
channels between 84 and 180 mc.” 


Additional Channels 


Dr. Goldsmith urged the Com- 
mission to “take such steps as are 
practical to earmark additional 
6-me channels in the region between 
84 and 180 mc”, to be released by 
other services when no longer re- 

(Continued on page 73) 





Testifying in support of his cal- 
culations of early last November 
[BROADCASTING, Nov. 6], which in- 
dicated that FM would be compara- 
tively free of F2 layer transmis- 
sion in the higher frequencies, Dr. 
Norton said the military would 
agree to a conference with industry 
propagation experts to make known 
to a select group of engineers rea- 
sons for his conclusions. 

Chairman Porter accepted the 
invitation and designated the hear- 
ing for Monday to accommodate 
Maj. Edwin H. Armstrong, FM in- 
ventor and opponent of Dr. Nor- 
ton’s contentions. The conference 
originally was proposed for Friday 
of this week but Maj. Armstrong 
advised Chairman Porter he would 
not be available. 


Rejects Norton Curves 


Throughout the oral argument, 
Maj. Armstrong steadfastly re- 
fused to accept Dr. Norton’s curves 
as conclusive proof that F2 layer 
transmission in the 40-me region 
would be detrimental to a nation- 
wide FM service. 

A committee of the TBA sub- 
mitted a complete assignment plan 
based on the 12 channels below 300 
me proposed by the FCC whereby 
New York, Chicago, and Los An- 
geles would have seven Class A 
stations each; San Francisco, six; 
Boston, Detroit, Pittsburgh, St. 
Louis, Buffalo, and Cincinnati each 
five; Cleveland, Washington and 
Columbus each four; Baltimore, Al- 
bany-Schenectady-Troy and Roch- 
ester, three; and Youngstown, 
Akron and Toledo each one. 

On the committee which drew up 
the proposal were: F. J. Bingley 
of the Philco Corp., chairman; Dr. 
Goldsmith, DuMont Labs.; David 
B. Smith, Phileo; O. B. Hanson, 
and Robert Shelby, NBC; George 
Lewis, Federal Telephone & Radio 
Corp.; E. A. Hayes, Hughes Pro- 
ductions; Harry Lubcke, Don Lee 
Broadcasting System; H. L. Blat- 
terman, Earle C. Anthony Inc.; W. 
J. Purcell, General Electric Co. 

Proceeding rapidly on Wednes- 
day morning, the Commission took 
up Fixed Public Service (other than 
Alaska). Haraden Pratt, chairman 
of Panel 8, read from his brief 
although Chairman Porter later re- 
iterated the request that only new 

(Continued on page 64) 
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Radio May Lose Older Men to Service 


Draft Boards Expected 
To Call 30-33 
Age Groups 
By JACK LEVY 


BARRING military developments 
which may reduce the needs of the 
armed services, broadcasters may 
be called upon by local draft boards 
to give up a substantial portion of 
their physically qualified regis- 
trants in the 30-33 age group be- 
ginning about April 1, acording to 
a spot check of Selective Service 
boards and station personnel direc- 
tors by BROADCASTING last week. 

While the boards were unable to 
estimate how many 30-33 men 
would be called, it was indicated 
that the prospects for filling quo- 
tas from the 18 through 29 groups 
are exceedingly poor. Should the 
need for replacements contiaue at 
the present rate, it appeared, it 
would become necessary to make 
progressively greater demands on 
the older groups. 


Must Be ‘Necessary’ 

Under new procedures announced 
Feb. 25 by National Headquarters 
of Selective Service, registrants in 
the 30-33 group to be eligible for 
deferment must be “necessary to 
and regularly engaged in” essen- 
tial activities. Previously, it was 
only required that registrants 30 
years of age or over be “regularly 
engaged in” essential activities to 
be eligible for deferment. The stat- 
us of registrants in the 34-37 group 
is not affected. 

Forms 42 or 42A should be used 
by employers in requesting occu- 
pational deferment of registrants 
over 29. A spokesman for Selective 
Service said that boards can be 
expected to give careful considera- 
tion to key employes and that tech- 
nical men especially will likely be 
granted deferment. Determination 
in all cases will be left to the boards. 

Whether the boards will allow 
present deferments to continue un- 
til date of expiration before calling 
up men for induction would depend 
on local conditions. In some areas, 
those who have had preinduction 
physical examinations will be the 


WOPI DESTROYED 
. BY MIDNIGHT FIRE 


FIRE which began in an adjoin- 
ing store destroyed the building 
Saturday, Feb. 24 in which WOPI 
Bristol had studios on the second 
floor. The fire was reported by an 
announcer as he signed off at 12:05 
a.m: All station equipment was de- 
stroyed except typewriters and of- 
fice furniture which were removed 
before the blaze reached them. Cur- 
rent records were damaged. 

Offices of the station have been 
moved temporarily to the building 
floor of the Union Trust building 
half a block east of the former lo- 
cation at 410 State street. The blaze 
destroyed a grocery store, real es- 
tate office and doctor’s and lawyers’ 
offices in two three-story buildings. 
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first to be called and deferments 
will be permitted to stand. In other 
areas it may be necessary to re- 
view all deferments to furnish the 
necessary men to meet quotas. 

For registrants under 30, the 
regulations call for filing a new 
form, 42A (Special Revised), for 
obtaining occupational deferment 
and for certification by designated 
agencies in the Government respon- 
sible for procurement and produc- 
tion of war materials and those 
responsible for the maintenance of 
essential services. This procedure 
is to assist local boards in deter- 
mining which registrants, in the 
interest of the war effort, should 
be given serious consideration. 

FCC Not Included 

Although the FCC is not includ- 
ed in the list of 15 recommending 
agencies designated for the 18-29 
group, Selective Service emphasized 
that employers may file the new 
form with the local boards even 
though certification has been de- 
nied by the Government agency 
having jurisdiction or if the em- 
ployer does not come within the 
jurisdiction of any Federal agency. 
The local board is empowered to 
grant or deny deferment as its 
judgment dictates but are instruct- 
ed to give certified requests the 
most serious consideration. 

At the office of Col. Arthur V. 
McDermott, Director of Selective 
Service for the New York City 
area, it was predicted that “quite 
a few” men would be needed from 
the 30-33 age group to meet the de- 
mands of the military services, as 
the supply of 26-29-year-olds is lim- 
ited. Spokesmen refused even to 
hint at the number of men in the 
30-33 group who would be required 


from the city, stating only that 
this will depend entirely on the 
needs of the armed forces. 

A quick check of a representative 
sample of New York stations re- 
vealed that while many station em- 
ployes are in the 30-33 group, the 
industry will not be hard hit by 
the draft unless its present “‘essen- 
tial” classification is withdrawn 
and unless there is to be a general 
reclassification of individuals now 
deferred for physical disability. 
Most stations reported that either 
they had been granted or had re- 
quested occupational deferment for 
all key employes. If selective serv- 
ice does move in on radio, the an- 
nouncing, sales and technical staffs 
seem likely to be hit hardest, the 


* reports indicated. 


The proportion of men in the 30- 
33 group to total registrants varied 
widely with stations. One key net- 
work outlet reported 31 registrants 
in this group classified as 2A. An 
independent station had none who 
would be affected. Another had 
60% of its operating staff in the 
30-33 group. 

In Chicago, one key network sta- 
tion reported 10% of its operating 
personnel in the 30-33 group while 
another had less than 5% and a 
third about 8%. One independent 
had 14% and another 7% in the 
30-33 group. 

In Washington, one key station 
reported 22% of its registrants in 
the 30-33 group classified as 2A 
while another said that all of its 
30-33 men were 2A(F). Another 
major station reported about 30% 
in the 30-33 group. Generally, en- 
gineers constituted about half of 
the total registrants in the 30-33 
group. 





Carter Test 


STARTING off with a ten-city test, 
Carter products, New York, will 
sponsor John J. Anthony’s Goodwill 
Hour on Mutual Monday through 
Friday, 1:45-2 p.m., probably start- 
ing April 2. Period was the one 
originally planned, the network de- 
clining a later proposal for a 9:15 
p.m. across-the-board spot on the 
grounds that combination of the 
product, liver pills, the night hour 
and program would not make good 
radio [BROADCASTING, Feb. 26]. 
To be expanded to a larger network 
if the test is successful, series is 
scheduled for WOR WGN KHJ 
KFRC WIP WNAC WEBR WHK 
KWK WOL. Ted Bates Inc., New 
York, is agency. Carter sponsors 
Jimmie Fidler on the Blue, for 
Arrid, placed by Small & Seiffer, 
New York. Mr. Anthony’s last com- 
mercial series was on Mutual for 
D. L. Clark Co., Pittsburgh. 





Murine Buys Spots 


MURINE Co., Chicago, on March 
5 begins sponsorship for 52 weeks 
of transcribed spot announcements 
on stations KOB WCPO KVOD 
WHO KFOR WOW KOY KVOO 
KANS WDEL WMBG KWBU. 
Agency is BBDO Chicago. 


GE Net Up 
NET INCOME of General Electric 
Co. available for dividends for 1944 
totaled $50,846,000, or $1.76 per 
common share, compared with $44,- 
923,000, or $1.56 per share in 1943, 
GE president Charles E. Wilson 
announced last Friday. These 
amounts were after setting aside 
$7,123,000 for postwar adjustments 
and $5,323,000 for contingencies. 





IT’S A LONG-TERM affiliation for 
Walt Lochman (r) as KCMO Kan- 
sas City director of sports and spe- 
cial events, effective March 20. E. 


K. Hartenbower, KCMO general 
manager, smiles approval. Coming 
from WIND Chicago, Mr. Lochman 
in 1940 ranked first on the national 
Sporting News poll. 
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Blue Names Hub A 
To Top Ad Po 


Appointed Kenway Success, 
Murray Grabhorn Promoty 
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E. J. (Mike) HUBER, forme 

sales promotion manager of 4 ( 
Blue Network centre] divisiop ; , 
Chicago, has been appointed , \LLED 
vertising manager of the netwoy iter of F 
Fred Smith, vice-president #f f the: 
charge of advertising, promotis igh ke 


and publicity, announced last ‘tions 
Mr. Huber will supervise the gf ies at 
vertising and promotion of Blue gi. ashingto 
operative programs, station pron wednesday 
tion and business development 











well as for the network itself, a adic 
Smith said. roxt regul 
Kenway Named sled for O1 


Ivor Kenway, whom Mr. Hub Highligh 
succeeds as Blue advertising man§vere: 
ager, has been placed in charge (1) Er 
advertising and promotion for tha mittee to 
network’s owned and managed staff succeed J 
tions. He will also supervise pub ing Don 
licity and public relations, reseanjfl yjlle; Pa 
and business development for th qartford 


Blue’s own stations. wow Or 
Mr. Smith also announced the ap original 
pointment of BBDO, New York, Ryan, Je 
advertising agency for the networl (incinna 


replacing Geyer, Cornell & Newedl to, WIS 


Leonard Erikson, who recent Shafto ° 
joined the agency after some j™ chairmar 
years at CBS, where he was (2) Ac 
work sales manager, will be af proposed 
count executive on the Blue a Executiv 
count. upon the 

Murray Grabhorn, assistant sale “cow-cat 
manager of the Blue Network, hag cross-ref 


been placed in charge of the sales§ “at the 























and promotion activities for pr Cod 
grams built by the Blue program (3) C 
department. He has been tem report 
porarily relieved of his adminis nittee 
trative duties, to concentrate on ie a 
this special assignment. Mary Bal- and aug 
dinger of the network’s promoting ).: <0, 
department has been assigned toas- proposes 
sist Mr. Grabhorn in the prepara- i be 0 
tion of special promotion for these§ 14) me 
programs. ‘ s rf (4) A 
Florsheim Named ee 
STANLEY FLORSHEIM, former} io na 
ly manager of cooperative program represe! 
sales for the Blue Network, h the Sa 
been made director of cooperative Dceeait 
programs, Mark Woods, president; John B 
American Broadcasting Co., own del F; 
of the Blue, announced last wee! iaey 
Ludwig Simmel, formerly Blu hl 
sales service manager, has beet (5) 
named administrative assistant 0 strengt 
Mr. Florsheim; George Schrier 0 or tind 
the Blue publicity staff has bee sham of 
made publicity manager of the d is 
partment, and Lydell Wilson, wit Deowas 
the department since its inceptid (6) 
two years ago, becomes busines adel 
development manager for Coif 1, on 
shows. — 
Robert Saudek, just return ie the 
from service overseas for the 0 sent t 
as manager of ABSIE, has angie 
joined the Blue as sales servic (7) 
manager, succeeding Mr. Simme ee 
Prior to leaving the Blue las ell 
spring, Mr. Saudek had been 44 ecles 
sistant to the executive vice-pre ereatic 


ident. 
| BROA 





uh AB Urges ‘Hitch-Hikers’ Be Abolished 


cemMay Revise Code; 


Motel ° 
fom Presidency 
s. Studied 

On | 










ited 4 ALLED UPON to dispose of a 
% iter of problems due to cancela- 


Gar in keeping with wartime re- 
Wrictions, the NAB Board of Di- 
hectors at a two-day session in 
“Evashington last Tuesday and 
wednesday polished off a weighty 
ent @terim agenda which it hopes will 
elf, My wld radio on even keel until the 
next regular board session sched- 
wed for Omaha in May. 
. Huby! Highlighting the board’s actions 
1g Mangwere: 
arge ff (1) Enlargement of the com- 
for thi mittee to select a president to 
Zed stall sueceed J. Harold Ryan by add- 
Se pubg ing Don S. Elias, WWNC Ashe- 
esearch ville; Paul W. Morency, WTIC 
for tf Hartford, and John J. Gillin Jr., 
WOW Omaha, to supplement the 
theapll original committee of Messrs. 
‘ork, al Ryan, James D. Shouse, WLW 
etworl Cincinnati and G. Richard Shaf- 
Newdi to, WIS Columbia, S. C. Mr. 


eceni—™ Shafto was named temporary 
ome Ii chairman, succeeding Mr. Ryan. 
as né™ (2) Adoption of a resolution 


be wi proposed by its Sales Managers 
lue wf Executive Committee calling 

upon the networks to eliminate 
it sale “cow-catcher”, “hitch-hike” and 
rk, ha cross-reference announcements 
e sale “at the earliest possible date’. 
tT Pt ~§=Code Report Considered 
rogtall’ §(3) Consideration of interim 
report of the NAB Code Com- 
mittee, exploring possible revi- 
sions in the self-regulation code 
‘J and augmenting the board’s code 
liaison committee to work out 
‘J proposed amendments probably 
J to be considered at the next an- 
nual meeting. 

(4) Authorization of associate 
membership liaison with NAB 
| standing committees and as first 
step naming three radio station 
representatives to consult with 
the Sales Manager Executive 
Committee. They are John Blair, 
John Blair & Co.; William Kno- 
del, Free & Peters Inc., and 
Henry I. Christal, vice-president, 
Edward Petry & Co. Inc. 

(5) Authorization of steps to 
strengthen employe-employer re- 
lations in radio through expan- 
sion of labor relations activities 
upon recommendations of John 
Morgan Davis, general counsel. 

(6) Endorsement of recom- 
mendations of its news commit- 
tee on handling of sponsored 
News programs and authoriza- 
tion that the recommendations be 
sent to all stations for edifica- 
tion and guidance. 

(7) Referral to public rela- 
tions committee of a proposal 
prepared by Losh & Lee, Los An- 
geles public relations firm, for 
creation of a proposed Academy 
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of Radio Arts & Sciences, to 
award “Oscars” for outstanding 
radio performance and for other 
public relations purposes. 
Without mentioning names, Pres- 
ident Ryan reported to the board 
on the search for a new president, 
who would take office on July 1— 
the deadline set by Mr. Ryan for 
his return to his regular duties as 
vice-president and directing head 
of the Fort Industry Co. stations. 
More than a dozen names originally 
were considered by the three-man 
committee and the list was nar- 
rowed down to three or four. The 
committee, however, requested the 
board to give it further instructions 
on such matters as tenure, salary, 
type of man preferred and author- 
ity to make a definite commitment 
within prescribed limitations. 


Action at Omaha? 


The enlarged committee will meet 
in New York March 21 for its first 
full session. It will deliver an in- 
terim report at the Omaha meeting. 


That session will be held between 
May 1 and 15, at the invitation of 
Director Gillin. Mr. Ryan had as- 
sumed the NAB presidency on an 
interim basis in April 1944, with 
the understanding that-he would 
not be required to serve beyond 
next July 1. He took over the presi- 
dency from Neville Miller, first paid 
executive of the NAB and now with 
UNRRA in the European war the- 
atre. Mr. Miller’s stipend was $35,- 
000 per year, plus $5,000 in allow- 
ances. 

Unanimously adopted were the 
recommended resolutions proposed 
by the Sales Managers Committee 
against parasitic station-break an- 
nouncements. Both NBC and CBS 
had made commitments for their 
elimination and these, it was re- 
ported, were renewed at the board 
meeting. Arthur Church, KMBC 
Kansas City, had petitioned the 
board to renew the plea for their 
prompt elimination, having called 
attention to the previous CBS dead- 
line of Oct. 1, 1944, which report- 





Nominations Made for Election to Fill 
Six Posts as NAB Directors-at-Large 


FORCED TO conduct its annual 
election of directors-at-large by 
mail ballot because of the cancella- 
tion of the 1945 annual meeting in 
compliance with Government re- 
quirements, the 17 district directors 
of the NAB last week nominated 
18 broadcasters for the six at-large 
posts, to take office July 1. The 
procedure is in compliance with re- 
vised by-laws adopted by the con- 
vention last year. 

Nominated for the two large sta- 
tion (50 ke clear channel) director- 
ships, were: Joseph O. Maland, 
WHO Des Moines; (incumbent), 
Paul W. Morency, WTIC Hartford 
(now district director); W. H. 
Summerville, WWL New Orleans; 
J. Leonard Reinsch, WSB Atlanta 
(incumbent) ; Lee B. Wailes, West- 
inghouse Radio Stations Inc. 

Medium station nominations: T. 
A. M. Craven, Cowles Broadcasting 
Co. (incumbent); F. M. Doolittle, 


WDRC Hartford; Bob Priebe, 
KRSC Seattle; C. T. Hagman, 
WTCN Minneapolis; G. Richard 


Shafto, WIS Columbia, S. C.; E. E. 
Hill, WTAG, Worcester; George 
M. Burbach, KSD St. Louis. Don S. 
Elias, WWNC Asheville, a veteran 
of a decade on the board, declined 
nomination. 

Small station nominations: Clair 
R. McCollough, Mason-Dixon sta- 
tions in Pennsylvania and Dela- 
ware; Frank King, WMBR Jack- 
sonville (incumbent); Dietrich 
Dirks, KTRI Sioux City (incum- 
bent); Marshall Pengra, KRNR 
Roseburg, Ore.; Dale Taylor, 
WENY Elmira, N. Y.; Matthew H. 
Bonebrake, KOCY Oklahoma City. 

Network directors at large are 
F. M. Russell for NBC and Dr. 
Frank Stanton, CBS. Blue and Mu- 


Broadcast Advertising 


tual are not NAB members. The 
networks designate their own di- 
rectors, 

Hugh A. L. Halff, WOAI San 
Antonio, district director from 
Texas, tendered his resignation ef- 
fective March 15, for health rea- 
sons. Martin Campbell, WFAA, 
WBAP-KGKO Dallas-Fort Worth, 
recently elected to succeed Mr. 
Halff on July 1, will assume the 
post March 15. 

Under the wartime procedure, 
the NAB membership must be noti- 
fied of the at-large nominations 
by about May 15. Within 15 days 
new nominations may be made by 
a minimum of 10 station members, 
but these need not be by petition 
carrying that number of signatures. 
If a minimum of 10 members write 
in the same name for a broadcaster 
for any director class, the name 
will appear on the final ballots to 
go out by June 1, returnable in 15 
days to the election committee. 

The board also authorized a ref- 
erendum ballot on the election of a 
new director for the fifth district, 
to be conducted by Ernst & Ernst, 
in view of the split meeting neces- 
sitated by the ODT restrictions on 
more than 50 attendees. Georgia 
and Alabama broadcasters of Dis- 
trict 5 meet March 19-20 in At- 
lanta, while Florida and Puerto 
Rico broadcasters meet in Jackson- 
ville March 22-23. The incumbent 
district director is John C. Bell, 
WBRC Birmingham. Two other dis- 
tricts, the first, which meets in 
Boston March 5-6, and the ninth, 
which meets in Chicago March 29- 
30, will elect directors for two-year 
terms. The incumbents are Mr. 
Morency for District 1 and Leslie 
C. Johnson, WHBF Rock Island. 


edly was not invoked because of 
the failure of other networks to 
follow through on commitments. 

The resolutions as adopted by the 
board follow: 

WHEREAS the use of so-called ‘‘cow- 
catcher” and “hitch-hike” announce- 
ments militates against the interests of 
radio listeners generally by tending to 


create annoyance, confusion and mis- 
understanding in the minds of such 


listeners, 
BE IT RESOLVED that the Sales 


Managers Executive Committee respect- 
fully requests the NAB Board of Di- 
rectors to urge all broadcasters to elim- 
inate so-called “cow-catcher” and 
“hitch-hike” announcements from net- 
work, national spot and local programs 
at the earliest possible date. 


WHEREAS it should be the constant 
aim of radio station management to 
present programs of varied interest, and 
to promote such programs to the end 
that the number of sets in use shall 
increase, and 

WHEREAS the present practice of 
network, non-network and local adver- 
tisers of calling: attention to their pro- 
grams on competing stations or net- 
works tends only to divide the existing 
audience, now, therefore, 

BE IT RESOLVED that the Sales 
Managers Executive Committee urges 
the broadcasting industry to discour- 
age and ultimately to deny to network, 
non-network and local advertisers the 
privilege of calling attention on one 
program to another program on a com- 
peting station or network. 


Study Authorized 


Following a lengthy discussion 
of the NAB code as adopted in 1939 
and a report on the code commit- 
tee’s meeting in Washington the 
preceding week from Code Commit- 
tee Chairman Lee B. Wailes, man- 
ager of Westinghouse Radio Sta- 
tions Inc., the board authorized a 
continuing study looking toward 
possible revisions at the next an- 
nual convention. The board liaison 
code committee was enlarged to in- 
clude two additional members, with 
Campbell Arnoux, WTAR Norfolk, 
and Paul W. Morency, WTIC Hart- 
ford, added to the original commit- 
tee of Kolin Hager, WGY Schenec- 
tady; F. M. Russell, NBC Wash- 
ington vice-president, and Don §S. 
Elias, WWNC Asheville. The Code 
Committee has called a tentative 
meeting in New York for March 
21-22. 

The code, it was emphasized, is 
part of a continuing effort and is 
“a living and virile document”. Con- 
troversy engendered over CIO- 
WHKC proceedings before the FCC 
was reviewed and there was dis- 
cussion as to whether stations 
should sell time to labor unions and 
cooperatives. One view was that 

(Continued on page 63) 


691 NAB Members 
NAB MEMBERSHIP has reached 
an all-time high of 691, of which 
635 are standard stations, 16 FM 
stations, one television station, two 
networks, and 37 associate mem- 
bers. Since the last NAB Board 
meeting in November, 30 additional 
active members have been enrolled, 
along with two associates. Among 
the newcomers is Comdr. E. F. Mc- 
Donald, president of Zenith Radio 
Corp., which operates WWZR, FM 
outlet. Comdr. McDonald was first 
president of the NAB, having 
served in 1923-25 when he owned 
WJAZ Chicago. 


March 5, 1945 @ Page 15 








Denny, Hyde, Bartlett Figure 
In FCC Promotion Speculation 


General Counsel Is Mentioned as Successor to 
Craven; Veteran Assistant May Move up 


AN FCC “merit parlay” which 
would see General Counsel Charles 
R. Denny move up to a commis- 
sionership, Rosel H. Hyde stepped 
up a notch as Mr. Denny’s suc- 
cessor, and Col. Theodore L. Bart- 
lett, recently returned from the 
Mediterranean theatre, succeed to 
an assistant general counselship, 
was being speculated upon last 
week. All three have been mentioned 
for the existing FCC vacancy, 
created when Comdr. T. A. M. 
Craven retired to the broadcasting 
field last July. 

Mr. Denny has not been a candi- 
date, but is said to have the en- 
dorsement of Chairman Paul A. 
Porter. With the President’s return 
to Washington last week from the 
Yalta war conference, it is expected 
a nomination will be sent the Sen- 
ate any day. The 32-year-old gen- 
eral counsel is a Democrat and 
Washingtonian. He has won the con- 
fidence of the Commission and of 
members of Congress identified with 
radio during his tenure as _ the 
FCC’s chief lawyer which began in 
1942, after having served a year as 
assistant general counsel. 


Hyde Gets Support 

Mr. Hyde, veteran assistant gen- 
eral counsel in charge of broadcast- 
ing, has been supported strongly 
for the Craven vacancy. An Idaho 
Republican, he was with the for- 
mer Federal Radio Commission in 
1928—shortly after its creation, 
has served continuously with it and 
the FCC. If Mr. Denny receives 
the FCC appointment, Mr. Hyde’s 
elevation to the general counselship 
is regarded almost as a certainty. 

Col. Bartlett, likewise a veteran 
FCC attorney, was in charge of 
the Law Department’s administra- 
tive activities before going on ac- 
tive Army duty three years ago. He 
was air communications officer in 
the Mediterranean theatre until 
his return to this country a few 
weeks ago. It was thought likely 
that Col. Bartlett, if not named 
to the Commission vacancy, would 
be proferred an assistant general 
counselship—probably in connection 
with the important allocations 





School Sold 


STOCK of Midland Radio & Tele- 
vision Schools Inc., all owned by 
KMBC Kansas City, has been ac- 
quired by G. L. Taylor, president 
and active head of the schools, ac- 
cording to Arthur B. Church, 
KMBC president. Mr. Taylor has 
resigned as KMBC vice-president 
in charge of technical development. 
Robin D. Compton, formerly of 
RCA and NBC, and active in tele- 
vision, has been named technical 
director of Midland Broadcasting 
Co. A. R. Moler, chief engineer, 
and A. K. Krahl, studio director, 
continue their KMBC posts. 
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phases upon which so much em- 
phasis is being placed in view of 
prospective postwar operations. 

Should the “merit” promotions 
ensue, it is thought the FCC will 
seek Congressional authorization 
for an increase in the number of 
assistant general counselships from 
the present three to possibly five 
or six. Fanney Neyman Litvin and 
Leonard Marks, both senior at- 
torneys on the broadcast staff under 
Mr. Hyde, logically would be in line 
for assistant general counselships. 

Chairman Porter is expected to 
confer with the President on the 
FCC vacancy any day. He is known 
to be anxious to have the Commis- 
sion brought to its full strength 
promptly, because of the heavy 
schedule of work ahead. 


$1,000,000 LIBEL 
CHARGED BY NOBLE 


EDWARD J. NOBLE, chairman of 
the board of American Broadcast- 
ing Co. (Blue), Thursday filed a 
motion in the New York Supreme 
Court asking permission to file a 
counterclaim for libel for $1,000,- 
000 in the $2,925,000 damage suit 
of Donald Flamm against Mr. 
Noble in the sale of WMCA New 
York by Mr. Flamm to Mr. Noble 
for $850,000. Justice William C. 
Hect Jr. reserved decision. 


Mr. Noble’s action is based on 
statements said to be contained in 
press releases issued on Mr. 
Flamm’s behalf in connection with 
his suit, which charges Mr. Noble 
with coercion and illegal conspiracy 
with Mr. Flamm’s employes to 
force Mr. Flamm to sell WMCA to 
Mr. Noble. Mr. Flamm’s action to 
have the sale rescinded and the 
station restored to him was altered 
to a suit for damages following 
the sale of WMCA by Mr. Noble 
to a group headed by Nathan 
Straus, now president. 





Shepard, Damm, Craney Seek 


To Revive Regional Stations 


FOLLOWING practically the iden- 
tical pattern of previous alloca- 
tion proceedings involving clear 
channels, moves were initiated last 
week to revive an organization of 
regional broadcast stations to pre- 
sent the medium-station case before 
the FCC clear channel hearings 
scheduled to begin May 9 in Wash- 
ington. 

John Shepard 3d., chairman of 
the Yankee Network and former 
president of the National Assn. of 
Regional Broadcast Stations, 
formed in 1938; Walter J. Damm, 
vice-president of the Milwaukee 
Journal stations, and president of 
FM Broadcasters Inc.; and Ed 
Craney, KGIR Butte, last Monday 
sent telegrams to some 20 former 
directors of NARBS proposing re- 
activation of the regional group. A 
majority of those contacted, Mr. 
Shepard said last week, supported 
the move and a letter will go out 
forthwith to all regional or non- 
clear-channel stations inviting them 
to participate in the organization. 


Steering Group 

Mr. Shepard said it was not cer- 
tain whether the organization, if 
created, would follow the pattern of 
NARBS or whether it would simply 
become a committee operation sim- 
ilar to the Newspaper-Radio Com- 
mittee created several years ago to 
block moves looking toward di- 
vorcement of newspapers from sta- 
tion ownership. In any event, he 
said, the plan was to create a steer- 
ing committee or executive commit- 
tee which would function for the 
organization. 

In its letter to regional stations, 
the organizing committee will rec- 
ommend an informal organization, 
probably to be known as the “Re- 


gional Group”. It was suggested 
that the executive committee in- 
clude the same membership as the 
last board of NARBS but with two 
changes. In addition to Messrs. 
Shepard and Craney, the old board 
included Hoyt B. Wooten, WREC 
Memphis; Campbell Arnoux, 
WTAR Norfolk; Edgar L. Bill, 
WMBD Peoria; Lewis Allen Weiss, 
Don Lee, and Edgar H. Twamley, 
then of WBEN Buffalo. Mr. Twam- 
ley, now with Spot Sales in New 
York, no longer is in the station 
field, while Mr. Weiss declined to 
serve. The suggestion was made 
that Mr. Damm and T. A. M. Crav- 
en, former FCC commissioner and 
executive vice-president of Cowles 
Broadcasting Co., be substituted 
for them. All mentioned have 
agreed to serve, with the exception 
of Mr. Bill, who could not be 
reached. 


The plan, according to Mr. Shep- 
ard, would be to present testimony 
at the May 9 hearings, opposing 
any encroachment on service or op- 
eration of regional stations. This 
presumably would include opposi- 
tion to any increases in power for 
clear-channel stations and would be 
in favor of the breaking down of 
the existing two dozen clear chan- 
nels to I-B (duplicated) status. 
NARBS originally was formed on 
a provisional basis in 1936, prior to 
the engineering allocations hear- 
ings that were dealing with stand- 
ard broadcasting. It was made a 
permanent organization in 1938, 
preparatory to the last clear-chan- 
nel hearings, which preceded the 
original North American Regional 
Broadcasting Agreement which ex- 
pires next year. 

It is expected both legal and en- 


Clear Group Plans 
Hearing Procedure 


Craig Presides at Meeting of 
CCBS Executive Committee 


INFORMAL conferences with th 
FCC engineering and legal stag 
to determine the scope and magni. 
tude of data to be developed for 
the clear-channel allocation pro. 
ceedings scheduled for May 9, were 
arranged last week by the Clear 
Channel Broadcasting Service, fo). 
lowing a two-day session in Wash. 
ington and an informal discussion 
with FCC Chairman Paul A, Pop. 
ter. 

Whether postponement of the 
May 9 date will be sought by the 
clear-channel stations will depenq 
largely upon the outcome of the 
staff discussions, it was _ believed, 
At the- informal sessions, efforts 
will be made to clarify the issues 
and to determine what technica] 
data will be developed by the FCC 
and what portion the clear-channel 
group should supply. It was 
thought the group will seek post. 
ponement until fall, in any event, 


Craig Presides 


Edwin W. Craig, WSM Nash. 
ville, chairman of CCBS, presided 
over a meeting of the executive 
committee of the group in Wash 
ington last Thursday and Friday, 
Attending the sessions were a num- 
ber of clear-channel station repre. 
sentatives not on the committee, 

Those present included: J. Leon- 
ard Reinsch, WSB Atlanta; B, J, 
Palmer, J. O. Maland, Paul Loyet 
and Ralph Evans, WHO Des 
Moines; Frank Scott, WHO attor- 
ney; Mark Ethridge and W. Le 
Coulson, WHAS Louisville; Wil- 
liam B. Ryan and H. L. Blatter- 
man, KFI Los Angeles; James D. 
Shouse and James Rockwell, WLW 
Cincinnati; Hugh A. L. Half, 
WOAI San Antonio; W. H. Sun- 
merville, WWL New Orleans. Louis 
G. Caldwell, general counsel of 
CCBS, and Andrew D. Ring, en- 
gineering consultant, also partici- 
pated. Messrs. Craig, Ethridge, 
Maland, Caldwell and Ring con- 
ferred with Chairman Porter last 
Friday regarding the staff confer- 
ences on issues and procedure. 





gineering counsel would be retained 
by the regional organization. Paul 
D. P. Spearman, former counsé 
for NARBS, is regarded as the like 
ly selection as counsel. The former 
engineering counsel was Dr. Green- 
leaf Whittier Pickard, of Boston. 

Because of the ODT ban on con- 
ventions of more than 50 out-o- 
town people, it is doubted whether 
the regional group will call a ger- 
eral meeting. Mr. Shepard said 
that the membership could be kept 
posted by mail. 





FIRST public speech of Gen. Joseph 
W. Stillwell since his recall from 
China was presented Friday as an ex 
clusive from Cleveland by WJW. Gen. 
Stillwell spoke before the Cleveland 
post of the Army Ordnance Assn. at 
the Hotel Statler. 
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Cut yourself a piece of cake! 


It’s another W-I-T-H birthday we're inviting 
you to share in. This is our fourth. And the 
traditional W-I-T-H birthday cake for agency 
time buyers and advertisers, has been delivered 


or will arrive this week. 


It’s just a friendly way to express our appre- 
ciation to all of you who have helped our 
station to become one of the most successful 


independent stations in the country. 
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Many happy returns to your clients and 


yourselves, from the station that produces the 


largest number of listeners in the 6th largest 


market... for the lowest cost. 





Tom Tinsley, President * 


Baltimore, Md. 


Represented Nationally by Headley-Reed 
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WOW Case Heard 


By Supreme Court 


Invasion of FCC Domain by 
State Court Is Argued 


WHETHER the physical proper- 
ties of a station can be considered 
apart from its license became the 
major contention in the case be- 
tween Radio Station WOW Inc. and 
Dr. Homer J. Johnson, stockholder 
of the Woodmen of The World Life 
Insurance Co., which was argued 
before the Supreme Court last 
Thursday by James Lawrence Fly, 
WOW attorney, and Don W. Stew- 
art, acting for Mr. Johnson. It was 
Mr. Fly’s first court appearance 
since leaving the FCC last fall. 

Two major questions to be de- 
cided, both hinging on the separa- 
tion were: (1) if, as Mr. Johnson 
contends, the only issue is “con- 
structive fraud” in granting a 
lease for the station for an alleged- 
ly insufficient rental and inade- 
quate protection, and (2), if as the 
lessee holds, the decision of the 
Nebraska Supreme Court setting 
aside the lease and transfer of li- 
cense invades the jurisdiction of 
the FCC. The question of public 
interest also figured in the argu- 
ment. 


Amount of Rental 


The stockholder claimed in the 
original suit which was lost in the 
lower Nebraska court and then re- 
versed by the State Supreme Court 
that the station was rented to its 
manager and a group of associates 
by their friend, the president of the 
insurance company, at a rental 
only about a quarter of its income 
and inconsistent with its value. Mr. 
Fly stated that on this issue, which 
is not the direct one to be decided 
by the court, it is the license which 
enhances the value of the station 
and without it the equipment would 
be surplus material. Furthermore, 
he said, the figures given were not 
relevant since the insurance com- 
pany is tax exempt whereas that is 
not the case with WOW Inc. 

The Nebraska high court, accord- 
ing to the argument, first ruled that 
the station and license be returned 
and in a motion to dismiss the rul- 
ing adhered to its original judg- 
ment but interpreted the license 
as being incidental to the return. 
The claim of violation of Sec. 402 
(a) of the Communications Act 
brought debate of whether a state 
court or the Commission should de- 
cide in cases of “constructive 
fraud”. If as in normal legal pro- 
cedure, the state court rules how 
the matter of the license be handled 
or if the Commission’s licensing 
powers instead cover the matter of 
~roper contract and fitness to run 
a station, were the questions put 
before the highest tribunal. 

Mr. Fly asked why the com- 
plainants didn’t come before the 
Commission while the transfer was 
being weighed and his opponent 
argued belief that it was a state 
matter and said the case was start- 
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Nets Plan San Francisco Conference 


Coverage; BBC Also to Air Meetings 


WITH the major networks plan- 
ning coverage of the United Na- 
tions Conference in San Francisco, 
opening April 25, the Radio Cor- 
respondents Assn. last week was 
detailed by the State Dept. to pass 
on all radio news applicants plan- 
ning to report the meeting. 

Applications should be filed im- 
mediately with Michael J. McDer- 
mott, special assistant to the Sec- 
retary of State for Press Relations. 
Mr. McDermott’s office in turn re- 
fers all applications to Earl God- 
win, president of the Radio Corre- 
spondents Assn. Although plans 
vere not completed by the associ- 
ation, it appeared likely that D. 
Harold McGrath, superintendent of 
the Senate Radio Gallery, probably 
would be in San Francisco to han- 
dle radio personnel. 


CBS Group 


CBS announced that a contingent 
of four newsmen from New York 
and one from Washington will be 
sent to San Francisco to work with 
CBS West Coast newsmen. Heading 
the group will be Everett Holles, 
assistant director of news broad- 
casts. From New York will go these 
commentators: William L. Shirer, 
Bob Trout, Maj. George Fielding 
Elliot. Bill Henry of the Washing- 
ton staff also will attend. 

Members of the KQW San Fran- 
cisco staff assigned to the confer- 
ence include William Eilers, Don 
Mozley and Grant Holcombe, who 
will function under the direction 
of Philip Woodyatt, West Coast 
assistant news director. From KNX 
Los Angeles, Fox Case, director of 
news and special features, will head 
a group of commentators and re- 
porters including Harry Flannery, 
Chet Huntley, Nelson Pringle and 
Wallace Sterling. Two KNX tech- 
nicians, Les Bowman and John 
Quinn, also have been asigned. 

To give British listeners full cov- 
erage of the San Francisco confer- 
ence, BBC will have a broadcast- 
ing booth. Louise Ryerson, in 
charge of facilities at the North 
American branch of the BBC in 





ed in court at that time. Mr. Stew- 
art also contends the question of 
jurisdiction was never brought up 
until the decision was reversed. 

Disagreeing with the no-public- 
interest contention, Mr. Fly stated 
that if the physical properties of 
the station are returned it will still 
be the FCC’s job to issue another 
license to the Woodmen or not, as 
it sees fit. This might cause inter- 
ruption of a vital service during 
wartime, he said. It would be leav- 
ing the Commission “on the horns” 
in a touchy situation, said the for- 
mer FCC chairman. 

Parenthetically, Mr. Fly told the 
court he “thinks it is a serious ques- 
tion if the FCC will ever again give 
a license to an insurance company 
or a bank.” 


New York, left Feb. 26 for San 
Francisco to make arrangements. 
Alistaire Cooke and Anthony Wig- 
gan, BBC newsmen, are expected 
to handle most of the broadcasts. 
Chris Cross, BBC publicity direc- 
tor, also expects to attend the con- 
ference at the conclusion of a tour 
of the West and Midwest, contact- 
ing stations, radio editors and oth- 
ers in connection with BBC activ- 
ities in the U. S. 





Marlin Expands Its Spot 


Coverage to 59 Stations 


MARLIN FIREARMS Co., New 
Haven, has expanded to 59 the 
number of stations carrying spot 
announcements for Marlin razor 
blades and shave cream—the larg- 
est schedule in the company’s his- 
tory. Transcribed jingles composed 
and performed by Lanny and 
Ginger Grey are aired about thrice- 
weekly on stations in selected mar- 
kets. Latest additions to run for 
the first half of 1945 include 
WNOX WHBF WIBC. Included is 
a daily morning newscast by Clyde 
Kitell on WEAF New York. Agency 
is Craven & Hedrick, New York. 

Other stations are: 

WHKK KGNC WGST WFBR WEEI 
WICC WKBW WBT WAAF WCFL WJJD 
WLW WGAR KSKY KOA KRNT KPRC 
KFAB KFOR KARK KNX WHAS WMPS 
WIOD WKAT WTMJ WCCO WSIX 
WDSU WJZ WOR WTAR KOIL KYW 
KOY KDKA KGW WGAN WEAN 
WRNL WHEC KXOK KDYL WOAI KGO 


KQW WGY KOL KOMO KFPY WAGE 
WTOL KVOO WRC KFH. 





Long Opens Rep. Firm 


DEWEY H. LONG, former man- 
ager of WELI New Haven and 
WSAI Cincinnati, on March 15 will 
open his own southeastern repre- 
sentative firm 
with headquar- 
ters in Atlanta. 
The firm will be 
located in the 
William Oliver 
building. A _ vet- 
eran in radio 
sales and man- 
agement, Mr. 
Long was  for- 
merly southeast- 
ern_ representa- 
tive for CBS radio sales and com- 
mercial manager of WBT Charlotte 
and WAPI Birmingham. In addi- 
tion to representing stations in the 
southeast, he will act as consultant 
to stations in that area. 





Mr. Long 





Blue Meeting 


REPRESENTATIVES of the eight 
stations which will become affiliates 
of the American Broadcasting Co. 
(Blue Network) on June 15 will 
meet in New York the end of this 
month to discuss plans for promot- 
ing the new affiliations to their lis- 
teners and clients. Meeting, called 
by Oscar (Pete) Schloss of the 
Blue stations department, will be 
attended by executives of WCAE 
Pittsburgh (currently MBS); 
WFBR Baltimore (MBS); KRNT 
Des Moines (CBS); WNAX Yank- 
ton (CBS); WPDQ Jacksonville, 
Fla. (MBS); WFTL Miami 
(MBS); WCOP Boston (Blue); 
WLAW Lawrence (CBS). 
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WPB Reconsider 
Four Application 


New Stations Autho: 
After Once Being Refused 


AGAIN reversing itself, the VW, 
Production Board last week a 
proved four applications for em, 
struction of new stations which haj 
been previously denied authorizg. 
tion on the ground the addition 
facilities were not essential to th 
war effort. The action permits ep. 
struction of two new stations j 
Sacramento, Cal., an addition) 
outlet in Harrisburg, Pa., and, 
station in Petersburg, Va., whic 
has no primary service. 





Action Consistent 


The Board’s reversals were eon. 
aistent with overrulings by the 
WPB Construction Bureau early in 
February of denial of two applies. 
tions by the Radio & Radar Diy. 
sion under a policy instituted last 
December of refusing authoriz. 
tions for new stations on the basis 
of essentiality during wartime. Fd. 
lowing the turnabout on these ap. 
plications, all other applicants who 
had been denied authorization filed 
appeals and, it is understood, th 
Division recommended approval in 
the interest of consistency. 


The Board also reversed its pre. 
vious policy regarding applications 
for construction of new studios for 
existing stations. Two such appli- 
cations by KFAB Lincoln and 
WGES Chicago had been originally 
refused authorizations by the WPB 
Construction Bureau although the 
Radio & Radar Division had ree- 
ommended approval. Last week, the 
Bureau, on appeal, approved 
KFAB’s application. 

Action on WGES is being with- 
held pending a report from the 
War Manpower Commission on 
availability of labor in Chicago, a 
critical labor area. 

The new station applications ap- 
proved for construction are for 
KXOA Sacramento, 250 w on 1490 
ke, filed by Lincoln Dellar, vice 
president of KSFO San Francisco, 
KCRA Sacramento, 250 w on 1340 
ke, filed by Central Valleys Broad- 
casting Co.; WHGB Harrisburg, 
Pa., 250 w on 1400 ke, filed by Her- 
bert Kendrick and G. L. Hash; and 
WBHD Petersburg, Va., 250 w on 
1240 ke, headed by Jonas Weiland, 
owner of WFTC Kinston, N. C. 
All of the applicants had _ been 
granted conditional construction 
permits by the FCC prior to its 
Jan. 16 freeze order. 


The Board also approved the ap- 
plication of Robert W. Rounsaville 
for a new station (WBAC) at 
Cleveland, Tenn. A conditional con- 
struction permit had been granted 
for this station by the FCC under 
the Jan. 16 policy following new fa- 
cilities in areas lacking primary 
service. Authorization is also likely 
for WLAT Conway, S. C. which 
received an FCC conditional under 
the freeze provisions. 
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KFAB Opens the Gate to a 
1% Billion Dollar Market 


Beyond this gate...for hundreds of miles over 
rich rolling farmlands and into wide fertile 
valleys...stretches the vast 200 county area served 
by the BIG FARMER STATION. 


Throughout this entire KFAB territory, folks 
enjoy a total annual effective buying income of 
114 billion dollars. Consider, too, Mr. Time- 


buyer, that this purchasing power is based on 
such solid sources of income as cattle, sheep, 
hogs, poultry, grains, along with payrolls from 
many large industrial plants. 


Let KFAB “Open the Gate” to this 114 Billion 
Dollar Market for you. Cash in NOW on this 
tremendous buying power. 


* Sales Management, 1944, and CBS Listening Areas, Series 6, 1943. 











LINCOLN, 


110 KC-10,000 WATTS 








BASIC COLUMBIA 


Represented by PAUL H. RAYMER COMPANY 











WJW's MR. NEMO 





Everything that happens in Cleveland hap- 
pens to Mr. Nemo. At least, that’s the way he 
feels about it. He’s the only guy we know who 
is completely happy when he says, “Everything 


happens to me.” 


At the drop of a fire alarm or a hockey puck, 
Nemo’s off with a flash, with an announcer and 
microphone in tow. Nothing ever happens in 
Cleveland too big for WJW’s Mr. Nemo to 
handle smoothly and professionally, and noth- 
ing too small to escape Nemo’s attention. His 
head practically spins on his shoulders looking 
in all directions for any event that will interest 


Clevelanders. 


We saw him at a prize fight the other night, 


and remarked, “Big crowd tonight.” 


He scoffed, “If you think this is a big crowd, 
you ought to see all the people I got on the 


other end of this wire!” 
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Tom Joyce Quits 
RCA - Victor Post 


Television Authority Will 
Announce Plans April 1 


TOM JOYCE, general manager of 
the Radio, Phonograph and Televi- 
sion Department of the RCA Victor 
Division of the Radio Corporation 
of America, at Camden, N. J., an- 
nounced his resignation from the 
company this week after 23 years 
of service. Mr. Joyce will announce 
his future plans about April 1. He 
will remain in television. 


Successful Campaigns 


Mr. Joyce is well known as an 
authority on postwar commercial 
development of both home and the- 
atre television. At 29 he was man- 
ager of advertising and sales pro- 
motion of all RCA products. Four 
years later he was made vice-pres- 
ident of the RCA Mfg. Co., pre- 
decessor to RCA Victor Division. 

He patented the sealed radio tube 
carton which was the basis for a 
sales and advertising campaign 
credited with stamping out the 
“racket” of selling used radio tubes 
as new tubes. Under his direction 
were carried out the advertising 
and sales campaigns built around 
the “Magic Brain”, “Magic Eye”, 
“Magic Voice” and other success- 
ful exploitatons. 

Mr. Joyce was one of the first 
to foresee the come-back of re- 
corded music. At the beginning of 
World War II he was given re- 
sponsibility for RCA Victor’s em- 
ploye morale program. Out of that 
assignment came the company’s 
“Beat the Promise” campaign on 
war production that has served as 
a model for industrial plants all 
over the U. S. Exhibits at the Chi- 
cago fair in 1933-34 and at the 
New York fair in 1940 were under 
his direction. He has been active in 
civic affairs, was one of the found- 
ers of the Camden County War 
Savings Committee, chairman of a 
Camden County Labor-Management 
“Production for Victory” commit- 
tee and a leader in other community 
affairs. 





Transfer Sought 


VOLUNTARY assignment of li- 
cense of WDAK Columbus and 
WRLD West Point, Ga. from the 
present licensee partnership to a 
new partnership composed of pres- 
ent owners and two new indi- 
viduals is sought in _  applica- 
tions filed with the FCC. Allen M. 
Woodall, general manager of 
WDAK and sales manager of 
WRLD, would acquire 10% interest 
and Margaret A. Pill, housewife 
and women’s civic leader, would ac- 
quire 8% interest. Amount involved 
is $15,300. L. J. Duncan, who now 
is 51% owner, would hold 40% 
after transfer; Leila A. Duncan, 
now 25%, 20%; Josephine A. 
Rawls, now 14%, 12%. Effie H. 
Allen retains 10% interest. It is 
proposed, according to applications, 
Mrs. Pill would counsel stations on 
women’s civic and public service 
programs. 
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MR. JOYCE 


PAC NEWS SURVEY |Ip 
Charges Commentators 
Are Anti -Labo 








MONITORING survey conducted 
by the PAC over a 7-week period 
preceding the presidential election, 
covering 212 news items about kh. 
bor broadcast by 23 network com. 
mentators, rates 21% of the item 
as being factual in content whik 
79% were comprised of the com 
mentators’ and others opinions, a» 
cording to last week’s issue of th# 
CIO News. 

Declaring that “labor took a 
beating” from the commentators, 
the News said: “Of the five pr. 
grams which gave the most atten 
tion to labor—Fulton Lewis jr. on 
Mutual, Morgan Beatty on NBC, 
Henry Taylor, Baukhage and Ray 
Henly on Blue—every one hada 
heavily unfavorable-to-labor score,” 
Mr. Beatty was singled out as 
“rarely” expressing his own views 
but quoting anti-labor as opposed 
to pro-labor opinion in a ratio of 
about 12 items to one. 

“The survey shows,” the News 
concludes, “that if major commen- 
tators are not to be accused of a 
sort of mass neurosis that finds 
them out of step with the demo- 
cratic temper of the times, they had 
better be more careful whom they 
quote when discussing labor topics.” 


Lee Hat Plans 


FRANK H. LEE HAT Co., Dar 
bury, Conn., has named William H. 
Weintraub & Co., New York to hat 
dle advertising, public relation 
and merchandising. Plans are uw 
derstood to call for continuation for 
the present program, Dale Carne 
gie’s Little Known Facts About 
Well-Known People on Mutual 
Wed., 10-10:15 p.m., originally 
placed by Bermingham, Castelma 
& Pierce, New York. 








Stern Given Bust 


BILL STERN, NBC sports directs, 
guest of honor at a dinner given 
Monday at Toots Shors in New Yor 
by the NBC press department, we 
presented with a bust of himself § 
Robert Healy, advertising man 
Colgate - Palmolive - Peet Co. C-P#, 
which sponsors Mr. Stern’s Colgalt 
Sports. Newsreel on NBC, co 
sioned Betty Seaver to do the sculP 
ture. Agency is Sherman & Marquet 
New York. 
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RCA 1944 Earnings Show Gain 


Over Previous Year’s Report 


Net 


of $10,263,291 Allows 


for 51.2 Cents 


Per Common Share; Tax Share Large 


NET PROFIT of the Radio Corp. 
of America in 1944 was $10,263,291 
compared with $10,192,452 in 1943, 
the 25th annual report of the com- 
pany, released Tuesday by Brig. 
Gen. David Sarnoff, president, re- 
vealed. 

The earnings are subject to re- 
negotiation but specific provisions 
on a basis similar to 1943 have 
been made. After payment of pre- 
ferred dividends, earnings on com- 
mon stock were 51.2 cents per share, 
compared with 50.5 cents in 1943. 


Taxes Large 


Representing 74.5% of income, 


provision for Federal income taxes  sion’s gross of $244,245,587 is equipment for the war effort, re- year. RCA communications handle 
amounted to $29,947,900, or 14.6% 15.5% above the 1943 total; the sulting in the building of more than 150,000,000 words of radio traffic 
more than last year. The tax pro- communications companies’ gross 200 new types of electron tubes and largely related to the war. New di- — 
vision was equivalent to $2.16 per of $22,715,125 is 21.1% ahead of more than 350 types of apparatus’ rect circuits were established with 
share on outstanding common stock 1943; miscellaneous minus inter- not manufactured by anyone prior India and Gambia, British West 


in 1944; $1.88 in 1943. 

The year-end ‘financial statement 
also shows total current assets as 
ammounting to $190,629,493 against 
$189,312,778 in 1943; liabilities, in- 
cluding borrowings under V-Loan 
credit, $133,251,944 in 1944 com- 
pared with $138,977,334 at the end 
of the previous year. Working cap- 


pared with $50,335,444 in 1943. V- 
Loan credits decreased $10,000,000 
during the year to $55,000,000. On 
Feb. 15, 1945 an additional $20,000,- 
000 was repaid, reducing V-Loan 
credit to $35,000,000. After provid- 
ing for dividends and adjustments, 
the total earned surplus was $43,- 
645,087, and increase of $2,039,436 
over last year. A chart showing the 
company’s growth in the past ten 
years reveals gross income in- 
creased from $89,228,898 in 1935 
to $326,421,913 in 1944. 

Report breaks down gross income 
by source for 1944 and 1943, show- 
ing that the manufacturing divi- 


company transactions totaled $2,- 
467,125 in 1944, a decrease of 
30.2% from the previous year, and 
RCA’s revenue from broadcasting, 
$56,994,065 in 1944, also decreased 
6.3% from 1943. However, the 1943 
broadcasting total included the in- 
come from nine months operation 
of the Blue, before its sale to the 


Airline Spots 


MID-CONTINENT AIRLINES, 
Kansas City, on March 1 began 
three to seven spots weekly on 
KMOX KSD KXOK KROC WTCN 
KSO. Till forbid contracts were 
placed by Goodkind, Joice & Mor- 
gan, Chicago. 





when that is deducted the figures 
show that NBC’s gross rose from 
$48,512,335 in 1943 to $56,994,065 
in 1944, an increase of 17.5%. 

New production peaks in radio- 
electronic equipment used in the 
war effort, new records in radio 
communications and completion of 
more than 100 research projects 
for the armed services, are claimed 
in the annual report. 

War products delivered by the 
RCA Victor division during 1944 
set an all-time record, exceeding 
1943 deliveries by 16%. More than 
a thousand engineers have been en- 
gaged in research, development and 
production of radio and electronic 


to the war. 

For security reasons many devel- 
opments cannot be revealed but it 
was disclosed RCA Victor designed 
and produced many radio altime- 
ters allowing more effective night 
operations through fog and other 
bad flying conditions and for other 
aviation purposes. 


in the field of electron tubes wy 
the development of additional] mip. 
iature tubes and other types ;, 
perform new functions. Many poy. 
war radio products will be cong 
erably smaller because of these yj. 
niature tubes and they make 

sible greater designing flexibility 

Special electron tubes have a. 
abled construction of a televisig, 
transmitter operating at frequen. 
cies up to 300 mc, a wavelength 9 
one meter. This is the first time, 
transmitter with a power output of 
5,000 w has been devised for vide 
broadcasting on a frequency so high 
in the spectrum. A highly efficien; 
optical system for projecting te. 
vision pictures has been’ designe 
which will, in home application, 
produce brighter pictures as lary 
as 18 to 24 inches. 

During 1944, NBC broadcast 2. 
173 programs originating in foreign 
countries, more than 400 over thos 
broadcasts in 1943. The foreign 
staff numbered 58. It was 36 las 


Africa. Direct service with Paris 
also was resumed. At the request 
of military authorities stations wer 
established and operated in Naples 
and Southern France. 
Stockholders at their annul 
meeting May 1, will be asked t 
approve the RCA retirement plan, 
adopted by the board of directors 





ital amounted to $57,377,549 com- American Broadcasting Co., so One of the major achievements 


PREFERRED! 


and effective since Dec. 1, 1944. 
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Little Elmer says: ‘‘There’s no need exploring the major 
Chicago station market when WGN’s leadership in 
local and national spot business is already known.’’ 


CHICAGO 11 ILLINOIS 


50,000 WATTS 720 KILOCYCLES 


MUTUAL BROADCASTING SYSTEM 





EASTERN SALES OFFICE: 220 EAST 42nd STREET, NEW YORK 17, N. Y.° 


WEST COAST: EDWARD S. TOWNSEND CO., RUSS BUILDING, SAN FRANCISCO, CALIF. 
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29% of Station Personnel in Services 


7,918 Men and Women 
From 900 Outlets 


Now in Uniform 


BROADCASTING stations have 
given more than 29.69% of their 
personnel to the armed services, 
the annual survey conducted by 
BROADCASTING Yearbook disclosed. 
This does not include employes of 
networks. Neither does it take in 
the hundreds serving the Govern- 
ment in civilian capacity. 

On the basis of statistics com- 
piled from questionnaires, 7,918 
men and women, representing more 
than 900 stations, are wearing uni- 
forms of the services. Only six sta- 
tions reported no personnel in the 
fighting forces. 

Including the several hundred 
with OWI, WPB, OPA and in civil- 


ian capacities with the Army, 
Navy, Marine Corps, Coast Guard 
and Maritime Service, it is con- 
servatively estimated that radio’s 
wartime contribution in manpower 
exceeds 40%. 

A year ago slightly more than 
23% of radio’s personnel was in 
uniform [BROADCASTING, Jan. 31, 
1944]. Only 5,813 were listed in the 
1944 Yearbook. Although the 1945 
Yearbook, now in distribution, does 
not list radio personnel in service, 
the survey was conducted in con- 
junction with Yearbook informa- 
tion. 

Casualties Double 1943 

Casualties have increased more 
than 100% in the last year. Where- 
as the 1944 Yearbook listed 28 uni- 
formed former employes killed in 
action or dead as a result of ac- 
cidents, the 1945 Yearbook lists 57 


dead, and 29 missing, as against 
only seven reported missing a year 
ago. 

Three radio correspondents have 
met death in battle zones. They 
were Raymond Clapper and Frank 
Cuhel of Mutual and Tom Treanor 
of NBC. 

Scores of radio men have been 
decorated or cited for bravery and 
activities beyond the line of duty. 
Heading many of the key depart- 
ments of Army and Navy are radio 
men who left their civilian jobs 
to don the uniform of the fighting 
forces. 

Of the stations reporting per- 
sonnel in the armed services, KNX 
Los Angeles leads with 137. Sec- 
ond is WLW Cincinnati, reporting 
92 in uniform. WGN Chicago ranks 
third, with 73 of its former em- 
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Hot Springs, Ark. 
. Shreveport, La. 
. Cincinnati, Ohio 
. Jackson, Tenn. 
Knoxville, Tenn. 

. Memphis, Tenn. 
Austin, Texas 


Beaumont, Texas 


Corpus Christi, Texas 


. Dallas, Texas 


Charleston, W. Va. 
Clarksburg, W. Va. 
Huntington, W. Va. 
Parkersburg, W. Va. 
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ployes in the armed services, Next 
is WOR New York, reporting 4 
WMCA New York is fifth, with 4) 
Other stations listing 25 or mor 
in the armed services follow: 

KFI Los Angeles, 38; KOA Den. 
ver, WNAC Boston, each 3. 
WRUF Gainesville, Fla., WCAj 
Philadelphia, 36; WRC Washing. 
ton, WHK Cleveland, 33; WTop 
Washington, WCCO Minneapolis 
30; KDKA Pittsburgh, WFAA Dy). 
las, 29; WEEI Boston, WFp¢ 
Greenville, S. C., KJR Seattle 
KXOK St. Louis, WFBL Syracug. 
28; KRNT Des Moines, KFH 
Wichita, Kan., WPTF Raleigh, y, 
C., 27; WHO Des Moines, WCaAR 
Pittsburgh, 26. 


Average 8.45 


Average per station is 8.45 per. 
sons in the armed services. 

The radio manufacturing indys. 
try has given more than one-third 
of its employes to the uniforme; 
services, according to a survey con. 
ducted by the Radio Manufacturers 
Assn. Of 86,173 employed in radio 
manufacturing in 1940, the RMA 
reported 36,374 are with the fight. 
ing forces. Of that number 34,445 
are men and 1,928 women. 

BROADCASTING statistics do no 
include the thousands from adver. 
tising agencies, production, trap. 
scription, talent and kindred allie) 
services who are serving the armel 
forces. 





Rationing Complexities 
Explained on NBC Show 


COMPLEXITIES of the rationing 
system, and problems relating to 
food conservation and nutrition are 
explained in WNation’s Rations, 
thrice-weekly quarter-hour public 
service program which started on 
NBC Feb. 26, with the network 
contributing the time, and General 
Mills Inc. furnishing “Betty Crock- 
er”, its home economist, as speaker, 
and scripts by GM’s Marjory Hust- 
ed. Government representatives ex- 
plain point rationing and new de- 
velopments in the food situation. 
Program originates from Chicago 
with pickups from Washington, and 
New York. 

While there are no commercials 
for General Mills, program offers 
indirect promotional value as Betty 
Crocker is associated with General 
Mills for her Friday afternoon pro 
grams for Softasilk Cake Flour, 
and a Saturday morning show, both 
on NBC. Name is used for GM 
products, such as Betty Crocker 
soup. 





WMPS News Policy 


IN ADDITION to its recent deci: 
sion to remove middle commercials 
[BROADCASTING, Feb. 19] WMPS 
Memphis has announced adoptio 
of a new policy to make news pro 
grams more interesting. In an ef 
fort to change the set format o 
news periods, the 8:15 a.m. news 
will henceforth be titled Over th 
Coffee Cups, with Bob Neal ané 
Bob Greer of the WMPS staff giv- 
ing the news informally, as thoug! 
it were being discussed by a couple 
at breakfast. Stories will pass from 
one to the other, at all times fol 
lowing copy of the news dispatches 
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- late November, KYW listeners have 
been welcomed to “Harmony Hall” every 
Wednesday evening, at 7:30. Strawbridge and 
Clothier, one of America’s great department 
stores, sponsors thirty minutes of delightful 
music by a 25-piece orchestra, a mixed chorus 
of sixteen voices, and guest soloists. 
“Harmony Hall” is the first program of 
its kind to be sponsored by a Philadelphia de- 
partment store. KYW was the natural choice 


for this production, offering as it does the 





usual Westinghouse combination of fine facili- 
ties.. equipment, talent, producers, an- 
nouncers, and engineers.. for major program- 
ming. These concerts are notable additions 
to other distinguished local programs, as well 
as NBC productions, on KYW. 

The living-room chair is now a front-row 
seat for “Harmony Hall” every Wednesday 
evening at 7:30, in the thousands of homes in 
Philadelphia and its environs served by 
Strawbridge & Clothier and KYW. 


WESTINGHOUSE RADIO STATIONS Inc 





WBZ = WBZA 





* KDKA *+ WOWO «+ KEX + KYW 


REPRESENTED NATIONALLY BY NBC SPOT SALES—EXCEPT KEX 
KEX REPRESENTED NATIONALLY BY PAUL H. RAYMER CO. 
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Look at the coverag 
WMT gives you with 
5,000 watts at 600 kc. 


G WMT covers 126,500 square miles . . 


3,500,000 people . . . an area whose population repre- 


. reaches 


sents the bulk of Iowa’s $1,500,000,000 yearly income. 


0 vu. reach the listeners attracted by the powerful 
Columbia Network programs, plus the ingenious, per- 
sonalized programming designed to appeal to the folks 


of this area. 


© You reach more of the important markets in Iowa 
. . . because WMT is located approximately in the cen- 
ter of their concentration, covering an area 320 miles in 


diameter . . 


. touching 5 states. 


Om. rates? They’re the lowest in Iowa per radio 


family! 





WMT ...“The Buckle on the Corn Belt” .. . the 


simplest, least expensive, most effective way to reach 
the rich “Corn Country Folks of lowa.” 
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Small Market 


Advantages Cited by Keystone 





Selli ng 


Group 


Report Confirms NAB Panel Findings on Rat, 


Programming, Market 


ANALYZING the small station 
picture, the work of the NAB Small 
Market Stations Panel was praised 
this week in a special report issued 
March 5 by the Keystone Broad- 
casting System. The report reviews 
parallel findings and similar con- 
clusions on small market stations 
as a result of individual studies 
made by the NAB Panel and KBS, 
and follows by a few days publica- 
tion of the NAB recommendations 
of the Small Market Stations Panel, 
of which Marshall Pengra, general 
manager of KRNR Roseburg, Ore., 
is chairman. 

The KBS brochure issued on the 
study, titled “With a Bow to the 
NAB Small Market Stations Pan- 
el,” corroborates the NAB Small 
Market Panel on the questions of: 
1) group selling; 2) rates; 3) pro- 
gramming; 4) market data; 5) sell- 
ing. 

Timebuyers’ Difficulty 


On the subject of group selling, 
the KBS report states that “one 
sore thumb to the buyers of time 
has always been the difficulty in 
dealing individually with small 
markets. As compared with major 
metropolitan outlets, the time pur- 
chased in beyond-metropolitan mar- 
kets is much smaller, In the making 
of smaller contracts individually,” 
the KBS report continues, “the 
bookkeeping and headaches and ad- 
ministrative expense have been out 
of proportion to the billing involved. 
The advantage is obvious. Instead 
of many separate matters with 
many discussions involving many 
contracts, the timebuyer may re- 
duce the business to a single opera- 
tion under the group selling plan. 
The group selling plan is the base 
of the Keystone operation.” KBS 
report states the group selling 
method for small market stations 
is the solution of Lewis Avery, 
NAB director of broadcast adver- 
tising. 

Regarding rates, the KBS report 
again parallels the NAB Panel, 
pointing out that the aim of KBS 
has been to establish a reliable 
standard and equitable rate scale, 
enabling the advertiser to purchase 
coverage of small towns and rural 
areas at costs comparable with 
those in larger cities. 

NAB and KBS reports on pro- 
gramming are strikingly similar, 
both emphasizing the importance 
of local programming and the ad- 
vantage of the local station in com- 
prehending the catering to the lo- 
cal audience. 


More and better market informa- 
tion data is advised both by the 
NAB Panel and KBS, the latter 
pointing out in its report that for 
the past four years it has provided 
agencies with data scientifically 
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Data, Salesmanship 


compiled on the small market Die 
ture generally, and specifically oj 
the 208 KBS affiliates. 

On the topic of selling, the Kps 
analysis agrees with the NAB gala 
suggestions, adding that the moder, 
methods instituted by KBS and jt 
affiliates, on presenting facts anj 
presentations, has met with high) 
favorable response among agencie 
and timebuyers. 


In conclusion, the KBS repor 
states that: “If there is any Bak 
Seat in the national radio advertis 
ing picture, it need not, it will no 
be reserved for Small Market St, 
tions!” 





Harrison to Capital 


APPOINTMENT of Al F. Harr 
son as special representative wit 
headquarters in Washington wag 
announced last week by Hugi 
Baillie, president of United Pres 
Mr. Harrison, who arrived i 
Washington Wednesday, has estab 
lished offices in the National Pres 
Bldg. He will deal with both radig 
and newspaper activities. For thé 
last 10 years Mr. Harrison ha 
been manager of radio sales, with 
headquarters in New York. He 
created the UP radio wire in 193) 
and built it into a nationwide serv- 
ice, covering all 48 states and the 
District of Columbia. 





Canceled by Canada 


AT LEAST three Canadian net- 
work shows are being canceled 
earlier than the expiration of their 
contract, on the ground of budget 
controls and expenditure of more 
advertising appropriation than al- 
lowed under Canadian regulations. 
The shows affected are Quaker 
Oats’ Brewster Boy which termi- 
nates on April 13, Lehn & Finks 
Hind’s Creams Blind Date which 
terminates on March 26, and 
Fruitatives’ Double or Nothing 
which terminates on March 31. 





$139,553.50 


PROCTER & GAMBLE (Co. 
show Truth or Consequences 
on NBC last Saturday cele- 
brated its fifth birthday. 
Since it went on the air 
March 3, 1940, under the di- 
rection of Ralph Edwards, 
the program has_§ several 
times demonstrated radio’s 
pulling-power in the human 
interest field. An appeal for 
contributions to the March of 
Dimes campaign has to date 
drawn a total of 256,506 mail- 
ing pieces representing gifts 
totaling $139,553.50—said to 
be the largest single contri- 
bution to the fund. Show will 
broadcast beginning March 
17, while being filmed for 4 
movie. Agency is Compton 
Adv., New York. 
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MASTER CONTROL 


—where and when it counts 
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ian net- 
— tion is heard, to reach people in rural America heretofore reached only by their county weekly newspaper. 
* budget 
<= This means signal strength and programs with a purpose. 
ulations. 
Quaker Our audience needs weather reports as quickly as we can get them. 

1 termi- 
& Finks ; 

2 which They want market reports, stock and grain prices, news from the government, as well as news from the war 
6, and ; 
Nothing fronts where their stalwart sons fight alongside other stalwart sons from the great cities of America. 
1 81. 


mma Thousands upon thousands of farmers set their clocks, come and go to and from the fields in relation to the 


As a clear channel station, our job is to be heard where no other sta- 


service programs WSM brings them. They've come to expect WSM service as confidently as they expect their next 


. Co. meal. This is the result of twenty years of broadcasting to rural America. This is, we 
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believe, another demonstration of the need and purpose of clear channel broad- 


casting. This is WSM. 


National Life and Accident Insurance Co. 


Nashville, Tenn. 


650 KILOCYCLES NBC Affiliate | 
Edwin W. Craig, Pres. Harry Stone, Gen. Mgr. 


National Representatives, EDWARD PETRY & Co. 
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Have you been asleep to the fact that 


Fulton Lewis, jr. 


is now available in 


60 MARKETS 


all with a rating of 


10 72 BETTER 
AR | 
Mh 








Pd 





-_ 


Fulton Lewis jr. has proved for 
130 sponsors that he can do an 
all-around job for their product 


. whether it's bakery or bank. 


Today when good programs are 
tough to buy—and good time 
even tougher, we are able to 
offer a program that has both 
—a program formula that is 
ready-made 


proved, plus, a 


audience at a time when they 


listen. 


For Further Details — Phone, Wire 
or Write WILLIAM B. DOLPH, 
Barr Building, Washington, D. C. 


ORIGINATING FROM WQL wasnincron, pb. . 
Affiliated with the MUTUAL BROADCASTING SYSTEM 
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Worldwide Audience Hears MacArthy 
Turn Over Government of Philipping 


A WORLDWIDE audience listened 
Feb. 26, 10 p.m. (EWT) as Gen. 
Douglas MacArthur turned the civ- 
il government of the Philippines 
over to their President, Sergio Os- 
mena. All four 
networks broad- 
cast MacArthur’s 
address and a 
portion of the ce- 
remony. O W I 
shortwaved _ the 
broadcast around 
the world. CIAA 
beamed it to Lat- 
in America. 

For 24 hours 
preceeding the ce- 
remonies, troops guarded land lines 
running 150 miles from Lingayen 
Gulf to Manila as a precaution 
against Japanese cutting the wires. 
As an added safety measure, very 
high frequency shortwave was used 
from the palace to the radio ship 
Apache lying off Luzon. [BroapD- 
CATING, Feb. 26]. To lessen the pos- 
sibility of Japanese jamming the 
airwaves, networks were alerted 
for the broadcast, but were re- 
strained from using any pre-an- 
nouncements or teasers until 9:30 
p.m, 





Col. Schechter 


Beamed to U. S. 


A Signal Corps mobile unit also 
was in operation, shortwaving di- 
rectly from the scene of the cere- 
monies to the Apache. Press Wire- 
less used its transmitter for voice. 
Broadcast was beamed both to 
Press Wireless in Los Angeles and 
to RCA in San Francisco for a 
choice of the better circuit. 

Lt. Col. A. A. Schechter, ex- 
NBC news and special events direc- 
tor, now radio public relations of- 
ficer attached to Gen. MacArthur’s 
staff, handled radio details from ti.e 
Philippine capital. He has just been 
promoted to that rank. Col. E. M. 
Kirby, former NAB public rela- 
tions director, now ‘ief of the ra- 
dio branch, Bureau of Public Rela- 
tions, War Dept., contacted net- 
works, individual stations and other 
radio facilities from Washington. 

Arthur Feldman, Blue correspon- 
dent, introduced the General on the 
air, standing in for Clete Roberts, 
Blue representative wounded on 
Leyte [BROADCASTING, Nov. 6]. Ro- 
berts had been urging Gen. Mac- 
Arthur to broadcast on Blue, but 
MacArthur pointed out that War 
Dept. forbade exclusive broadcasts. 
However, the General promised Ro- 
berts that when he made his next 
broadcast, Roberts could present 
him. As Clete Roberts is still in- 
valided from his wounds, Feldman 
did the honors. 

To carry the broadcast, Blue 
canceled the first 18 minutes of the 
Guy Lombardo program sponsored 
by Chelsea cigarettes, picking up 
the final 12 minutes of the half- 
hour show. MBS also aired the 
Philippines ceremony for 18 min- 
utes, killing the quarter-hour sus- 
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tainer, Anita Ellis Sings, and & 
ting the opening three miny, 
from Paul Schubert’s newse 
Mutual coperative program. 
CBS and NBC each took 15 yj 
utes of the MacArthur progr 
the latter canceling the half-hoy 
Carnation Milk Contented Hour, 
Instead of canceling its comme 
cials, CBS moved them back a q 
ter-hour, broadcasting Lady Rs 
ers’ Sereon Actors Guild 10:5 
10:45 p.m. instead of the usual 4 
10:30, and airing the Johnny Mo 
gan show for Ballantine 10. 
11:15 p.m. The 11 p.m. news py 
gram was moved back to 1:15 fy 
which CBS dropped the repeat , 
Armour’s Hedda Hopper progray 








Standard Radio Speed 


Current Dise Releases 


UNDER new stepped-up scheduld 
Standard Radio Inc., national trap 
scription library service, will pn 
vide almost immediate delivery ; 
current popular releases to its y 
dio station subscribers. In makin 
announcement, Jerry King ay 
Milt Blank, co-owners, pointed ou 
“This means that new tunes ; 
cluded in the 80 numbers Standarl 
Radio Inc. sends out every mont 
will get to our 400-odd subscribing 
stations before their listeners eve 
have a chance to request them.” 


All recording of other types o 
music will be done to cover a perio 
of from six months to a year from 
date of actual recording, thus al 
lowing processors, who are loade( 
with Army work, more time to ge 
firm’s releases out. Standard Radi 
Inc. is also starting policy of re 
cording full libraries of orchestra 
at one time, then holding release: 
until they are needed. Move is in 
direct opposition to regular tran 
scription policy which has been t 
avoid tying up large amounts 6 
talent money over an_ extended 
period of time. 





















Squibb Reappoints Ager 


E. R. SQUIBB & Sons New Yori 
has reappointed Geyer, Cornell 
Newell, New York, as agency fm 
radio advertising, the appointment 
involving for the present handling 
of Squibb’s CBS program, whit 
is being replaced with a new show 
Jimmy Carroll Sings [BROADCAS 
ING, Feb. 26]. BBDO New Yor 
w hich has handled the CBS pe 
continues to handle _institutio 
copy in magazines and a new ¢2 
paign on the Angle tooth bre 
launched in magazines and news 
papers. 





CBS School Plan 


PLANS to portray North America! 
history and life on a program tents 
tively titled The American Stor 
were outlined at a recent meetin 

of the National Board of Con 
sultants of CBS’ American Schov 
of the Air, to diseuss 1945-46 plan 
for the educational series. Teach 
ers’ Manual, the program’s cui 
book, has reached a distribution 
200,000 copies. 
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SESAC Offering 


Library Service 
Selections of Affiliated Music 
Publishers To Be Included 


ENTRANCE of SESAC into the 
transcription libarary field was an- 
nounced last week by Paul Hein- 
ecke, president of SESAC, which 
has more than 900 station licensees 
for the use of its music. Comprising 
American folk music, western, hill- 
billy and cowboy songs, hymns, 
gospel music and light concert mus- 
ic, the new library will be made up 
of selections from the catalogs of 
music publishers affiliated with 
SESAC, most of them not avail- 
able in the other library services. 

Vocalists and musicians perform- 
ing for the SESAC Transcription 
Library include: Charlie Magnante, 
accordianist; Eddie Smith, singing 
cowboy; Avenir de Monfred, organ- 
ist and composer; Frank Novak, 
master of more than 30 instruments 


known as the “Stokowski of Corn”; 
Bert Hirsch, concertmaster and 
first violinist of many radio orches- 
tras; Rosalie Allen, vocalist and 
yodeler. 

“The use of such talent on trans- 
scriptions,” Mr. Heinecke said, “af- 
fords the smallest station the op- 
portunity to build programs com- 
paring favorably with live talent”. 

A low price has been set for the 
library service, he said, to make it 
available to all stations. Transcrip- 
tions are being recorded by Colum- 
bia Recording Corp. 

Casite’s Big List 
CASITE Corp., Hastings, Mich., on 
March 14 begins an announcement 
campaign of 10 to 14 spots weekly, 
using 160 to 175 stations. Account 


is placed through Keeling & Co., 
Indianapolis. 








WIP Philadelphia is canceling all 
singing commercials opening, occur 
ring during, or following its news- 
casts. 





SURROUNDED by flood waters of 
the Tombigbee River for the sec- 
ond time within a year, the anten- 
na tower and runway for the trans- 
mission line of WCBI Columbus, 
Miss. are visible, Base of WCBI 
tower is on a concrete founda- 
tion 15 feet above ground. WCBI 
engineers used boats to read anten- 
na meters, visible above the water. 





PIGGLY Wiggly Stores, San Antonio 
(local grocery chain), has arranged for 
sponsorship of H. V. Kaltenborn on 
bate San Antonio. Contract is for 26 
weeks. 


MUSIC has power— 


WDAS is the only Philadelphia 


radio station featuring three hours 
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.-. In addition to 

the usual musical programs, 
Philadelphia’s outstanding 
full-time independent station 
features classical music 
every morning 

from 10:45 to 12 Noon, 

and again in the evening 


from 10 to 11:45 P.M. 


With “MUSIC” like this, 





of classical music every day 


it’s no wonder WDAS audiences have been loyal 
for more than twenty years. 
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OWI CONTRADICTS 
TABER’S CHARCE 


A STATEMENT explanatory , 
the OWI’s formation and procedy 
and calmly contradictory of the 
grant charges made by Rep. Ty) 
(R-N.Y.) on the House floor Tye, 
day, was issued by Neil Dak, 
director of the Domestic Branch , 
OWI. 

Rep. Taber charged that yp 
and CBS are “under the absoly 
domination and control of the Ne 
Deal administration” and that Mul 
tual “is just hanging on”. The thre 
networks, he said, are closed 
administration critics. The QW 
was declared to be “attempting 
destroy freedom of the press” ay, 
to be preventing the press fro, 
obtaining information about th 
Government. He also declared F¢¢ 
pressure has nearly destroyed th 
freedom of radio. A letter from | 
mer Davis, OWI director, to OW 
Director Byrnes which Rep. Tahe 
introduced, precipitated the oy 
burst. 

Mr. Dalton pointed out that OW 
was created at the insistent deman( 
by press and radio for better e& 
ordinated government informatio; 
and that after long dealing wit 
OWI they know it is not engage 
in censorship. The letter referrej 
to, Mr. Dalton said, was writtey 
to make procedures clear to aj 
Agencies “to insure accur 
of the greatest possible degree anj 
to avoid confusion as far as po 
sible. Referring to James R. Brack 
ett, deputy director of OWI, whoy 
the representative said wrote th 
letter for Mr. Davis and whom h 
said was inexperienced, the OW 
answered it “knows Mr. Taber i 
mistaken”. 


LENGTHEN BREAKS 
FOR NBC CHIMES 


EFFECTIVE April 2, all NBC sta 
tions will utilize the NBC chime 
at their station breaks. On the 
same date the interval betwee 
NBC’s network programs will bé 
increased from 20 to 30 seconds 
Changes are results of a discovery 
by Niles Trammell, NBC president 
at an affiliates’ meeting that about 
30% of the network’s stations did 
not use the chimes at all and most 
of the others only some of the time, 
because the 20-second interval did 
not leave sufficient time for a loca 
chain-break announcements. Mr. 
Trammell acted; told the stations; 
they reacted. Now the network's 
audible trademark will be sounded 
from coast to coast. 











College Conference 


J. HAROLD RYAN, president of 
the NAB; Augustin Frigon, gen 
eral manager, CBC, and Frederit 
R. Gamble, president, AAAA, art 
among the members of the advisory 
committee of a Conference of Radi 
and Business sponsored by tht 
School of Business, College of thé 
City of New York, it has been al 
nounced by Harry Noble Wright 
president of CCNY and chairmal 
of the committee. Conference, ¢ 
be held in April, will feature dis 
cussions of radio-business topics. 4 
series of awards will be presen 

for “skill and craftsmanship in th¢ 
effective creation of a radio prt 
gram or promotion plan.” Dr. Rob 
ert A. Love is director of the col 
ference; Dr. John Grey Peat 

is chairman of the awards group 
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in War! 


From the newsroom of. KGW, by special 
direct wire to the thousands of war-workers 
in the Portland area, comes lunch-hour 
news, This morale booster, presented by 
‘KGW in cooperation with the Industrial 
Incentive Division of the U.S. Navy, is 
"another FIRST for KGW. 




















Twenty-three years of diligent effort to bring the 
Northwest audience in ever closer contact with 
the medium of radio has labeled KGW as one o 
the truly great radio stations of America. KGW 
reaches its public at work, on the street and in the 


home. KGW’s FIRSTS in war and its FIRSTS in 


peace keep it always FIRST in the minds of the 


Pacific Northwest radio audience. 
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in Peace! 


In July of 1937 KGW pioneered what 
was at that time a sensational new 
technical development — a_ portable 
short-wave transmitter bringing on- 
the-spot coverage to KGW’s Pacific 
Northwest audience. A forerunner of 
the “Walkie-Talkie” carried by our 
G.I. Joes on the battlefields today, this 
transmitter brought the man-on-the- 
street into every KGW home. 


in Audience Influence! 


ONE OF THE GREAT STATIONS of THE NATION 


PORTLAND, OREGON 
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REPRESENTED NATIONALLY 


BY EOWARD PETRY & CO. ING 
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W ant 
Returns 
Now—and 


Tomorrow? 


Whether you want to increase sales 
today or build for the future, both are 
yours for the price of one when you 
cover the Nashville market via WSIX. 


tight now, returns to WSIX advertis- 
ers are the greatest in the station’s 
history. 


And tomorrow — because Nashville's 
prosperity is founded on permanent 
agriculture and permanent industries 
—there’s another big dividend for those 
investing their advertising dollars in 
this area. 


The Katz Agency, Inc., National Representatives 


Member Station, The Blue Network and 


Mutual Broadcasting System 
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Microwave Tests 


. Are Held by AT&T 


Annual Report Speculates 
On Postwar Possibilities 


CONSTANT trend of radio toward 
shorter waves as techniques of gen- 
eration and detection are devised is 
noted in the American Telephone & 
Telegraph Co. annual report. 

These microwaves can be formed 
into beams like searchlight beams 
and penetrate darkness, fog, dust 
and rain, the report continues. Re- 
lay stations make possible trans- 
mission along the earth’s surface 
beyond the horizon. 


Relay Tests 


Communications possibilities of 
microwaves appear promising and 
their use is being explored as a sup- 
plement or alternative to wires and 
cables for telephone and television 
transmission, the report says. Bell 
has obtained experimental licenses 
to test a radio relay system between 
New York and Boston. 

Western Electric Co., manufac- 
turing branch of the system, last 
year made more than a million air- 
plane radio transmitters and re- 
ceivers as well as vast numbers of 
pieces of war communications and 
electronic equipment. 

Bell System operating revenues 
were $1,769,705,000, an increase of 
$121,628,000 or 7.4% over 1943. 
Net income was $8.54 per share 
compared with $9 in 1943. 





Swing’s 114 Sponsors 


IN HIS FIRST month as a Blue 
cooperative program, Raymond 
Swing has been sold to 114 spon- 
sors on 105 stations. Sponsors 
include 21 department stores, 17 
grocery concerns, 11 breweries, 7 
tire companies, 5 automobile dis- 
tributors, 5 drug stores, 4 beverage 
concerns, 4 men’s clothing stores, 
4 dairy products companies, 3 fur- 
niture houses, 3 jewelry stores, 2 
newspapers, 2 shoe companies, 2 
candy stores and 14 miscellaneous 
concerns. 





Tintex on 160 


PARK & TILFORD, New York, re- 
suming promotion of all-fabric Tin- 
tex tints and dyes after the usual 
mid-winter hiatus, last week start- 
ed the first schedules in a spot radio 
campaign to cover some 160 stations 
in 33 States. The last drive, con- 
cluded in mid-December, included 
125 stations. All types of time have 
been purchased with special empha- 
sis on established local program 
features. Newspapers, home eco- 
nomics magazines and trade publi- 
cations are also used. Agency is 
Charles M. Storm Co., New York. 





KGW Backs Bond Sales 

THE TANKER “Sully’s Hill” was chris- 
tened at Kaiser’s Swan Island yard 
by Barbara Nelson, first grade teacher 
in Portland’s Alameda school, repre- 
senting pupils of the school who 
bought $78,000 worth of Bonds in the 
Sixth War Loan Drive. KGW Portland 
sponsored the contest over its weekly 
Schools at War program in conjunc- 
tion with the Oregon War Finance 
Committee. Launching was recorded 
and’ rebroadcast. 
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CHURCHES PROTEs 


NEW WPEN POLIC 


WPEN Philadelphia, in a move 
give greater public service and 
permit the equitable apportionmeng 
of time among all church groyp 
has canceled all contracts for tr 
ligious broadcasts effective East 
Sunday, April 1. Religious broaq 
casters have organized in open Dro. 
test to the new policy claiming jt 
is an abridgement of free speech 
and religion. New policy means logg 
of approximately $150,000 a year 
in revenue. : 
Entire broadcast time on Syp. 
day 7:30 a.m.-11 p.m. now is o&. 
cupied by religious broadcasts 
most of them on a commercial basis 
and with comparatively few re. 
ligious organizations represented, 
Under the new policy time for g 
substantial schedule of religious 
programs by all faiths will be made 
available without cost. The church 
people themselves, including some 
of those now on the station, wil] 
decide what programs and which 
types shall be presented. 
Objections to the new policy have 
been voiced by representatives of 
16 radio gospel hours who charged 
that cancelation by WPEN of 
their contracts constitutes a threat 
to freedom of speech and religion, 
Meeting at the Benjamin Frank. 
lin Hotel Feb. 26, the ministers 
formed the Assn. of Philadelphia 
Gospel Broadcasters and announced 
plans for a mass protest meeting 
at Convention Hall March 15. 
“We do not want the Govern. 
ment to control religion or to con- 
trol radio,” the new association 
declared in resolution, ‘‘and for the 
same reasons we do not want pri- 
vate concerns to exercise any con- 
trol whatsoever. ‘Free time’ is a 
joke, because the stations are not 
going to give the best spots to re- 
ligion. The heart of Sunday night 
can be had only by buying.” 





Ralph Weinbaum 


RALPH WEINBAUM, 40, vice- 
president and account executive of 
Grey Adv., New York, died Feb. 23 
in a New York hotel. He had been 
with the agency 14 years. He leaves 
his wife, son, mother, and brother. 





Pulse Moves 


“PULSE Inc., New York, market research 


firm specializing in radio audience 
measurement, has moved from 500 Fifth 
Ave. to larger quarters at 110 Fulton St. 
Telephone is REctor 2-6863. 





Gratitude 


EXPRESSION of gratitude, 
in the form of a resolution 
adopted concurrently by the 
Senate and House of Repre- 
sentatives of Oregon, came to 
the KGW Portland staff on 
the occasion of Lincoln’s 
Birthday, when the station’s 
staff journeyed to Salem to 
take part in the traditional 
Lincoln Day celebration at 
the State House producing 
a half-hour live show. On 
Feb. 20 those on the program 
received copies of the joint 
resolution thanking the KGW 
participants for their time 
and effort. 





| 











re 


's the Vi 
unced | 
now p 
years of « 
In We 
Transmit 

intain 
ingle loy 
The Sy 














© Broadcast Advertising 

















In FM Broadeastin 
Western Efecfric 


equipment leads the way 











not 
) re- 
‘ight 


le, 
on 
he 
e- 
to 
on 
’s 
’s 
to 


at 
ng 
yn 
m 


W 
ne 





ising 






S nchroniged 
rh Western Electric 


's the Western Electric Synchronizer— an- 
unced in 1940 as a real contribution to FM 
now proved outstandingly successful in 
years of operation. 
In Western Electric Synchronized FM 
Transmitters, the mean carrier frequency is 
intained continuously and precisely by a 
ingle low temperature coefficient crystal. 
The Synchronizer compensates immediately 








..and here’s one good reason why! 
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and automatically for a change in the mean 
frequency of the modulated oscillator arising 
from any cause. It is uncannily accurate in 
keeping stations on frequency. 

Developed by Bell Telephone Laboratories, 
the Synchronizer is a good example of the 
advanced design —and the leadership— you 
can count on in all equipment manufactured 


by Western Electric. 





Buy all the War Bonds you 
can...and keep all you buy! 











Meeting Attacks on Radio Advertising 


Duane Jones Executive 
Points to Benefits 
Of Air Medium 


TO COMBAT attacks which 
threaten the welfare of radio, 
Ralph Smith, general manager of 
Duane Jones Co., one of the five 
most important timebuying adver- 
tising agencies, suggests that steps 
be taken immediately to give the 
industry an official voice, not only 
to speak authoritatively in its own 
behalf but to promote the best in- 
terests of radio as an advertising 
medium. 

The crusade against middle com- 
mercials launched by the St. Louis 
Post-Dispatch and ardently sup- 


yt amither heaton thu 


EQUMO 


Another permanent industry is be- 
ing added to KFDM's already rich 
585 billion dollar effective buying 
income market with the construc- 
tion of Dupont Chemical Company's 
22 million dollar nylon salt plant 
near Orange, Texas. And to what 
station do these above-the-average 
listen? Mostly to 
KFDM, say listening surveys. 


income folks 


& * cd ® 
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ported by many other leading dail- 
ies is a case in point, Mr. Smith 
states. 

As quarterback on the team of 
specialists that make up the Duane 
Jones Co., 65% of whose advertis- 
ing is now placed on the air, Mr. 
Smith is responsible for more than 
2,000 commercials that are broad- 
cast each week, 18% of them mid- 
dle commercials. Clients of the 
agency sell approximately $75,000,- 
000 worth of goods annually with 
these commercials as the spearhead 
of their selling effort. In fact, 66% 
of the agency’s current billing, ac- 
cording to Mr. Smith, has resulted 
from earned sales increases gained 
primarily by radio broadcasts for 
the 55 products its advertises. 








“Although a code of fair practice 
exists in radio,” he said, “it has 
never been implemented by the ap- 
pointment of either a spokesman 
or governing body with authority 
to meet current problems as they 
arise. Self-regulation, to be effec- 
tive, must be backed by authority— 
especially authority to combat cam- 
paigns or movements calculated to 
turn public opinion against radio 
as a forerunner to onerous legisla- 
tion which if passed might com- 
pletely destroy the value of air ad- 
vertising through arbitrary rules 
governing commercials. 

“T wonder,” he asked, “if the 
papers conducting this campaign 
could be as interested in eliminat- 
ing bad taste in commercials as they 


has money to spend NOW! LATER! 





piled by * C.E.D. 


$206,000 week- 





Industry WEEKLY payroll in Beaumont, com- 


$864,000 war 
pre - war peak — 319% 
increase. 


$320,000 _  esti- 
mated post 
war payroll. 
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- « G@awing people and industries from other sections! 


Esso Campaign 


ESSO Marketers (Standard Oi§ 
of N. J.), has begun a camp 
on Esso Reporter news progr 
on 38 stations, and in other me 
warning motorists that neglect 
speed automobiles to the g¢ 
heap, underscoring the advertj 
theme for the past three 
“Care Saves Wear.” Copy em 
sizes “Save That Car.” Ageney 
Marschalk & Pratt, New York, 





are in preparing for postwar ]i 
dation of radio as an adverti 
competitor?” 

A statement issued regardj 
this controversy by Paul Pg 
FCC Chairman, was interpreted 
some trade papers as implying 
if radio itself did not enforce g 
taste in advertising, Congr 
might, since the FCC lacks au 
ity to prescribe program con 

“So far,” said Mr. Smith, 
a single voice has been lifted in 
half of radio in this present ¢ 
paign, despite the code and st 
network and station control of eg 
mercials. Although politically 
spired censorship of radio ad 
tising would be a direct threat 
the source of revenue that insu 
radio’s very existence, neverthe 
not one network or major exe 
tive has spoken affirmatively for 
vertising in this controversy. 
for that reason it seems imperati 
that an authority be set up whi 
can defend the industry when 
fairly attacked as well as unde 
take its wise promotion as an 
vertising outlet. 

Attacks Sporadic 


“Considering that attacks agai 
the industry are sporadic,” he sai 
“the main function of an indust 
policy-forming organization wo 
be to advance radio’s value as 
public service medium, in the 
vertising field as well as those @ 
entertainment, information 
education. In this respect, the p 
has wisely set up operating 1 
chinery, and as a result th 
reaches the business world a ¢ 
stant flow of well organized, 
ing copy, setting forth the adv 
tages of newspaper advertising 0 
other media. The time has co 
when radio should be doing 
same thing. Time should be pu 
chased on the air and proselytilj 
for postwar radio advertisi 
should begin now, possibly with f 
minute programs, the commerci 
of which would tell how radio 
helping to solve the world’s m 
chandising problems. 

“Neither censorship nor legis 
tion is needed to make middle co 
mercials and other forms of 
advertising complaint-free. All thi 
is required is closer attention to 
cal programing. No one likes, 6 
course, to hear a Chopin concert 
interrupted by a middle commerei 
of hillbilly music. If, therefo 
agencies and advertisers w0 
work with stations to get speci 
information regarding the conte 
of programs, commercials could 
tailored to fit into these program 
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so that listener resistance would be 
nil. The rea] evil, then, is not bad 
commercials so much as it is con- 
flict between commercials and pro- 
gram content. In the Duane Jones 
Co., we conduct program surveys 
to make certain our commercials 
fit into the shows.” 


Spots Everywhere 


Specializing in the packaged 
goods field with radio campaigns 
that deal in the arithmetic of ad- 
vertising, Mr. Smith says the agen- 
cy places for its client, the Man- 
hattan Soap Co., more than 1,000 
commercials per week in 75 news- 
casts which that company is cur- 
rently using. For Mueller’s maca- 
roni products the agency places 
close to 200 commercials per week 
on news broadcasts conducted in 
18 important cities east of the Mis- 
sissippi by Mueller’s staff of 12 top 
newscasters. 

Another client, Pierce’s Proprie- 
taries, is among the large users of 
one-minute spots, of which the 
agency places approximately 1,000 
per week. The advertising value of 
these broadcasts, both news and 
spots, is not only indicated by sales 





MR. SMITH 


rises for the products, Mr. Smith 
states, but also in the constant flow 
of favorable fan mail about them, 





RADIO’S FORGOTTEN MAN 


THE FOLLOWING is suggested by Mr. Smith as the type of 
commercial that might be used on sustaining or specially purchased 
time by the radio industry to sell its value as an advertising medium. 

ANNOUNCER—Friends, just take a moment and look around your home 
for the various items that have made your life easier, happier, and really 
fulfilled your daily needs. Take a look at your medicine chest. Take a 
— at the groceries in the pantry. Take a look at the furniture in your 

ome. 

Dozens and dozens of these things, you’ll find, were recommended to 
you over your radio. That’s where you heard about them. And you're 
glad you did. 

So you see, in addition to bringing you fine music, pleasant entertain- 
ment, latest news and valuable educational features, radio brings you 
another thing of value—actual radio advertising in commercials that 
tell valuable news about the developments of American industry for 
the American home—and radio advertising explains just how they can 
benefit you. 

So today, let’s tip our hats to radio’s forgotten man—the radio ad- 
vertiser. He not only sponsors radio’s finest programs but the products 
he manufactures can make life pleasanter for you. 











Malone Back at Home Philippine Service 


WILLIAM E. MALONE Jr., ree PRESS WIRELESS on Feb. 25 re- 
cently discharged from the Army, sumed its Manila circuit, which had 
has returned to American Home been discontinued Dec. a oo 
Products Corp., in a new position— when the Japs tee. 7 ilip- 
advertising and pines. Station will handle all forms 
, . of radio communications, includ- 
sales promotion ing radiotelegraph, radiotelephone 
manager of Affili- and radiophoto, Joseph W. Chap- 
ated Products lin, director of communications, an- 
Inc., the cosmetic nounced. 
unit. Before en- 
gy he eyes Join Marlin List 
neuietians to the WNOX Knoxville, WHBF Rock 
vice-president of sland and WIBC Indianapolis have 
Send for Your FREE Copy of AHP’s Kolynos pc all sage Aig poetgag tn Pang 
Our New Br ochure, Full of : Mr. Malone tm gander agg = ag for a wags 
De i. Co., New Haven, for razor blades 
tailed information on as assistant advertising manager and shaving cream. Contracts wert 
Standard and Special of the Kelvinator Division, Nash- placed through Craven & Hedrick, 
Types of Lingo Kelvinator Corp. New York. 
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Ellis On Loan 


GENERAL Motors Corp. has “loan- 
ed” Ray C. Ellis, former director 
of the Radio & Radar Division of 
WPB, to the Johns Hopkins Ap- 
plied Physics Lab., Silver Spring, 
Md., Washington suburb, for a spe- 
cial assignment in highly secret 
and specialized electronics research. 
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PROPRIETARY ASSN. of America 
has established an Office of Pharmac! 
Information under the supervision 
Dr. Frederick J. Cullen, executive 
vice-president of the PAA. OPI, with 
headquarters in New York and Wasb- 
ington, will provide information 
the packaged medicine field to pby- 
sicians, health commissioners, health 
groups, teachers, drug association 
and to all media of information. 
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Mind if We Salute a Couple 
of Great Pioneers P 


OME of us here at the Blue, while old hands at radio, 
are new to certain phases of this network business. 


Not exactly Johnny-Come-Lately’s, though. The New 
Blood at the Blue spent many a year in the trenches, so to 
speak, at the agency end of radio. We played a part in 
helping advertisers build some of the present top-rating 
shows. 


But now we're in the saddle of a network trying to make 
it more useful to more people and, at the same time, trying 
to build in values that will make it possible for advertisers 
and agencies to sell more goods at /ess cost. 


And the deeper we dig in, the more we realize how for- 
tunate we are that our predecessors had level heads. 


Broad Vision Avoided Traps 


Ever think how sour radio might have gone with the wrong 
handling? We figured out the other day, for example, that 
the amount of listening in a single week to Blue Network 
shows is the equivalent of 475 million people. 


And that’s only one week on one network. Ours. Our 
predecessors, who have been in the business longer, have 
even larger audiences, so the sum total of the three major 
networks will probably run into a billion and a half or two 
billion. That is a lot of listening. A /ot of opportunities through 
the years to make very bad mistakes from which no end of 
criticism would have arisen and about which the Government 
might have had to take violent action. 


But the vision of the Paleys and Kestens and Sarnoffs 
and Trammells kept radio from falling into that trap. 
Now comes a new era. During the war radio has become 


a vital instrument of communication, a greater personal 
friend to John Q. Public than ever before. And the job of 


THIS IS THE 


serving an economy on-the-mend after the war is going to 
force radio into being a still better selling medium. So, 
armed with a radio system that’s earned a brand new pedi- 
gree and with new jobs to do, we, at the Blue, are setting 
out to match our ideas against the old timers, and benefit 
by their experience. 


We feel that we are making progress—a lot of progress. 


We have put together what is generally regarded as 
the ablest program department in the network busi- 
ness. 


We have added 8 new powerful, well-managed 
stations. 


We have permitted broad freedom of expression to 
our news commentators, believing that in this way 
the Blue can make “freedom of the air’’ a reality. 


We can point to the biggest ratings of any network on 
weekday mornings—a record that has been maintained 
every month for over a year. 


All this progress helps build confidence and reputation 
and, in turn, these two ingredients help our advertisers 
sell more goods. 


Now There Are Three Great Networks 


Yes, the radio ‘‘picture’’ is changing—perhaps by as much 
as 33% per cent—for many feel that where once there 
were only two great networks, now there are three. Shrewd 
Time Buyers are becoming increasingly aware of this and 
many now consider it sound postwar planning to have a 
good time period on the Blue tucked away. 


Yep—we're building on the sound and firm foundation 
laid by the pioneers. God bless ’em. 


Vue NETWORK 




















WEST DESCRIBES 
AD ROLE IN Wap 


PAUL B. WEST, president of thy 
Assn. of National Advertise 


speaking before the Advertising 
ANDREW SOLUTION hae pity 
HL Statler last week, urged the yy 


of the advertising medium as ay 
aid to peace in bringing the facts 
before the public. Mr. West state, 
GYL that the program to provide reem. 
ployment of veterans and problem 
of their rehabilitation will require 
the help of advertisers. As chair. 
A \ T . \ \ iy 4 R 0) s LEM man of the War Advertising Coun. 
cil, Mr. West reviewed advertisery 
help in selling more than $899. 
000,000 in War Bonds, calling it 
the “greatest sales job in all his. 
tory.” Mr. West pointed out that a 
public opinion poll conducted for 
the Assn. of National Advertisers 
has revealed that more than 85% 
of the people interviewed are 
aware that private business js 
using much of its advertising to 
tell people how they can help in 
the war effort. 


Plea for Seamen 


Sao 






Faced with a difficult antenna problem, 
E. H. Andresen, Chief Engineer of Chi- 
cago’s Board of Education Station WBEZ, called 
on ANDREW engineers for a solution. The prob- 
lem was that of coupling a 70-ohm unbalanced 
coaxial transmission line to the much smaller 
balanced impedance of the antenna. Uncer- 
tainty of the exact value of the antenna impe- 
dance made the problem difficult, and called 
for some kind of an adjustable coupling device. 





Citing as an example of radio’s 
wartime roll last December’s ship- 
ping crisis, Mr. West recalled the 
plea for sufficient numbers of mer- 
chant seamen to man the convoys, 
At one Atlantic port, Mr. West 
said, 155 first mates were needed, 
and only 14 were on hand. To help 
alleviate the Merchant Marine 
manpower problem, the War Ad- 
vertising Council sprang into ac- 
tion, Mr. West said, and as a result 
all the December and January con- 
voys sailed on time. 

The Council, Mr. West said, in | bo 
tends to continue the volunteer 
organization “after the shooting 
stops,” dedicating the forces of 
advertising which it represents to 
the public service. 





AnprREwW solved the problem by constructing a 
quarter wave impedance transforming section 
with a concentric “bazooka” for the balance con- 
version. Adjustments were made by varying the 
average dielectric constant in resonant section. 








This problem is but one of many that the expe- 
rienced staff of ANDREW engineers are called 
upon to solve. As qualified experts in the field 
of FM, radio and television antenna equipment 


























AnpreEw engineers have solved many problems Hodgson, Marshall Join 
for military and broadcast engineers. Ivey & Ellington, N. Y. 
FOR THE SOLUTION OF YOUR ANTENNA PROBLEMS HYLAND L. HODGSON, and 

. . FOR THE DESIGNING, ENGINEERING, AND BUILD- Charles R. Marshall, vice-presi- 
ING OF ANTENNA EQUIPMENT . . . CONSULT ANDREW gy = « a Luidky ‘ be Bae 





) join Ivey & Ellington, New York. 


Now a vice-president and member 
of the board of directors at I&E 
Mr. Hodgson was one of the orig- 
inal group which organized the 
Mathes Agency. As vice-president 


_ 
‘ 
— in charge of service. his accounts 
included Ludens Inc. spot radio ad- 
vertiser for Luden’s cough products. 


Mr. Marshall who had been with 
Mathes since 1933 becomes a vice- 
president at I&E. Both will service 
accounts. A third Mathes execu- 
tive, Charles S. O’Donnell vice- 
president in charge of marketing, 
who left the agency in January, will 
shortly open a public relations firm 
in New York, specializing in Latin 
American accounts. 

Following the resignations by 
Messrs. Hodgson and Marshall, 
Mathes announced the election of 
Hurley G. Hust, account executive, 
to the vice-presidency; and two 














e Curve shows standing waves 
determined by probing electro- 
static field in “‘piccolo”’ (section 
of transmission line with holes 
drilled in outer conductor). Wavy 
curve represents initial condi- 
tions before adjustment; straight 
line shows the final result after 
adjustment of matching unit. 














ANDREW CO. 
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~ , se Se oe new account executives—J. Edson 
- 2 enyarat- 

2. — —~~% designed ang on Clay W. Stephenson = 
for WBEZ by ANDREW engi- r. Stephenson was at one time a 

Se neers. Desten porems let’. vertising director of Duncan Cof- 

363 East 75th Street, Chicago 19, Illinois ~~ eet. athes eantuidee i fee Co., Houston, and president of 

being recharged. Steele Adv., in that city. Mr. Poler 

was advertising and sales promo 

tion head of Esquire Publishing 

Co., and recently held a similar post 
at Samter Bros., Scranton, Pa. 
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ts vital ina Library too! 


concert, from sacred music to modern dance 
ASSOCIATED brings you all this and showmanship, too. 
Not just a few peaks and a lot of fillers, but topnotch 
entertainment value throughout. 


HE POINT we’re making here is—variety, combined 

with quality. A mighty important consideration in 
the life of a program director . . . and a station’s 
balance sheet. 


For the number of listeners and clients you'll attract 
is in pretty direct ratio to how well you vary your 
shows, and still keep them appealing. 


That’s where ASSOCIATED is your best bet! 


From hillbilly to grand opera, from jive to popular 


The word is getting around fast: ASSOCIATED offers 
most hours of the best radio music! An endless stream 
of big-time, big-name, big-audience music... designed 
for maximum use, variety and sales power! 


Get the facts without obligation. Write today for 
the ASSOCIATED LIBRARY booklet! 


Associated Program Service 


25 West 45th Street, New York 19, N. Y. 


MOST Hours of the Best RADIO Music . . . Represented by Loren Watson, 400 Madison Ave., N.Y. C. 
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Delivered, via Radio 


EVERY DAY, almost every hour of this war, 
history is made. Precedents topple like duck- 
pins. Even at that swift pace, radio is adding 
to its laurels. 

Last Monday, as a whole world listened, Gen. 
Douglas MacArthur delivered to President 
Osmena the liberated capital of the Philip- 
pines. It was a stirring event. After three years 
of Japanese occupation Manila was free and 
MacArthur had fulfilled his promise. 

All American networks, in a pooled broad- 
cast, carried the epoch-making ceremony. OWI 
relayed it over American shortwave stations 
and CIAA facilities carried it to the Latin- 
American nations. 

Lt. Col. Abe Schechter, radio officer on Mac- 
Arthur’s staff, arranged the broadcast, just as 
he had aligned hundreds of international pick- 
ups while director of news and special events 
at NBC. Acting for the combined networks was 
Art Feldman, youthful Blue war reporter, who 
had been at Abe Schechter’s elbow during those 
years at NBC. 

That broadcast is a harbinger of the job 
ahead for radio in the mopping-up phases of 
the war—and the writing of the peace. As na- 
tions are liberated, the world will eavesdrop. 
And when the map of the world is redrawn, 
radio will be there. 

After the peace is written, it will become 
free radio’s big function to help maintain the 
peace by keeping the world informed, and by 
overtaking the lies or half-truths of upstart 
aggressors. 





Stop, Look—They Listen 


THINGS ARE happening at a giddy pace over 
radio commercials. They may be getting out of 
hand. There’s a lot of yipping about things 
that aren’t germane. 

Let’s get the record straight. Some months 
ago WJR Detroit announced it would ban mid- 
die commercials in news programs, Even be- 
fore that, the networks, goaded by their affili- 
ates, had agreed to eliminate such ill-contrived 
devices as cow-catcher and hitch-hiker an- 
nouncements (but they haven’t to date). WWJ 
Detroit later threw out singing and transcribed 
spots. Then the Post-Dispatch in St. Louis 
loosed a haymaker against middle-commercials 
and objectionable sponsors of news programs. 
Behind the powerful editorial prodding of that 
newspaper the crusade has snow-balled. 

All these efforts in the interest of better ra- 
dio are fine. 

But let’s not go overboard. Some folk, in 
getting aboard the bandwagon, are overdoing 
it. One newspaper chain, itself in radio owner- 
ship, objects to radio saying “brought to you 
by” in its news broadcasts. That’s getting to 
the below-the-belt region. Certainly no one 
properly can claim radio doesn’t label news as 
to its source. Even the press associations and 
major newspapers now credit the networks for 
war news gathered by radio correspondents— 
top-flight newsmen in their own right. Sta- 
tions credit their press associations (which 
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they pay handsomely) with appropriate “by- 
lines”, not only because it’s a good practice, 
but because it has prestige value. 

The fact is that American radio is the best 
and the most progressive in the world. Radio 
advertising and copy techniques are better to- 
day than they were five years or five months 
ago. They’ll be better five months from now. 

Measure newspapers and magazines by the 
same standards and you'll get results by-and- 
large, that are no better, if as good. There are 
many accounts on the best of the printed pages 
that can’t get on the air. Mutual, newest of 
the networks, has just turned down a million- 
dollar contract from a national proprietary 
account. The money probably will be spent in 
newspapers and magazines. 

Let’s improve radio service. But let’s do it 
on the basis that the great job now being done 
can be done a little better. Let’s not be stam- 
peded by zealots who don’t know or don’t care 
where to stop. 





Write-of-Way 


LELAND STOWE, the distinguished war ob- 
server, reports that a script he prepared for 
broadcast and submitted to the Army Review 
Branch in aecordance with his commitments 
as an accredited correspondent was held up 
five days before release. 

This in itself is lamentable, but possibly 
can be understood if one concedes that a mili- 
tary reviewer’s task is a difficult one in the 
fate of that inexorable “chain of command.” 
But Mr. Stowe states also that during the 
period he was awaiting action on his piece, 
he was visited by a British army officer who 
asked him not to use the material. 

The script was Mr. Stowe’s comment on the 
Greek civil strife, an account predicated on 
his personal observations in the beleaguered 
land. It did not deal gently with the British 
position in the matter. 

It is apparent from this circumstantial evi- 
dence that our respected Ally was intent upon 
a project of political censorship. The practice 
does not become Great Britain or any other 
nation which is in this war to unshackle the 
peoples of the world. This is not an isolated 
instance, nor does the cloak hang only on the 
shoulders of Great Britain. American officers 
heretofore have taken liberties in the name 
of military security. 

Censorship, as we see it, is a two-edged 
weapon of war. It can supply information to 
assist our armed forces in prosecuting our 
cause; it can delete material which harms 
that effort by aiding the enemy. This is the 
line which has been followed by Byron Price, 
Director of Censorship, and it is granted gen- 
erally that his administration of the difficult 
task has been an intelligent and informed one. 

This policy merits study because the prece- 
dents established now may have far-reaching 
and serious effects on the availability of news 
at the peace conference. It must be, most agree, 
an open conference, with free discussion of the 
issues. The purpose of censorship in wartime 
is a noble one. It saves lives. It saves materials. 
But intolerable and misdirected censorship 
cannot save the world. Let’s look now, as there 
is ample evidence that our leaders are looking, 
toward the time when the victors will fore- 
gather in an attempt to chart a better world. 

Let’s look and remember that a lasting peace 
cannot be written with a censor’s blue pencil. 
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CLYDE MORTON JOICE 


ITH 20 years in advertising work } 
W no radio experience, Clyde Morton Jeg 
in the beginning of 1940 left the ager 
he was connected with to form Goo 
kind, Joice & Morgan. He immediately bees 
immersed in the firm’s radio activities and 
the end of the same year the agency recei 
an award from the Chicago Federated Ady 
tising Club for producing the best local p 
gram in Chicago. ; 

Today, Clyde supervises the creative r 
efforts of the agency originated in 1938 by 
Goodkind who had previously handled radio f 
Lord & Thomas for nearly a decade. Ch 
had left Mitchell-Faust after 20 years to 
into business for himself. Raymond R. Morg 
operating his own company in Hollywo 
completed the new triumverate, managing 
operations on the coast. ‘ 

Born in Wells, Minn., Dec. 23, 1889, Clyé 
was graduated from Hyde Park high school in 
Chicago and then spent a year and a half han- 
dling inquiries for a correspondence school. His 
earnings enabled him to enroll at the U. of 
Chicago where among his fellow-students were 
Paul Hoffman of Studebaker, Ralph Rosen- 
thal of Arthur Meyerhoff and Hilmar Bauk- 
hage. 

After graduation from the University, Clyde 
entered law school but before finishing the so- 
called “Wilson depression” forced him to return 
to work. He entered merchandising—and 
stayed, first selling typewriters and then, in the 
spring of 1915, joining the advertising depart 
ment of The Fair, Chicago department store. 

Within a few months he was producing the 
greater part of the store’s newspaper and di- 
rect mail advertising. Some two years later, 
he was made advertising manager, responsi- 
ble for an annual budget of close to $500,000. 

Clyde entered the Mitchell-Faust Adv. Agen- 
cy in 1920, soon becoming associate copy chief. 
In 1927, he was made copy chief, supervising 
such accounts as Armour & Co., General Mo 
tors Truck, Ward Baking Co. and Dr. West's 
Tooth Brush. He was named vice-president in 
1933. 

As president of Goodkind, Joice & Morgat, 
Clyde supervises an assortment of accounts II- 
cluding Planters Peanuts, Goldenrod Ice Cream, 
Hooker Glass & Paint, Iowa Soap Co. and Jewel 
Tea Co. The agency’s success in radio after its 
first year has acted as a spur on its activities 
Each of the partners has gone after business, 
travelling nearly 50,000 miles in a year, visiting 
radio stations, working with sales crews, mak- 
ing radio expenditures pay. 

Clyde is the father of two children. His som, 
Lt. John Alden Joice, is with the Army Ai 

(Continued on page 44) 
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Two down in front’. 


OVEMBER 19th, 1919—10:30 p.m. The Senate galleries 
were jammed by tense crowds. Hundreds overflowed 


into the corridors outside, unable to get into the Senate 
Chamber. 


Four months of fiery debate on the League Covenant and 
the Versailles Treaty. Millions sat at home—wondering what 
their representatives had to say. 


Today, the very same legislative body faces the very same 
momentous task. But today, in the Metropolitan area alone, 
hundreds of thousands of people have, in effect, front-row 
seats for the drama of democracy as it unfolds in the halls of 
Congress. 


Because, through stirring re-enactment each Sunday from 
3:30 to 4:00 p.m., WMCA takes its listeners—for the first 
time in radio—into those chambers where today's and to- 
morrow’s history is created. 


WMCA’s “Hatts or Concress” is based directly upon 
the Congressional Record. With “chaff” removed by skillful 
editing, with human interest supplied by a special reporter 
sitting in on each session and with roles of legislators per- 








.. for History! 


formed by professional actors . 
spring to life. 


. . the pages of the Record 


No radio play can surpass, in vividness and meaning, these 
dramatizations of the week’s debates in Congress . . . no 


“documentary” program can perform a greater service for 
Americans. 


“HALLS OF CoNGRESS” is available for sponsorship. Avail- 
able to an advertiser who wants to be identified with a pro- 
gram that already occupies a unique place in radio . . . and 
in the minds of its listeners, 
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In the old days they fired a 
gun from The Citadel in 
Halifax, Nova Scotia, to tell 
the time. 
a 

Today the population listens 

to CHNS for the time. 
NOTE: They Still Fire the Gun 
Keeping Up the Old Traditions! 
Traditions, However, Don’t Get 

Much Business. 
CHNS DOES—Try It. 
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Represented Nationally by 
John BLAIR & CO. 
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Personal 
NOTES 


EDGAR KOBAK, MBS president, was to 
leave New York last Sunday for a week 
business trip to the Midwest. He ar- 
rives in Chicago Monday and proceeds 
from there to Omaha accompanied by 
ADOLPH HULT, Midwest sales manager 
of Mutual, and DAN ORTH, MBS sales- 
man, both of WGN, Mutual’s Chicago 
station. Mr. Kobak will address the 
Omaha Adv. Club Tuesday evening. He 
will be back in Chicago Wednesday 
through Friday, returning to New York 
Saturday. 


HUBBELL ROBINSON Jr., vice-president 
in charge of programs and production 
for the Blue Network, left Feb. 25 for 
a month trip to the West Coast, stop- 
ping off in Chicago en route. 


ARTHUR WEILL, former daytime op- 
erations manager of WHN New York, has 
been appointed comptroller. He suc- 
ceeds JACQUES VAN STRATEN, who 
has been elected assistant treasurer of 
MGM International Films Corp., 








nouncer 
Moines, replaces Mr. Weill as daytime 
operations manager. 


NAOMI FINE has joined WMCA New 
York as sales promotion manager, re- 
placing HOWARD KLARMAN, who has 
been meade account executive. Miss 
Fine goes to WMCA from CBS radio 
sales, working on promotion of CBS- 
owned stations. Previously she was as- 
sistant promotion manager of CBS New 
York affiliate, WABC. 


B. MARSCHNER has been transferred 
from MBS sales department to take 
charge of personnel, replacing GLADYS 
HARDING, resigned. 


HERBERT E. TAYLOR Jr., former as- 
sistant director of sales of Allen B. 
DuMont Labs., Passaic, N. J., has been 
appointed director of transmitter equip- 
ment sales. 


RICHARD F. FROHLICH, former assist- 
ant to the late ROBERT L. MURRAY, 
public relations director of ASCAP, has 
been placed in charge of the depart- 
ment. VIRGINIA SHEA has been named 
editor of ASCAP’s radio program serv- 
ice. 


HARRY A. COOPER, former West Vir- 

ginia newspaper man and more recent- 

ly with the sales department of WBLK 

Clarksburg, W. Va., has joined the com- 

ty staff of WMMN Fairmont, 
. Va. 


DAN SHERIDAN has been named man- 
ager of CKMO Vancouver, replacing 
ROY WRIGHT. Mr. Sheridan is a for- 
mer sportscaster on U. S. West Coast 
stations. 


SPENCE CALDWELL, manager of CJBC 
Toronto, has resigned effective March 
15 to become director of the transcrip- 
tion division of All-Canada Radio Fa- 
cilities with headquarters at Toronto. 
Before joining CJBC he was manager 
of CKWX Vancouver. His new post 
returns him to the Taylor-Pearson- 
Carson organization with which he 
had been connected for 15 years prior 
to joining CJBC. 


JEAN ELDRIDGE of the Chicago office of 
BROADCASTING and FRED KLEIN, time- 
buyer at Dancer - Fitzgerald - Sample, 
Chicago, have announced their engage- 
ment. 

GERALD N. IRWIN, formerly with Jo- 
seph Katz Agency and Newell-Emmett, 
New York, has joined the sales de- 
partment of WSGN Birmingham. 


ROBERT MENAUGH, § superintendent 
of the House radio gallery of Con- 
gress, on leave as executive officer of 
the War Intelligence Division, 
of Public Relations, War Dept., has 
been promoted from captain to major. 





Our Respects to 
(Continued from page 42) 
Corps flying the Hump in India, 
and his daughter Priscilla is a 
sophomore at his old Alma Mater. 
Clyde’s hobbies are golf and swim- 
ming and he takes an active part 
in church and civic affairs in Evan- 

ston, where he resides. 





COMDR. YODER BACK 


AS KOA MANAGER 


LT. COMDR. Lloyd E. Yoder has 
resumed his post as general man- 
ager of NBC’s Denver station KOA, 
Frank E. Mullen, NBC vice-pres- 
ident and general 
manager an- 
nounced last 
week. Mr. Yoder, 
who took up his 
former duties at 
KOA last Thurs- 
day, relinquished 
the post over two 
and a half years 
ago to assume ac- 
tive service in the 
Comdr. Yoder UU. S. naval re- 
serve. James R. MacPherson, who 
has been in charge of management 
in the interim, has been named as- 
sistant manager, in charge of all 
commercial activities. Robert H. 
Owen continues as assistant man- 
ager in charge of engineering. 

Welcoming Mr. Yoder back to 
the company, Mr. Mullen said, “It 
will be a great pleasure indeed 
when hostilities cease that we are 
able to bring back into the service 
of the company so many men and 
women now in the armed forces.” 

A graduate of Carnegie Tech, 
and a member of its football team, 
Mr. Yoder served successively as 
radio editor of a Pittsburgh news- 
paper; announcer of WCAE Pitts- 
burgh; NBC staff announcer; chief 
of NBC’s West Coast press depart- 
ment, becoming KOA general man- 
ager in October 1939. 





William J. Cord 


WILLIAM J. CORD, 28, son of Er- 
rett L. Cord, owner of KFAC Los 
Angeles and former automobile 
manufacturer, died last Monday 
after an accidental fall from a pent- 
house balcony. Police said the 
young man called to friends, “see 
how strong I am,’ attempted a 
hand stand on the balcony railing 
o fell 28 feet to the marble 
oor. 


‘ 


SGT. RICHARD B. WESTERGAARD, on 
leave as vice-president of Scripps-How- 
ard Radio Inc. and general manager of 
WNOX Knoxville, is now “somewhere 
in France,” attached to an engineering 
combat battalion. 


TOM GILCHRIST, manager of WITMC 
Ocala, Fla., is the father of a girf. 


KEITH KIGGINS, Blue vice-president 
in charge of station relations, New 
York, is in Hollywood for conferences 
with DON SEARLE, western division 
general manager of that network. 


ARTHUR H. CROGHAN, vice-president 
and sales manager of WJBK Detroit, has 
resigned from the station, retaining his 
interest as minority stockholder. He 
plans to spend a month in Mexico, ar- 
riving in Los Angeles around the first 
of May. 


DON NORMAN, manager of NBC west- 
ern division spot sales, has been trans- 
ferred to New York. 


JAMES A. KENNEDY, general attorney 
of All America Cables and Radio Inc., 
affiliate of International Telephone & 
Telegraph Corp., has been elected a 
vice-president. Mr. Kennedy was with 
the FCC from 1934-1941, serving the 
last four years as assistant general 
counsel. 


MAJ. EDNEY RIDGE, general manager 
and owner of WBIG Greensboro, N. C., 
has been named commander of the 
North Carolina division of the Sons 
of Confederate Veterans. 


HENRY P. JOHNSTON, vice-president 
and general manager of WSGN Birm- 
ingham, has been reelected to the 
board of directors of the Planters & 
Merchants Bank of Uniontown, Ala. Mr. 
Johnston also has been appointed class 
agent for the 1929 class of Washington 
& Lee U., Lexington, Va. 
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You cannot cover the 





tremendous New York 
market without using 
WBNX, because 
WBNX reaches 


2,450,000 Jewish speaking persons 


1,523,000 Italian speaking persons 


1,235,000 German speaking persons 


660,000 Polish speaking persons 
e 

STRENGTHEN your present 
New York schedules with 
WBNX. Our program de- 


partment will assist you in 


the translation of your copy. 
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Fes. of the 


West. Solid timbers up to 
136 feet long for Navy boat 
keels help speed the eclipse 


’ of the Rising Sun. After the 


war, thin boards from the 
world’s largest stand of 
White Pine will be glued 
into giant beams to extend 
prosperity into the _post- 
war era. 


ONLY SINGLE MEDIUM COMPLETELY COVERING THE 


LOUIS W. 
Radio Centr 
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PE of the 


West—truly descriptive of 
KHQ. Its 828-foot tower, 
a landmark in this area; its 
ideal wave length; its power- 
ful signal; its high Listener 
Rating; its complete cover- 
age; its one-medium cost; 
all these make it a “must” 
in every well-planned sales 
campaign. 


cated 


National Representatives: EDWARD PETRY & CO.. INC. 
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INLAND EMPIRE 
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NORTHERN FLORIDA’S 
BEST RADIO “BUY” 


e Send for Details @ 











Today and — 
Tomorrow | 


In war or peace, business booms 
in Winston-Salem. Great industries, | 
thriving agriculture, INCOME! Give | 
your product a chance by using a 
station that's famous for its sale- 
ability! 


WAIR 


North Carolina 


Winston-Salem, 


| Representative: The Walker Company 














YOU ARE 
IN GOOD 
COMPANY 
WHEN YOU 
ADVERTISE 
WITH 


IME WEST'S GREATEST \INDEPEROENS 


Notional Seles Representative * Paul H. Roymer Company 








580 kc. FREQUENCY 
and peak soil conduc- 
tivity give WIBW the 
“most - easily - heard” 


signal in Kansas and 
adjoining states. 
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Reinsch Is Named NAB 


Large Station Director 


J. LEONARD REINSCH, manag- 
ing director of the Gov. James E. 
Cox radio stations—WSB Atlanta, 
WHIO Dayton, and WIOD Miami— 
last week was 
elected director- 
at-large of the 
NAB for large 
stations. He will 
complete the un- 
expired port - 
tion of the term 
of Hugh Feltis, 
who resigned fol- 
lowing his elec- 
tion to the pres- 
idency of Broad- 
cast Measurement Bureau in Janu- 
ary. 

A veteran of 20 years in radio 
at 36, Mr. Reinsch was radio di- 
rector of the Democratic National 
Committee during the last Pres- 
idential campaign. He has served 
on the NAB legislative committee. 

Mr. Reinsch was named large 
station director by the board, be- 
cause of his identity with WSB, a 
50,000 w clear channel station. He 
makes his home in Atlanta. 





Mr. Reinsch 





Mahoney to Chicago 


JAMES MAHONEY last week 
became head of Mutual’s new sta- 
tion relations department in Chi- 
cago, established in keeping with 
the network’s 
policy of expan- 
sion and service 
to affiliates. Mr. 
Mahoney has 
been headquar- 
tered in New 
York as manager 
of the western di- 
vision station re- 
lations. Plans for 
the Chicago office 
were announced 


Mr. Mahoney 
last month by Adolph N. Hult, 


western sales manager [BROaD- 
CASTING, Feb. 5]. Mr. Mahoney’s 
offices are at 441 N. Michigan Ave. 
Carl Haverlin is vice-president in 
charge of station relations. 





Roemer Appointed 


H. C. ROEMER, former vice-pres- 
ident in charge of the Federal 
Telephone & Radio Corp., has been 
appointed executive vice-president 
of the company, an IT&T affiliate. 
T. M. Douglas has been placed in 
charge of operations in the radio, 
telephone and general manufactur- 
ing divisions. E. N. Wendell, vice- 
president, assumes direction of the 
radio division while R. E. Smith, 
vice-president, continues to head 
the telephone division. Directing 
the general manufacturing division 
is C. E. Freid. 


Hays OPA Consultant 


HERMAN §, HAYS, manager of 
field service engineering, Philco 
Radio & Television Corp., Phila- 
delphia, has been appointed a con- 
sultant to the Service Trades Price 
Branch of OPA. Mr. Hays will 
advise OPA’s national office chiefly 
on matters relating to radio and 
household appliance repairs, 








LISTENING post to receive foreign 
broadcasts has been constructed by 
the engineering department of KRNT 
Des Moines. Special programs, ana- 
lyzing foreign broadcasts, are to be 
presented. 








BEHIND 
__AIKE. 


CAROL IRWIN, who has been in charge 
of daytime radio for Young & Rubicam, 
New York, has joined the Blue Network 
as a member of the talent and program 
development division, program depart- 
ment. Miss Irwin primarily will be con- 
cerned with daytime programming 
problems at the Blue. 

ROY PORTER, NBC war correspondent, 
has recovered from the effects of a 
tropical disease contracted while cov- 
ering for NBC in the China-Burma- 
India area, and is expected to leave mo- 
mentarily for the European area. Mr. 
Porter returned to this country five 
months ago from Chungking. 

W. W. BLAIR, night traffic manager of 
the Blue Network central division and 
chief engineer of United Broadcasting 
Recording Studios, Chicago, has _ re- 
signed both positions to become pro- 
gram and production manager of 
WHGB Harrisburg, Pa. Replacing him 
as night traffic manager of the Blue 
is CLARENCE HEIDER, NBC Chicago 
studio engineer. 

DAN CAVITT, formerly announcer at 
WTMJ Milwaukee, has joined WCFL 
Chicago. 

HARRY CHRISTIAN, formerly in ama- 
teur theatrical work, has joined the 
announcing staff of WCFL Chicago. 
ALEX DREIER, NBC commentator, is 
the father of a girl. 

JACK STODELLE, formerly with KFXM 
San Bernardino and released from the 
Marines, has joined KOY Phoenix as 
announcer-operator. NADA MATANO- 
VICH, new to radio, has joined the 
KOY continuity department. 

HUNTER L. SCOTT, former advertis- 
ing and sales promotion manager for 
Sun-Maid Raisin Growers, Fresno, Cal., 
has been appointed manager of the 
news and special events department 
of KPO San Francisco, succeeding 
CHARLES COONEY, resigned. 
RICHARD OLDS of Cleveland has joined 
the announcing staff of WMAN Mans- 
field, O. 

WILLIAM E. CLOSE Jr., formerly with 
WCOL Columbus, O., is now a mem- 
ber of the announcing staff of WWVA 
Wheeling, W. Va. 

JACK WILSON has been added to 
CFRN Edmonton as staff announcer 
after serving 414 years in the RCNVR. 
He was aboard the HMCS Ottawa when 
it was torpedoed. He suffered a leg 
injury. 

JAMES J. McNEAR, former WFBL Syr- 
acuse announcer, has been commis- 
sioned an ensign in the Navy after 
completing his V-12 training. He is 
stationed at the Landing Craft School, 
Coronada, Cal. 

ELINOR LEE, women’s director of 
WTOP Washington, has been reelected 
for a second term as radio represen- 
tative to the standing committee of 
Mrs. Roosevelt’s Press Conference Assn. 
TOM ALBRECHT of Milwaukee is a 
new member of the announcing staff 
of WTMC Ocala, Fla. 

LT. JOHN GAULT, former Washington 
and Kansas City radio producer now 
assigned to Armed Forces Radio Serv- 
ice, Hollywood, on Feb. 25 married 
Virginia Drake of San Francisco. 
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Heads Service Programs 


MRS. HARRIET PRESSLY is ney 
director of public service programs 
at WPTF Raleigh, Manager Richarj 
H. Mason has announced. She wij 
maintain and strengthen station 
relations with public service group, 
including all branches of the Armej 
Forces. Mrs. Pressly is a graduate 
of Goucher College, Baltimore, ang 
came to Raleigh in 1919 as faculty 
member of the science department 
of Peace Junior College. She mar. 
ried Dr. W. C. Pressly, president 
of Peace, in 1921. She is the mothe, 
of five children, made her radig 
debut in 1939 doing a 15-miny 
women’s and children’s broadcast 
once a week. She now writes ang 
produces We the Women. 







































































ROBERT T. PRICE, writer on NBC Boy 
Hope Show, is the father of a girl. 


FORDYCE W. COWING, assistant ex. 
ecutive officer of Armed Forces Radig 
Service, Hollywood, has been promoted 
to captain. Prior to his entry into the 
Army, Capt. Cowing was announcer of 
WHEC Rochester, N. Y. 


ROBERT B. MacDOUGALL, president of 
Region 1 of the Assn. for Education by 
Radio, has joined WAAT Newark 
director of educational activities. Now 


president of the Radio Council of ¥, 
J. Other staff additions are ED COSS§. 
MAN, new to radio, as director of war 
activities; and ED LAUX, 
news editor. Mr. Laux recently returned 
from service with the Army, was for. 
merly announcer at WAAT. : 


DAVE MOORE, formerly on the editorial 
staff of Billboard, on March 5 becomes 





McKINNEY, formerly of the guest re 
lations department of the Blue, Chicago, 


BOBETTE RYAN has been named Mu- 
tual traffic manager of WIP Philadel 
phia. Succeeding her as program con. 
tinuity coordinator is ALICE HYAM, 
shortwave monitor. 7 


JOAN KESSLER of the program de 
partment of WFIL Philadelphia on Feb, 
24 was married to Coast Guard SP 2/¢ 
Howard Holler in Hatboro, N. J. 


JACK GULLER, formerly at WBTM 
Danville, Va. has joined WBOC Salis- 
bury, Md. as announcer. 


OTT ROUSH of Jackson, Tenn., has 
replaced JACK WOLEVER as program 
director of WSIX Nashville and JACK 
ORTON has joined the WSIX announc- 
ing staff. 

BILL TALBOT, formerly of KSLM Sa- 
lem, Ore., is now morning newscaster 
on KOIL Omaha. 


GENE THOMAS, formerly of WJR De- 
troit, has joined the announcing staff 
of WWDC Washington, D. C 


LT. COL. TRUE E. BOARDMAN of 
Armed Forces Radio Service, Hollywood, 
has returned from survey of AFRS in- 
stallations in Great Britain, France and 
Italy and will soon resume duties as 
officer in charge of troop information. 
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Here’s Power That is Making 
A GREATER INDUSTRIAL KNOXVILLE! 


This is but one of the many TVA dams and electric plants 


WBIR 


at Knoxville’s ‘“‘back door” that is furnishing industrial Knoxville 


food covers more with power—POWER THAT IS MAKING KNOXVILLE ONE OF 
than 75% AMERICA’S FASTEST GROWING INDUSTRIAL MARKETS. Knox- 
= of the populous, ville has set nation-wide records in sales increases during the 
. concentrated past few months. It is also a great distribution center for East 
Knoxville Market Tennessee. The population of greater Knoxville is now over 
. most efficiently! 201,000 people. Let WBIR supply you with up-to-the-minute 

Ask a John E. Pearson data on this important market. 


man about us. 


@® KNOXVILLE IS THE HOME OF TVA @ 











W B | R Network 


A NUNN STATION 








KNOXVILLE, TENN. 
JOHN P. HART, MGR. 

















Sooty Ho. |, | 


FEATURE OF 


OL UM BU S 
el Full Time Day & Night 


* 


Double Power 
News Every Hour On the Hour 
New Wave Length — 610 KC. 
Central Ohio's Only Mutual Station 


* 


NATIONAL REPRESENTATIVE 


RADIO ADVERTISING CO. 
521 Sth Ave., New York City 
333 N. Michigan Ave., Chicago, Ill. 








T-8 











24 years of 


protitable 
peach fuzz 


Each year over 2 million bushels... 
10% of all the peaches produced in 
the whole South...picked in Spar- 


tanburg County alone! 
SOUTH CAROLINA 


rcX pP 
WSPA 
Home ot Camp Crof 


5000 watts Day, 1000 watts Night 
950 kilocycles, Rep. by Hollingbery 
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MRS. DOROTHY HELM, formerly of 
WDLP Panama City, Fla., has joined 
the continuity staff of WSGN Birming- 
ham, Ala. DAVID GOODMAN, formerly 
of KFEL Denver, is a new WSGWN an- 
nouncer. JACK SHACKLETT, formerly 
on the WSGN sales staff, has been 
named program-production manager. 


LARRY KEITH, announcer at WSGN 
Birmingham, and Mary Elizabeth Brow- 
der have been married. 


RICHARD HUBBELL, broadcasting pro- 
duction manager of Crosley Corp., Cin- 
cinnati, is author of a new book “Tele- 
vision: Programming and Production” 
which will be published this spring by 
Murray Hill Books Inc., technical divi- 
sion of Farrar & Rhinehart, New York. 
He also wrote “4000 Years of Televi- 
sion.” 

DOUGLAS W. OLIVER, formerly with 
WLAW Lawrence, Mass., has joined the 
announcing staff of WJHP Jacksonville, 
Fla. 


RAY HERBERT GUNCKEL Jr., recently 
promoted from announcer-news editor 
to production manager of WJHP Jack- 
sonville, Fla., on March 3 was mar- 
ried to Blanche Jones. 


SCOTT DAVIS, formerly of WXYZ De- 
troit, and PAUL CRAWFORD, previous- 
ly of KWKH Shreveport, La., are new 
members of the announcing staff of 
KNOE Monroe, La. JUDITH LAWTON, 
formerly of WDSU and WNOE New 
Orleans, has been appointed program 
director. 

HARLEY WEST, formerly with WMRN 
Marion, O., is a new addition to the 
WSPD Toledo announcing staff. 

TONY PARRISH, formerly with WTAR 
Norfolk, has joined WTOP Washington 
as announcer. 

JOHANNES STEEL, commentator on 
WHN New York, has been appointed 


associate editor of Read and Facts 
magazines. 
JANE DUNBAR, former scriptwriter at 


WICA Ashtabula, O. during her summer 
vacations, has joined WMRN Marion, 
O. as music director. 


MAXINE KEITH, radio and television 
consultant and conductor of From Me 
to You on Mutual, has joined the 
American Women’s Voluntary Services 
as head of the national radio depart- 
ment. 

GORDON HEATH, announcer, heard on 
several WMCA New York programs and 
who has been associated with WLIB and 
WNYC New York, has joined the an- 
nouncing staff of WMCA 


BILL CORUM, who has been handling 
the color work on the Gillette Safety 
Razor Corp. Friday night boxing bouts 
on Mutual, has been replaced by STEVE 
ELLIS, who in addition to a sports 
and record program on WMCA New 
York covers fights on WNBT, NBC tele- 
vision station. DON DUNPHY continues 
to handle play-by-play coverage of the 
Gillette fights. 

PAT BRENNAN and ALICE FELLER 
have joined the promotion-publicity 
staff of WOL Washington as assistants 
to TOM MEANS, director of promotion 
and publicity. 

ROSALIE GRAINER has been named 
head of KFI Los Angeles commercial 
transcription department. 

VIOLET HELGREN, head of the KNX 
Hollywood script department, and 
James O’Keefe of Los Angeles were 
married in Las Vegas Feb. 19. 

LEON BLUM, former assistant director 
of serious music at CBS, is now serv- 
ing as producer-director on Dr. A. L. 
Sachar, Blaine-Thompson Co. package 
program presented for several spon- 
sors on WOR New York. 


BOB KELLEY, sports editor of WGAR 
Cleveland, has been inducted and as- 
signed to the Navy. 

BALDWIN SULLIVAN, NBC Hollywood 
photo editor, has been named head 
of the new network western division 
photographic department. 


KALE Names Osborne 


CLAY OSBORNE, formerly chief 
of the Japanese section, overseas 
division of OWI, has been named 
program director of KALE Port- 
land, Ore. Prior to his OWI affilia- 
tion Mr. Osborne was with KFI 
Los Angeles as production manager 
and later became West Coast man- 
_—, of Russel M. Seeds Co., Holly- 
wood. 








STERLING ADV., New York, has 
been appointed to handle WHDH Bos- 
ton. Emmanuel Levine is account ex 
ecutive. 





HERE 
Savannah”, Pvt. Clifford M. Clarke, 


IS the famed “Voice of 
of the American Forces Network, 
reputedly the most decorated an- 
nouncer in the European Theatre 
[ BROADCASTING, Feb. 26]. The for- 
mer WSAV Savannah announcer 
has been awarded the Silver Star, 
the Bronze Star, and the Purple 
Heart with Oak Leaf Cluster. 





V-D Program Survey 


INDICATING an enlightened stand 
on formerly taboo health problems, 
approximately 40 stations when 
queried by the OWI Domestic Ra- 
dio Bureau about carrying a pro- 
gram on venereal diseases with very 
few exceptions agreed they would 
if the program were in good taste 
presenting well-known experts and 
not in dramatized form. The query 
was a sampling to gauge the over- 
all reaction. At the request of the 
Public Health Service a 15-minute 
disc has been prepared using one 
authority each from the Army, 
Navy and Public Health Service. 
It will be distributed to a large list 
of stations throughout the country. 





Kaplan Now Major 


PROMOTION of Ben Z. Kaplan to 
the rank of major has been an- 
nounced by Mediterranean Allied 
Air Forces headquarters. Chief of 
the hometown section of MAAF 
public relations, Maj. Kaplan, 26, 
was formerly on WOAI San An- 
tonio as a news reporter. 


\ CHECK WITH 
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ing 10 kw FM application of WTMy 


IN ROCKFORD, ILLINOIS 


AFFILIATED WITH THE Blue Network 


neleleme, cota ns 


HEADLEY-REED 


WTMV PURCHASED 
BY JOHNS FAMILy 


PURCHASE of WTMV East & 
Louis, Ill., by the Johns family of 
St. Paul and Chicago for $105,009, 
from Carlin S. French, owner anj 
general manager, was announeaj 
last week, subject to FCC approval 
The station operates on 1490 ke 
with 250 w and provides service jp 
the St. Louis market. 

Under the agreement, Mrs. Pep. 
rose H. Johns would acquire 60%. 
Myles H. Johns 20%; Lt. Willian 
F. Johns Jr. 10% Myles Johns 
would be executive director ang 
Michael Henry, formerly assistant 
manager of WTMV, would be sta. 
tion manager. St. Louis is the home 
town of Mrs. Penrose Johns. 

The transaction covers the pend. 


as well as all other assets. Myles 
Johns controls WOSH Oshkosh, 
a 55% interest and William 

. and William F. Jr. are identifieg 
aie the ownership. William F. 
Johns Sr. is vice-president of 
WTCN St. Paul and is president 
of the Ridder-Johns Co., Chicago 
a gy? representatives. William 

. dr. is in the Army Air Corps, 





Butler Acquires Control 


Of KTUC Tucson, Ariz, 


ACQUISITION of 
KTUC Tucson, Ariz., by Burridge 
D. Butler, president and director, 
through purchase of 23 shares of 
treasury stock for $2,300, was 
granted by the FCC last week to 
Tucson Broadcasting Co., licensee, 
Mr. Butler, president of WLS Chi- 
cago and also major owner of KOY 
Phoenix, already owns 138 shares 
(49.8%) of the KTUC stock. 
Consent also was granted by the 
Commission to voluntary assign- 
ment of license of KPDN Pampa, 
Tex. from R. C. Hoiles, sole owner, 
to his three children, Harry, Jane 
and C. H. Hoiles, doing business as 
Radio Station KPDN, an equal 
partnership. Monetary considera- 
tion was $1. Mr. Hoiles stated that 
he no longer was able to care for 


the station. 

At the same action the FCC 
granted assignment of license of 
KQV Pittsburgh from KQV Broad- 
casting Co. to Allegheny Broadcast- 
ing Corp., owner of all stock of 
assignor. No money was involved. 


control of 


Allegheny Broadcasting, composed 
of a group from Pittsburgh pre 
viously had purchased the station 
Brennen [BRoAD- 
1944]. 


from Hugh 
CASTING, Aug. 21, 
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EAST 
WHN—New York 


50,000 Watts 

SIDNEY WALTON, COMMENTATOR 
10:45—11:00 P.M. 

Mon. thru Fri. 

Sincere! Factual! Experienced! 14 years 
in radio! Can deliver his loyal follow- 
ing in this great market 


Complete $650.00 per week. 


WNBH—New Bedford, Mass. 
250 Watts—Blue 

LOCAL NEWS 

8:30 A.M., 12:45 P.M. 

6:15 P.M., 10:30 P.M. 

Fifteen years of telling the local folks 
what happens locally. Participation— 
$4.00 day time—£8.00 evening. 


WATR—Waterbury 
1,000 Watts—Blue 
SHOPPERS GUIDE 


8:15—9:00 A.M, 

Mon. thra Sat. 

Helen Morris has been doing this one 
for eight years. 

Participation—$37.80 per Wk. 


WJEJ—Hagerstown, Md. 
250 Watts—Mutual 


SADDLE PALS 


11:15-11:45 A.M.—2:15-2:30 P.M. 

Mon. thru Sat. 

That old time ia”sic show that gets 
mail and sells merchandise. 
Participation— 

8 per week—$15.98. 6 per week—$30.24. 


WRAW—Reading, Pa. 

250 Watts—NBC 

IT’S IN THE BAG 

(Meaning the grocery bag) 
10:00—11:00 A.M. 

Mon. thru Fri. 

Yessir! this one rings cash registers 
in grocery stores. 

Participation—$25.00 per Wk. 


WJAS—Pittsburgh 

5,000 Watts 

LEE KELTON’S ORCHESTRA 
5:30—6:00 P.M. 

Mon. thru Fri. 

A half-hour of appetizing, easy-to-listen 
to music by one of Pittsburgh's leading 
orchestras. 

Participation— 

One minute—$22.50 base rate. 





Today’ 
MTT 


AUDIENCE TESTED F R BUSY TIME BUYERS 


WNAB—Bridgeport 


259 Watts—Blue 
50 CLUB 
7:00--8:00 A.M. 
Mon. thru Sat. 
Bridgeport’s best bet for breakfast. 
Daily participation—$32.40 per week. 





WNHC—New Haven 

250 Watts 

ALARM KLOK KLUB 

7:00-8:00 A.M. 

Mon. thru Sat. 

An hour of breakfast music on New 
Haven's newest station. 

Daily participation—$20.00 Wk. 


WOCB—Cape Cod, Mass. 
250 Watts—Blue 

WORLD NEWS 

7:30 A.M., 12:30 P.M., 

6:00 P.M., 11:00 P.M. 

Mon. thru Sat. 


Hot from the four corners of the 
earth by Associated Press Wire. 


Spot participation—$18.00 Wk, 


WJTN—Jamestown, N. Y. 
250 Watts—Blue 

MEMORY MATINEE 
3:30—3:55 P.M. 

Mon. thru Sat. 


An ideal time for those old familiar 
melodies. 
Participation—$25.50 Wk. 


WEST 


KBUR—Burlington, Ia. 

250 Watts—Blue 

THE BURLINGTON BUGGY RIDE 
11:00—11:30 A.M. 

Mon. thru Sat. 

It’s homey, and the home folks love it. 
Participation—$35.00 Wk. 


WCLO—Janesville, Wisc. 
250 Watts—Mutual 


THE HOMEMAKERS 
9:05—9:30 A.M. 
Mon. thru Sat. 


AUNT EM has been telling "em how 
to keep house for fourteen years and 
they love it. 

Participation—$27.00 Wk. 


WDG Y—Minneapolis-St. Paul 
5,000 Watts 

VILLAGE RAMBLERS 

11:15—11:30 A.M. 

Mon. thru Fri. 

Old time music at its best, on the 
leather-jacket station of the great 
Northwest. 

$160.00 per week, complete. 


oO 





KM YR—Denver 

250 Watts 

BEN BEZOFF 

6:00 to 6:15 P.M. 

Mon. thru Fri. 

Denver's most popular commentator 
Just returned from a tour of I 
and England. 


Complete at $200 week, 


WIL—St. Louis 

250 Watts 

THE BREAKFAST CLUB 
7:00—8:00 A.M. 

Mon. thru Sat. 


Twenty years of audience build up 
plus an easy-to-listen-to M.C, makes 
this one outstandi .g. 

Minutes or % hours at Card Rate. 


WDSM—Duluth-Superior 

250 Watts—Blue 

TWILIGHT TIME 

5:15—5:30 P.M. 

Mon. thru Fri. 

Timely tunes for Twin Port tea time. 
Spot Participation—Base Rate $4.00. 


K BIZ—Ottumwa, Ia. 

250 Watts—Mutual 

FARM & HOME PROGRAM 
11:30-12:00 Noon 

Mon. thru Sat. 

A newsy farm prog.am in the State 
where the tall corn grows. 

Daily participation—$19.20 Wk. 


KFUN—Las Vegas, N. M. 
250 Watts 

THE SPANISH HOUR 
2:00-3:00 P.M.—7:00-8:00 P.M. 
Mon. thru Sat, 


Two whole hours of New Mexico's 
favorite music. 
Daily participation—$16.20 Wk. 


KF BC—Cheyenne, Wyo. 
250 Watts—Blue 

PIE & COFFEE TIME 

2:30 to 2:45 P.M. 

Mon. thru Fri. 


A smart emcee and the customers in 
the popular Shy Ann Cafe makes this a 
sparkling quarter-hour. 

$75.00 per week complete. 


i 





PACIFIC COAST 
KFWB—Los Angeles 


5,000 Watts 
MAKE BELIEVE BALLROOM 


11:00 A.M. to 2:30 P.M. 

Lowest cost per listener in Los Angek 
according to an agency conducted 
audience study! 

$50.00 per %4 hr; 50 word spot 00 


KJBS—San Francisco 

500 Watts 

ALARM KLOCK KLUB 

6:30-8:00 A.M. 

Mon. thru Sat. 

Surveys prove its the best dollar buy 
in the Bay area. 

Spot participati ~90.50 base rate. 


KFMB—San Diego 

250 Watts—Blue 

MORNING MELODIES 

8:00—8:15 A.M. 

Mon. thru Fri. 

A good time to catch the whole family. 
articipation—Base Rate $9.00. 


K TK C—Fresno-Visalia 

5,000 Watts—Blue 

ALL STAR DANCE PROGRAM 
2:45—3:30 P.M. 

Mon. thru Fri. 

Everybody likes a dance tune, Here's 
forty-five minutes of it. Participation— 
Card Rates. 


KEVR—Seattle 

250 Watts 

BREAKFAST PLATTERS 

7:00—8:00 A.M. 

Mon. thru Sat. 

If they want music with breakfast 
(and they do) this is where they get it. 
Participations—$3.25 each. 


SOUTH 


WHBQ—Memphis 

250 Watts—Mutual 

JITTERBUG HALL 

2:00-2:30 P.M. 

Mon. thru Fri. 

Seven years at the same time. It’s lively 
—it's musical—it’s hot—in fact, it’s the 
highlight of the day down Memphis- 


way. 
Minute participation—$7.50 each, base. 


WTAW—College Station, Texas 
1,000 Watts—Bluc 

FARM FAIR 

12:30 to 12:45 P.M, 

Mon. thru Sat. 

The Texas Aggies Station with farm 
news for Texas Farmers. 

Spot Participation—Bas. Rate $6.40 


WTSP—St. Petersburg-Tampa 
1,000 Watts—Mutual 

WOMEN IN THE NEWS 

10:30 to 10:45 A.M. 

Mon. thru Sa 

Mostly news about women, of especial 
interest to women. 

Daily participation—$21.00 Wk. 


REPRESENTED BY RAMBEAU 


HOottivyvwdooaodosb 











CHICAGO 
L{eolel ele Nacme-1-1 elie 


THE ONLY 
CHICAGO 
STATION 
WITH 24 
HOUR NEWS 
SERVICE 
UP—PA—INS 





CHICAGO BEARS 
FOOTBALL 


BLACK HAWKS 
HOCKEY 


24 HOURS 
NEWS SERVICE 


CHICAGO CUBS 
BASEBALL FOR 1945 


National Representative 
Sohn € Pearson Bs 


250 PARK AVE., NEW YORK 
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WILLIAM F. ADLER, formerly in the 
business development department of 
Chase National Bank, New York, has 
joined Albert Frank-Guenther Law, New 
York, as vice-president in charge of 
the new midtown office at 475 Fifth 
Ave. 


JACK LOUCKS has been promoted from 
assistant media director of Federal Adv., 
New York, to media chief. He came to 
Federal over a year ago from Warwick 
& Legler, New York, where he had 
charge of media. Leonard Albert, for- 
merly of WLIB New York has joined 
the agency as writer. 


SIDNEY FIELD, former copy group head 
of McCann-Erickson, New York, pre- 
viously with N. W. Ayer & Son, New 
York, has joined Geyer, Cornell & 
Newell as an associate copy director. 
CLIFF LEWIS, assistant to the MGM 
studio advertising manager and former 
advertising and publicity director of 
Paramount Pictures Co., has joined 
Ruthrauff & Ryan, Hollywood. Frede- 
rick Kopp, former advertising art direc- 
tor in charge of press books for Uni- 
versal Pictures Co., also has been added 
to the staff. 


SYDNEY RUBIN, former president of 
Rubin & Lesser, New York, has joined 
Emil Mogul Co., New York, as vice- 
president and account executive. Agency 
has been dissolved and accounts and 
personnel transferred to Mogul, with 
Mr. Rubin handling all former R&L 
clients, including Vitrophane Corp., 
Brooklyn, spot radio advertiser. Mr. 
Rubin has relinquished his duties as 
radio director of Lester Harrison & 
Assoc. of which R&L was a part. Mr. 
Harrison will handle his agency’s radio 
activities. 


ROBERT BELLIN, producer of Ruth- 
rauff & Ryan on the weekly NBC Jack 
Genny Show, and Mary McLean, sec 
retary to Nate Tufts, Hollywood vice- 
president of that agency, were married 
in Denver Feb. 23. 

DUFFY MERRICK, former radio pub- 
licity director of Campbell-Ewald Adv., 
New York, has joined David O. Alber 
Assoc., New York publicity firm, as 
account executive. 

STANDARD Adv. Agency, Chicago, which 
has been under the management of 
George J. O’Leary, president, since its 
inception in 1943, effective March 1 has 
changed its name to O’Leary Adv. 
Agency. Elizabeth Beckman, formerly 
of Theis & Simpson Co., newspaper rep- 
resentative, has joined the agency as 
media director. 


STEWART-LOVICK Ltd., Vancouver, has 
opened a Toronto office at 33 Scott St. 
with Thomas E. Rackstraw, former ra- 
dia director of James Fisher Co., as 
manager. Telephone of Toronto office 
is Elgin 4814. 


NORA A. FITTS, former assistant re- 
search director of Dancer, Fitzgerald. 
Sample, New York, has joined Doherty, 
Clifford & Shenfield, New York as a re- 
search associate. 


BOB PENDERGAST, for seven years as- 
sociated with Campbell Mithun, Inc., 
Chicago and Minneapolis, as media di- 
rector has opened his own advertising 
agency, located in the First National 
Bank Bldg., St. Paul. Telephone is Ce- 
dar 6331. 


HUMPHREY BOURNE, formerly vice- 
president of Dan B. Miner Co., Los Ang- 
eles, has joined Culbreth Sudler Co., 
Los Angeles, in a similar capacity. Cliff 
Munro, for many years associated with 
the latter agency, has been made a 
vice-president. 


FRANCES KEITH, former advertising 
and promotion manager of Donnelly 
Co., Kansas City, has joined Abbott 
Kimball Co., Los Angeles, as account 
executive. 


KNOW: HOW sic: how 


in Western North Carolina 





+ 
The first exhaustive sur- 
vey of radio listening in 
Western North Carolina 
was made by Industrial 
Surveys Company. 
WWNC is the first station 
of its size and the first 
outside of a metropolitan 
market to subscribe to a 
listener diary study. This 
study represents reports 
covering a greater per- 
centage of radio homes 
than in any other market 
so measured. It includes 
those in all 12 counties in 
the WWNC daytime pri- 
mary (and roughly the 
night-time primary and 
secondary) area. 


YOUR ESSO REPORTER 


Broadcast 26 


times weekly, is on 


WWNC for the 9th consecutive year. It 


has an average rating per broadcast of 


16.9 


. .. @ tribute to the consistent and ef- 
fective radio advertising of the Stand- 
ard Oil Company of New Jersey so 
expertly handled by Marschalk & Pratt. 


WWNGC i AYA KC Serving Western 
J \®© North Carolina from ASHEVILLE 
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Grove Must Pay Kasto, 
$15,000 in $75,000 Suit 


U. S. DISTRICT Judge Rubey y 
Hulen on Feb, 22 awarded H, w 
Kastor & Sons Adv. Co., $15,0% 
for services: rendered Grove Lah; 
during the period from April 2 4 
July 20, 1943. Damages of $75,00 
were denied. Through the winte 
of 1943 the Grove firm spent $j. 
414,000 advertising the new Foy 
Way Cold Tablets. On April 2, 1943 
the agency testified it solicited , 
$500,000 advertising budget for the 
1943-44 season. Kastor charged tha} 
although it was authorized to pr. 
ceed, on July 20 Grove ended the 
agreement and notified Kastor tha 
another advertising firm had beep 
engaged. By that time 95% of its 
work on the advertising campaign 
had been done, the plaintiff de 
clared. The court ruled that the 
agency had not completed a third 
of its services. 








THOMAS A. CRABBE has resigned a 
copy and contact executive of Mac. 
Farland, Aveyard & Co., New York, to 
join Roy S. Durstine Inc., New York, 
specializing on package products. He 
came to MacFarland from Colgate. 
Palmolive-Peet Co., where he had serve¢ 
as assistant advertising manager. Ralph 
E. DeCastro is now copy director and 
account executive at MacFarland Ave. 
yard. 


MELVIN W. HUBBARD Jr., copy writer, 
formerly with J. Walter Thompson (o 
and Campbell-Ewald Co., has joined 
Arthur Kudner Inc., New York. 


EARL C. DONEGAN, group head in the 
service department of McCann-Eric.- 
son, New York, has been appointed s 
vice-president. 


WILLIAM BOLTON Jr., for 15 years with 
McCann-Erickson, has joined the Phil- 
adelphia office of N. W. Ayer & Son, 
account executive. J. Edward Ford. 
formerly with the Chilton Co., joined 
Ayer copy department. 


R. H. L. BECKER, who recently resigned 
as director of advertising for the Na- 
tional Cash Register Co., Dayton, 0, 
has become a partner in Hugo Wagen- 
seil & Assoc., Dayton agency. 





Grant Forms Firm 


GENE GRANT, for many years 
account executive of NBC San 
Francisco and more recently of the 
Blue Network, has opened station 
representative offices at 1651 Cos- 
mo St., Hollywood. Telephone is 
Hillside 7874. Firm will operate 
under name of Gene Grant & Co. 
Mr. Grant has been in radio-since 
1929, having started with KFI Los 
Angeles, and later going to NBC 
San Francisco. Upon separation 
of the Blue from NBC, he continued 
with the former network, trans- 
ferring to Hollywood last August. 


4B 





WPDQ, Jacksonville, Florida 


“That Telescript, ‘Washington 
Today’ is a good broadcast... 


already sold." 


Robert R. Feagin, 


General Manager. 








available through 


PRESS ASSOCIATION, 1x: 


50 Qeckefeller Mare 
New York. N.Y. 
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Philadelphia's 


MAN OF THEHOUR 
(and a half) 
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%& TOP RATINGS (OSs 25*) 
TOP SALES Rl uted 
*% FRO 


MONDAY -».increased number of applicants 
SATURDAY iss is highly gratifying, indeed 
surprising. —LAVENSON BUREAU 






M 6 TO 7:30 P.M. 
THROUGH 









Doug Arthur spins records 


and chats informally with 


arenes «--producing sales at a lower cost 
1e 
tunseen av 


his grea ' fied than anywhere in the Eastern 
_ selling such divers District.—AMERICAN SCHOOL 
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Deenet 
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modities and serv! 


com 
beer, 


as liquid shampo? . ++eone of the best in Atlantic's 
furniture, dentistry -” nine years of football 


a correspondence schoo! broadcasting. —N. W. AYER & SON 









And by all three surveys 

pulse and ++sethe most important factor 
“panceland enabling us to get workers. 

re enjoys the — INTERNATIONAL RESISTANCE CO. 

— consistent rating 

| hour and a half «+»ethe work you have done on our 

Phila- behalf has materially aided us. 


— WILLIAM GRETZ BREWING CO. 
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. «« were the Egyptians 


“hep cats?” 


Although it is not known when the 
first clarinet was made, ancient 
Egyptians used a simple clarinet 
made from a hollow cane, with part 
of the cane forming the reed. To- 
day, low-caste Egyptians play a 
double clarinet, similar to the ear- 
lier instrument, but fashioned of two 
canes glued together. This same 
instrument, without any changes, 
dates back at least 5,000 years. 


Learning “‘by ear” 


The triple clarinet, a later variant 
of the Egyptian instrument, is still 
used in Sardinia. A constant flow 
of air is necessary to play the Sar- 
dinian Clarinet, and instructors have 
devised a unique method to teach 
breathing. The prospective virtuoso 
blows through a straw into a glass 
of water. If the bubbling stops while 
the pupil inhales, his master boxes 
his ears. 


Enter the “licorice stick” 


The modern clarinet was developed 
from the French chabemeaux, a 
short, cylindrical wind instrument, 
in the late 17th century. Shaped like 
a jointed oboe with a bell and two 
keys, it was never played at the 
same time as the oboe—for the sim- 
ple reason that both were played by 
the same artist. 

In 1836, Adolphe Sax straightened 
out this offshoot of the oboe, and 
introduced the present day “licorice 
stick.” 





The brilliant tone patterns of the 
clarinet range from less than 200 to 
10,000 c.p.s. The true tonal quality 
of the instrument is best featured by: 


VERTICAL CUT RECORDINGS! 


Electrical Research Products 
Division 
Western Electric Company 


195 BROADWAY, NEW YORK, N.Y. 





Page 52 @ March 5, 1945 


AMERICAN HOME FOODS Inc., here- 
tofore a management unit, has become 
an operating company, producing and 
distributing all food productions of 
American Home Products Corp., parent 
organization. Newly elected officers of 
AHF include Alvin G. Brush, chairman: 
H. W. Roden, vice-president; W. F. Sil- 
bersack and E. H. Selby, vice-presidents 
in charge of sales. 

DR. W. B. CALDWELL Inc., Monticello, 
Ill., renews sponsorship effective March 
5 of Morning Musical, 9:30-40 a.m. 
Monday through Friday, on WGN Chi- 
cago. Contract for 52 weeks was placed 
by Sherman & Marquette, Chicago. 
WILBERT Products Co., New York, for 
No-Rub floor wax and polish, will spon- 
sor Prescott Robinson’s news program 
thrice-weekly on WOR New York be- 


ginning March 5. Agency is Duane 
Jones Co., New York. 
COWLES Magazines Inc., New York 


(Cook Magazine), has signed to sponsor 
Dale Morgan’s Inquiring Microphone 
five weekly quarter-hour program for 
52 weeks on WHOM Jersey City, the 
Cowles station. Deal was placed direct 
as a regular business contract. Maga- 
zine’s various features will be high- 
lighted in commercials as in promotion 
on WOR New York, through a thrice- 
weekly news program placed by Regger 
& Brown Adv., Des Moines. 


ASAM BROS., Philadelphia (wallpaper), 
has named Stewart-Jordan Co., Phila- 
delphia, as agency to handle its adver- 
tising. Radio is said to be considered. 
INA DE CRIS, New York, (perfumes), 
has named Donahue & Coe, New York, 
as agency. Radio may be used. 


ELMER CANDY Co., New Orleans (can- 
dy), has appointed Walker Saussey Adv., 
New Orleans, as advertising counsel. 
Radio is said to be considered. 


LA MAUR PRODUCTS, Minneapolis, 
(shampoo), has named McCann-Erick- 
son, Minneapolis, as agency. Plans are 
said to include radio. 

GROLIER SOCIETY, New York, has 
appointed Grey Adv., New York, to 
handle advertising for Book of Knowl- 
edge. Media plans will not be set for 
several months. 


RAY C. BABCOCK, member of the ad- 
vertising staff of Graybar Electric Co., 
New York, distributors, has been named 
an assistant advertising and sales pro- 
motion manager, concentrating on the 
merchandising of electrical appliances 
and promotion of electrical communi- 
cation equipment. K. B. Hopkins is sales 
promotion and advertising manager 
for Graybar 

MAIER BREWING Co., Los Angeles, has 
appointed Milton Weinberg Adv., Los 
Angeles, to handle its advertising. Radio 
may be used. 


WALTER M. BOYSEN Co., Oakland, 
Cal. (paints), on March 3 started spon- 
sorship of Fulton Lewis jr, (transcribed) 
8-8:30 p.m. (PWT) on KFRC San Fran- 
cisco, using excerpts from Mr. Lewis’ 
daily commentaries. Contract is for 52 
weeks. Agency is Emil Reinhardt Adv., 
Oakland. 


ROSENAU’ BROS., Philadelphia and 
New York (Cinderella dresses), has 
placed its advertising account with 
Franklin Bruck Adv., New York. 


LEAF GUM Co., Chicago, effective Feb. 
27 renews sponsorship of one spot 
weekly on WMAQ Chicago, for 52 weeks. 
Company also has renewed Baukhage 
Talking, quarter-hour cooperative show 
on WCFL Chicago, and spots on WENR 
Chicago. Contracts are for 13 weeks. 
Agency is Bozell & Jacobs, Chicago. 


W. F. McLAUGHLIN & Co., Chicago, 
begins sponsorship March 5 of 6 spots 
weekly on WBBM Chicago. Contract for 
52 weeks was placed by Sherman K. 
Ellis & Co., Chicago. 


CENTRAL REPUBLIC Co., Chicago, (in- 
vestment bankers), started sponsorship 
Feb. 25 on WENR Chicago of a half- 
hour series based on American music 
called Worth Rembering 9:30-10 p.m. 
(CWT) Sunday for 52 weeks. Agency Is 
Wallace-Ferry-Hanly, Chicago. 


N. C. VALIQUETTE Ltd., Montreal (fur- 
niture), has started daily five-minute 
news commentaries in French on CKAC 
Montreal. Account was placed direct. 


MILES LABS., Toronto (Alka-Seltzer, 
One-A-Day vitamin tablets), has start- 
ed quarter-hour Did I Say That?, French 
program, on CHRC Quebec, three times 
weekly. Account was placed by Cock- 
field Brown & Co., Toronto. 


CEE BEE Chemical Co., Los Angeles 
(Durite cleaner), has started daily par- 
ticipation in combined Sunrise Salute 
and Housewives Protective League on 
KNX Hollywood. Contract is for 52 
weeks. Robert F. Dennis Inc., Los Ang- 
eles, has account. 


SUNNY SALLY Co., Los Angeles (pack- 
aged fresh spinach), has started spon- 
soring thrice-weekly station breaks on 
KNX Hollywood. Contract is for 8 weeks. 
Tyler Smith Adv., Los Angeles, has ac- 
count. 


PARAMOUNT PICTURES, Hollywood, 
to promote local theatres as well as cur- 
rent films, on Feb. 26 started sponsor- 
ing thrice-weekly quarter-hour program 
of recorded music, with motion picture 
star guests, on KMPC Hollywood. Firm 
also sponsors quarter-hour participa- 
tion, six weekly in Make Lelieve Ball- 
room on KFWB Los Angeles. Contracts 
are for 52 weeks. Scholts Adv. Service, 
Los Angeles, has account. 


20th CENTURY-FOX Film Studios, Los, 
Angeles, to promote local showing of 
three new films, ‘““Tree Grows in Brook- 
lyn’’, ‘“‘Hangover Square” and “Thun- 
derhead, Son of Flicka,” in a 30-day 
campaign is using a heavy daily sched- 
ule of spot announcements and news- 
casts on seven stations. List includes 
KFI KNX KECA KHJ KFWB KFAC 
KMPC. Western Adv. Agency, Los Ang- 
eles, has account. 





CONFECTIONS Inc., Chicago (Snacks) 
started sponsorship March 1 of 2 Spoty 
weekly on WBBM Chicago for 52 y, 
and starts 14 spots weekly on Wp 
Chicago effective April 12 continuing 
through the baseball season. Ing 
schedule will be released soon. Ageney 
is Paul Grant Adv., Chicago. 


G. WASHINGTON Coffee Refining q 
Morris Plains, N. J. on Feb. 12 Start. 
ed daily participation in comb; 
Sunrise Salute and Housewives Pro. 
tective League on KNX Hb1lywoog, 
Contract is for 13 weeks. Agency 
Cecil & Presbrey, New York. 


HELENA RUBINSTEIN, Toronto (cg. 
metics), has started spot announg. 
ments on a number of Canadian gy. 
tions. Account was placed by My. 
Laren Adv. Co., Toronto. 


J. W. LAWRENCE has been appointe 
director of advertising and sales q. 
ordination of the Borden Co., Toronto, 
for all Borden operations in Canad 
He has been advertising and sales qj. 
rector of all Borden ice cream and mij 
divisions in Canada. 


RICHARD HUDNUT Sales Co., Ney 
York, promotes the Hudnut-DuBany 
Success School in Success Magazine of 
the Air on WOR New York. Designed tp 
acquaint women with men’s views about 
clothes, grooming and other matters of 
feminine appearance, the weekly mor. 
ing half-hour program features inter. 
views with prominent men by Ann Del. 
field, director of the school, and a guest 
editor. Series started Feb. 22. Agency 
is G. Lynn Sumner Co., New York. Hud- 
nut sponsors a spot radio campaign 
for Three-Flowers cosmetics through 
Kenyon & Eckhardt, New York. 


CONFORMAL FOOTWEAR Co., & 
Louis division of International She 
Co., St. Louis, on March 6 begins five 
weekly sponsorship of Bessie Beatty 
program 10:15-11 a.m. (EWT) on WOR 
New York. Guilford Adv. Agency, New 
York, handles account. Contract is for 
52 weeks. 


NUTREX Co., Jersey City, Feb. 26 start- 
ed 9 a.m. ten-minute news program 
Mon.-Wed.-Fri. over KYW Philadelphi: 
Contract ‘for 52 weeks was placed 
through Raymond Spector Agency, Nev 
York. 


KERR GLASS Mfg. Corp. Los Angeles 
(Mason jars), on March 19 starts thrice- 
weekly participation in Art Baker’ 
Notebook on KFI Los Angeles. Contract 
is for 27 weeks. Firm on May 15 for 18 
weeks starts sponsoring Graeme Fletch- 
er, news commentator, on 7 NBC Pacific 
stations, Mon.-Wed.-Fri. 7-7:15 am 
(PWT). Other seasonal radio will be 
used in selected markets nationally 
Agency is Raymond R. Morgan Co. 
Hollywood. 


TONI Inc., St. Paul (Toni cold wave 
on March 1 began sponsorship of 4 
spot announcements weekly on KFEL 
Denver. Contract for 13 weeks was 
placed by Jones Frankel Co., Chicago. 


SOL LENZER Corp., Buffalo (foods and 
beverages), has placed its advertising 
account with Bowman & Block, Buf- 
falo. Radio is said to be considered. 
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260. listing for WKZO, Kalamazoo. Look at the ... WJEF gives you a quarter-million Grand 


ising rates. Then turn back to WJEF, Grand Rapids people (with the best frequency in 
wi the market, AND CBS)... . Together, they 


— Rapids—and look at the rates “in com- 
bination with WKZO”. 


do an unbeatable coverage job in Western 


Michigan, and at an unapproachably low 


ents »mbination! : 
Gents, that IS a combination! ' 
cost. 
WKZO gives you eighteen Western Michi- May we send you all the facts—or will you 
gan counties including Kalamazoo and ask Free & Peters? 


Owned and operated by Fetzer Broadcasting Company 
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AND NOW 
TO THE 
NIGHT CLUB! 


Of course that’s not Farmer Bill’s 
destination, but don’t think he 
couldn’t afford any entertainment 
he wants. The average Iowa farmer 
made $7,672 in 1943. In 1944, it 


was up about 20% more. 





And while we at KMA know he 


doesn’t wear a top hat and white 


gloves, perhaps some of the alleged 


b 


“farm stations” aren’t aware of the 
fact. Else they wouldn’t offer him 
hot-spot jive recordings, Broadway 
wisecracks, and suave big-city an- 
nouncers reading meager farm- 
news bulletins. 

We say a farm station should be a 
farm station. Announcers and news 
editors should know the farming 
business. Market reports should be 
not only read but interpreted. En- 
tertainment should be of the homey 
sort that farmers enjoy. And the 
proof that we’re right lies in the 
fact that we get more than twice 
as much listener-mail as any other 
station in this 80% rural area. 
Let us—or Free and Peters—tell 
you more about the amazing re- 
sults which are rewarding our 
policy. Write! 


KMA 


Blue Network 





The No. 1 Farm Station 
in the No. 1 Farm Market 


152 COUNTIES 





2) | FREE & PRTERS, Ie 


Exclusive National Representatwes 
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Plans Expansion 
THE NEW YORK World Telegram plans 


to expand its spot radio circulation 
drive with sponsorship of the quarter- 
hour Warm-Up period on WNH New 
York before all baseball games of the 
Brooklyn Dodgers. Series is not assured 
however until government officials give 
official go-ahead for the games and 
station schedule can be arranged... Com- 
mercials will follow same pattern used 
for thrice-weekly participations on 
Breakfast with the Fitzgeralds on WOR 
New York, started by the Telegram last 
December on a 52-week basis. Agency is 
L. E. McGivena Inc., New York. 


New Production Firm 


ALL-AMERICAN Radio Productions has 
been established in New York by Basil 
Loughrane, independent producer, and 
three associates. New firm will produce 
package programs for both video and 


it 
San Francisco 


Radio Picture 


in your latest 
Hooper! 
It’s THE Bay Area Buy! 
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Forum Anniversary 


SEVENTEENTH anniversary broadcast 
of Theodore Granik’s American Forum 
of the Air on Mutual, Tuesday 9:30- 
10:15 p.m., was heralded in Washington 
Feb. 27 by a congratulatory letter from 
Vice-President Harry Truman comment- 
ing that the program has been out- 
standing in its field, presenting “to the 
American people discussions of vital 
concern to them in the finest American 
tradition of freedom of speech.” He 
stated that the “radio industry can be 
proud of this pioneer in the field of 
public service programs.” 

The Forum broadcast Feb. 27 centered 
on the Dumbarton Oaks question and 
was attended by Senate and House 
leaders, various Government officials and 
members of the diplomatic corps. Par- 
ticipating on the broadcast were Sen. 
Pepper (D-Fla.), Sen. Thomas (D-Utah), 
Sen. Langer (R-N.D.), William B. Ziff, 
publisher, and Mr. Granik, moderator 
and originator of the Forum. Program 
will originate from San Francisco dur- 
ing the United Nations Conference 
opening April 25. 


Guittard Places 


GUITTARD CHOCOLATE (Co., San 
Francisco (chocolates), om March 5 
starts sponsorship of Hawthorne 


House on KECA Los Angeles, expand- 
ing on April 30 to the California-Blue 
chain including KGO KFBK KHUB 
KWG KTMS KFMB. Originating at 
KGO San Francisco, program will be 
Piped to KECA. Program was a fea- 
ture on NBC for nine years under 
sponsorship of Wesson Oil & Snow- 
drift Co. Agency is Garfield & Giuld. 
San Francisco. New series will start 
with same cast as previously. 


Antique Show Spots 
FIRST NATIONAL Antique Show to 
be held at Madison Square Garden 
March 12-18 under sponsorship of Sey- 
mour Halpern Assoc., New York, will be 
supported by radio advertising. To in- 
terest general public in a subject usu- 
ally appealing to a special limited group 
and beginning four days prior to open- 
ing and continuing during exhibit, Hal- 
pern will sponsor a total of 100 tran- 
scribed spots on WJZ WOR WMCA 
WQXR and a ten-minute pick-up from 
the Garden, Mon. through Sat. on WHN. 


Sponsors Health Talks 
AL WILLIAMS Health Systems, Los An- 
geles (physical culture), on Feb. 27 
for 13 weeks started Health Talk on 
@ per-occasion network consisting of 
KMTR KPMC KVEC KVOE, Tues. 8:30- 
8:45 a.m. (PWT) with transcribed ver- 
sion on KTKC KPRO KFSD. More sta- 
tions will be added. Western Adv. Agen- 
cy, Los Angeles, has account. 


Places in Kansas City 
MONTGOMERY WARD & Co., Chicago, 
on March 1 started sponsorship of 10 
spots weekly on WHB KCKN KCMO in 
Kansas City. Contract for 13 weeks was 
placed by Foote, Cone & Belding, Chi- 
cago. 






















Journalism Awards 
HIGH SCHOOL journalists may intp, 
view celebrities in mass intery 
staged by WNEW New York in a weg 
quarter-hour program press conferens 
to start March 10. Station will awas 
a weekly $10 prize for the best stp : 
on material obtained during the inter 
view, a semi-annual WNEW Journalism 
Award, $100 War Bond and plaque fg 
the interviewer’s school for the 
interview of the semester. Newspaper. 
men will serve as judges. 


Soil-Off Expands 


SOIL-OFF MFG. Co., Glendale, gy 
(paint cleaner), on March 5 starts q 
ly participation in combined Sunrig 
Salute. and Housewives  Protectiys 
League programs on WBBM Ch 
Contract is for 52 weeks, Firm is heg 
user of daily local newscasts and 
gional network time in eleven west, 
states and is now expanding to o 
areas. Agency is McCann-Erickson, Ime 
Angeles. 


New Michelson Series 


NEW quarter-hour recorded progrnil 
series titled A Date With Music hy 
been prepared by Charles Michelson) 
featuring Phil Brito, singer; Sammy 
Liner, pianist of the Andre Kostelanety 
orchestra; Doc Whipple, composer anj 
organist, and Allyn Edwards, networ 
announcer. William Stoess, former m. 
sic director of WLW Cincinnati, «. 
rected the new series. 


Luncheon Exhibit 


APPROXIMATELY 225 agency exec 
tives, sponsors and representatives ¢ 
the press attended NBC Parade of Stas 
exhibit and luncheon Feb. 21 at th 
Palmer House in Chicago. Guests wer 
presented the first report summarizin 
the three-month period opening the 
NBC Parade of Stars campaign. 


Shell Signs WBBM 
SHELL OIL Co., New York, has signed 
a contract with WBBM Chicago for 
sponsorship of the _ college football 
broadcasts which will begin sometime 
next September. Games will be an- 
nounced by John Harrington. Contract 
for series of 11 games was placed 
through J. Walter Thompson Co., New 
York. 
WSPA Farm Awards 

CLIFF (Farmer) Gray, WSPA Spantan- 
burg, S. C. farm service director and 
conducter of the Piedmont Farm Hour, 
has presented the first Piedmont Farm 
Hour Award for meritorious service on 
the farm and production front to C. L 
Cooper, of Lyman, S. C. Mr. Cooper 
received the award in his modern 
chicken house during a broadcast. 


Three Join Keystone 
THREE more stations have become af- 
filiated with the Keystone Broadcast- 
ing System; they are KODY North 
Platte, Neb., WMLT Dublin, Ga. and 
WKLA Ludington, Mich. 
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Herr Hitler's fi 


It was in 1933 that Pierre J. Huss, INS cor- 
respondent, trackéd Adolf Hitler to Berchtes- 
gaden. He got his interview,—the first granted 
to a foreign newspaperman after Hitler’s rise to 
power. But “Pete” Huss’ journalistic career is 
marked by a long string of beats. 

Born in Luxembourg, speaking several lan- 
guages fluently, Europe is a familiar stamping 
ground to Huss. For nearly two decades, he has 
represented INS—in Mexico, London, Madrid, 
Paris, Berlin and elsewhere on the continent. 
He is an authority on central European affairs. 

After eight years as INS Berlin bureau chief, 
Huss returned to the United States. In this inter- 
lude, he wrote the best seller, “The Foe We 
Face”—a lucid account of the rise of Hitlerism. 
The outbreak of war, shortly thereafter, again 
took him abroad. 

Huss covered the campaign of our forces in 
Africa and the Mediterranean theaters. He re- 
ported the Roosevelt-Churchill conference in 








rst interview 


Cairo. He was with the American forces during 
their training for D-Day, covered the invasion 
of Normandy from the bridge of H.M.S. Scylla, 
landed in France with the Allied forces. At the 
invitation of the chief of staff, Pete joined Gen- 
eral Patton’s famous U. S. Third Army, graph- 
ically describing its drive up to the Saar Valley. 
From the 20th U. S. Army Corps, he received 
a citation for his “fearless activity” in covering 
American army movements across Europe. 

Like those of other INS reporters, Huss’ eye- 
witness accounts from spots where the fighting 
is hottest have consistently made front pages 
in the nation’s newspapers. Radio news editors 
have found these stories admirably suited for 
news broadcasts. 

The INS wire, day in and day out, remains in 
the forefront with lead stories and top headline 
stories. In specialized news and feature writing, 
too, INS leads in local, national and world-wide 
services. 


INTERNATIONAL NEWS SERVICE 


235 EAST 45'™ STREET, NEW YORK 17, N.Y. 
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The Quad-City market (Daven- 
port- Bettendorf, Rock Island, 
Moline and East Moline-Silvis) 
includes the largest (218,000) 
concentration of retail buyers 
between Chicago and Omaha, 
and between Minneapolis-St. 
Paul and St. Louis, according to 
Hooper ‘43 and ‘44 surveys. 











Hooper shows 
the Quad-City 
Market is deliv- 
ered ONLY by 


DAVENPORT, IOWA 


FREE & PETERS, INC. NAT'L REPRESENTATIVE 


BASIC BLUE » 5,000 WATTS ~ 1420 Ke. 
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ETTER in answer to ticket re- 

quests for Glamour Manor, myth- 

ical hotel program on Blue, Mon- 
day through Friday, features a letter- 
head picture of Cliff Arquette, pro- 
prieter, and the 32-room, 2 bath hotel, 
Letter is typed on lined paper and 
written in the style of the program. 
“Postively every room equipped with 
Crisco & Ivory Snow” is legend at 
bottom of page. Program is sponsored 
by Procter & Gamble Co., Cincinnati. 


a a oa 


Talent Contest 
UNCLE DON, who conducts a chil- 
dren’s program on WOR New York, 
is presenting his fifth annual “Uncle 


Don Child Talent Contest” to pick 
the most gifted boy and girl in the 
East. Final winners, to be selected 


May 2, will be interviewed by film 
talent scouts and will receive a spe- 
cial clothes outfit, visit Governor 
Dewey and attend theatre and radio 
broadcasts. There are over 5,000 
entries. ‘ 

* % * 


DuMont Brochure 


“TIME, Tubes and Television” is the 
title of a brochure issued by DuMont 
Labs, Passaic, N. J., which traces the 


development of electronics from the 
dawn of history to the present day. 
Pictures of the DuMont Labs., the 


television station WABD New York. 
and key personnel in the DuMont 
organization are shown. 

x 

KMBC Folder 

IN FURTHER recognition of the 
25th anniversary of radio, _KMBC 
Kansas City is distributing a mail 


piece relating the progress of KMBC. 
Piece is illustrated with photos of 
key personnel of the station and is 
headed “This Institution Called 
KMBC of Kansas City.” 





Merchandising & Promotion 


Talent Contest—Fellowship—Prospectus 
Slide Rule—Cook Book 


a 








NBC Fellowship 
NBC for the second year is offering 
fellowships to ministers and religious 
educators, especially those with radio 
experience. The seven selected will 
study at one of the three NBC sum- 
mer institutes at Chicago, Los Ange- 
les or San Francisco. Applicants must 
now be working on religious radio 
programs. Federal Council | of the 
Churches of Christ in America is in 
charge of applications which close 
March 15. 
oe oe * 


WBNS Brochure 


“FROM mush and milk to mink and 
sables” is title of promotion brochure 
issued by WBNS Columbus, ©. to 
promote the program of Fern Sharp, 
director of women’s activities for 
WEBNS. Copy states that Miss Sharp 
is available to her listeners ‘around 
the clock” and is not content to serve 
her listeners with broadcasts alone. 
A copy of a charcoal sketch of Miss 
Sharp is attached to the brochure. 
cs * * 


KGO Prospectus 


KGO-Blue San Francisco has issued 
a four page prospectus with an inside 
double page spread as the first of a 
series of promotion pieces titled “You 
Should Know”. Idea is to acquaint 
the trade with the station’s announc- 


ers, what they are doing and why 
they are worth consideration when 
selecting announcers for transcribed 
spots, ete. Inside spread and back 


page gives advance program schedule. 





right now! 


Adam J. Young, Jr., Inc. 


National Representative 





5,000 WATTS 
DAY and NIGHT 
800 Kc. 


WE’RE SELLING 
POST-WAR PROFIT 
INSURANCE... 


There'll be profits flying high, wide and handsome 
in America’s Third Market after the war. And if 
you are interested in earmarking a healthy portion 
for yourself now is the time to begin. CKLW’s 5000 
watts at 800 kc. gives you the largest concentrated 
coverage of this rich area. It’s the profit policy you 
need to assure a prosperous future, and the un- 
usually low premiums will surprise you. True, 
schedules are jammed at present but let’s get 
together and we'll do our best to squeeze you in 


Union Guardian Bldg., Detroit 26 






CKLW 
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MUTUAL BROADCASTING SYSTEM 
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Lear Booklet 

LEAR Ine., Piqua, O., manufacture 
of aircraft radio equipment, electri, 
and mechanical controls for aireraf; 
which has recently announced play, 
to enter the home radio field afte 
the war, has issued a_22-page book. 
let describing its contributions to 4. 
dio development and its current many 
facturing activities. Booklet is jllyg. 
trated with pictures of plant facilities 
and products. Agency is Arthur Ky. 
ner Ine... New York. 

* cr * 

Slide Rule 
AS A PROMOTION piece and sory. 
ice, KROW Oakland is sending ageney 
men a slide rule together with a bro. 
chure explaining how to use the de. 
vice. The front cover of the brochure, 
celebrating the station’s 20th year, 
mentions that it doesn’t take any fig 
uring to prove that KROW pays and 
the back cover explains that the slide 
rule is a time saver for everyone using 
figures. 

bd * 

Tall Tales Told 

KATE SMITH is offering $250 weekly 
for the best tall tale written by 4 
serviceman in an Army or Navy hos 
pital. Winning stories also will be read 
on her Sunday program on CBS, 7 
p.m. (EWT). There are 10 additional 
awards of $10 each. On the past pro 
gram of her present series, June 10 
the “tallest tall tale” will be read and 
$1,000 presented to the writer. 


WKBN Success Story 
A NEW green, black and white card 
board promotion brochure has_ been 
issued by WKBN Youngstown with 
a reprint of a letter from the Squire 
Shop in Youngstown, attributing in 
crease in sales to the sponsorship of 
11 p.m. News of the World on the 
station. 
* * *& 


WFBL Cook Book 
LISTENERS upon request will re 
ceive from WEFBL Syracuse copies of 
the 1945 edition of the “WFBL Cook 
Sook of the Stars’, a 64-page book 
containing 112 photos of the artists 
who are heard over WFBL, a story 
about each and his favorite recipe. 

* * * 


CFAR Film 


CFAR Flin Flon, Man., one of Can- 
ada’s more isolated stations, is dem- 
onstrating the growth of the north 
ern mining community in a color film 
made by G. B. Quinney, manager. 

















“My wife wants to know—can we 
exchange this for one of those 
baby carriages you’re advertising 


over WFDF Flint?” 
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200 Kilowatts—developed especially for high-power, 
high-frequency broadcast and industrial applications. 


Into this development has gone all the knowledge 
and experience of the tube-building art that make 
the name Federal stand for dependability — a repu- 
tation earned by more than 35 years of service in 
the electronics field. 


Federal tubes are built for long life . . . produced 
with all the care and precision of fine craftsmanship. 


Federal always has made better tubes. 
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SOMEONE 
iS ALWAYS 


rat 


was the first 

(and only) Memphis 
radio station to 
operate ona 
continuous 24 hour 
basis — since 


March 1|5, 1944. 


South's 24-Hour Station 


WHBOQ 


BOB ALBURTY, General Mgr 


Your MUTUAL Friend 


Memphis, Tennessee 


Represented by RAMBEAU 
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OWI PACKET, WEEK MARCH 26 








Check the list below to find the war message announcements you will broadcast 
during the week beginning March 26. OWI transcriptions contain six 50-second 
announcements suitable for sponsorship and three 20-second chain breaks on each 
side of discs. Tell your clients about them. Plan schedules for best timing of 
these important war messages. 








STATION ANNOUNCEMENTS 





NET. Group roup NAT. SPOT 
WAR MESSAGE WORK KW ol PLAN 

PLAN Aff. Ind. Aff. Ind. Live Trans. 
V-Mail __ SE Se = : io _ oun ens 
kl eee a ate ae imp an 
The Job Ahead—Japan_.._ _~ te x x x x 
Car Pooling - ...... - a -g x x x x ani a 
Paper Salvage wnmenetn ae ils a aint ie & 
Planned Saving enti Ce x =x x x ial 





See OWI Schedule of War Message 153 for names and time of programs carry- 
ing war messages under National Spot and Network Allocation Plans. 








A slight exaggeration, yes—but all fooling aside, the 
crops up here in the Red River Valley are gigantic. 
It’s a cinch to raise almost anything in this fertile 
valley .. . including sales quotas! For our busy hay- 
seeds make plenty of money—and spend it (an aver- 
age of more than $7250 each, during 1944)! 


WDAY is the only chain station that covers all the 
Red River Valley. It’s one of the most productive 
smaller stations in the entire U.S.A. If you want the 
PROOF, just write us. We’ve got some facts to show 


‘WDAY, ne 


N. B.C. 
FARGO, N. D. 


Affiliated with the Fargo Forum 
970 KILOCYCLES .. . 5000 WATTS 


FREE @& PETERS, INC., NATIONAL REPRESENTATIVES 























HARDY STRESSES Us 
OF LOCAL PROGRA\ 


INSTEAD of stations “trying ¢ 

‘out-network’ the networks,” Ralnm 
W. Hardy, program director , 
KSL Salt Lake City, said at gRN 
NAB 14th pj 
trict meeting j 
that city, [Brogy 
CASTING, Feb, 5mN 
“it would be wiga 
to augment ne 
work prog 

services with fe 
tures conceive 
and handle 
throughout from 
a local point g 

Mr. Hardy view and thus 4 
a job the networks are not ijn 
position to do.” 

Another point Mr. Hardy broug 
out, with the program departmen 
especially in mind, is that “we 
courage our public service units 
use small segments of time and t 
use them well, particularly wher 
we are appealing to only a sma 
section of eur audience.” He gq] 
suggested a more frequent review 
ing of the total weekly broadcas 
ing schedule, with special focus ¢ 
programs that have been running 
“year after year without any pan 
ticular direction or analysis as t 
their aims or achievements.” 

“May we rededicate ourselves; 
he said in closing, “to providing 
more excellent program facilitie 
for the public, and may we discrim 
inate the difference between servin 
the public’s convenience and thato 
serving interest and necessity.” 
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Ad Club Award 


THE WOMAN’S Advertising Cum 
of St. Louis is sponsoring the Erm g 
Proetz award in memory of 
member who died Aug. 7, 1944. The” 
award will be in recognition of t 
oustanding creative advertising 
work done by a woman during th® 
period from March 1, 1944 to Mare 
1, 1945. The contest is open to ang 
woman in the advertising profes 
sion. Four $100 bonds will b 
awarded, one each for advertisin{ 
copy, advertising art work, adve / 
tising photography, and creativ@’ 7 
radio writing which advertises 
specific produce or service. Th 
award will be made at a dinner i 
St. Louis May 21, 1945. Mrs. No 
rie Passino, 7850 Stanford Ave 
University City 14, Mo., will sup 
ply detailed contest rules. 


WSLI, 


JACKSON 
MISSISSIPPI! 


Tne 





KT: 






INCREASE, MISSISSIPPI? 
This is a splendid village in Lav- cou 
\derdale County, but as an advertiser, 
you are interested in INCREASING of } 


your advertising results. Concenirate 
on JACKSON—metropolitan center of 
Mississippi‘s 450 MILLION DOLLAR 
agricultural market. i 

WSLi—the ‘‘Double-Return” station 
offers you maximum coverage of this 
market—at less cost! 


DC 
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BLUE NETWORK™ =! 
WEED & COMPANY 
NATIONAL REPRESENTATIVES Repr 
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® KTSA was designed and built to serve this 64- 
county sales area. Every recognized standard 
of measurement and survey proves that it SAN iY ere) ile) 
DOES THE JOB! Get the complete KTSA story 
of the specific job it is doing for sales now and 
in the postwar era. 





ON THE 
DIAL 


Represented Nationally by: TAYLOR . HOWE . SNOWDEN RADIO SALES . Dallas . New York.. Chicago . Los Angeles . San Francisco . Seattle 
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5000 WATTS 
cBS 


FREE & PETERS, INC. 


National Representative 
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KMPC News Policy 


LIVE commercials only will be 
used for newscasts on KMPC Holly- 
wood, effective March 19, according 
to Robert O. Reynolds, station man- 
ager. Opening news program com- 
mercials will be limited to 15 words 
maximum, Policy is in line with 
improved programming and better 
handling of newscast commercals, 
it was said. 





Vigoro in Four Markets 
SWIFT & Co., Chicago (Vigoro), 
on March 1 will begin sponsorship 
of spot announcement campaign for 
four weeks, six to nine spots weekly, 
in four markets. Agency is J. Wal- 
ter Thompson Co., Chicago. 


CBC’s Shortwave 
Station Takes Air 


By JAMES MONTAGNES 


CANADA’S FIRST government- 
owned shortwave transmitter went 
on the air officially February 25 
with a one-hour feature program 
to Canadian troops in Great Brit- 
ain and western Europe. Prime 
Minister Mackenzie King and Jus- 
tice Minister Louis St. Laurent 
spoke during the dedication cere- 
monies, and programs from’ all 
parts of the Dominion were broad- 
cast. 

The transmitter has been two 
years in the building, at Sackville, 
N. B., by Canadian Broadcasting 
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yo 


Corp. engineers, at a cost of g 
$1,000,000. Two RCA 50 kw tray 
mitters are housed in the sho 
wave transmitter section of 
modernistic building, which 
houses the broadcast band tra, 
mitter of CBA Sackville, N, p 
Canada started late in the sho 
wave field, but its transmitter } 
been in use now since Christma 
Day with broadcasts in Englig 
and French to Canadian  trog 
and in German with war news 4 
Germany. Now Dutch, Czech, ay 
Flemish language broadcasts ay 
to be added, with Spanish and Po. 
tuguese programs for Latin-Amer. 
ica to follow later this year, 
Three antenna arrays are 
to feed programs to the va 
zones. One beam now in use ig 
rected at Great Britain, west 
Europe and a part of Soviet 
sia. In reverse it will be used 
send programs to Mexico, Cente 
America and New Zealand. A 
ond beam will be directed to Sou 
America, and in reverse to ea 
Asia. The third beam goes to Affim 
and Australia in reverse. 


CBC is operating the trang 
ter for the Canadian governn 
with a committee from the 
partment of External Affgm 
working with CBC on progam 
policy. Later it is expected the 
partment of Trade and Comm 
will have a voice in program 
icy as the station becomes a 
nadian trade envoy. CBC 
formed an_ international se 
division with offices at Mont 
where programs will be built 
produced. Offices are located 
1236 Crescent Street, Montrg 
Peter Aylen, formerly liaison @ 
ficer at Ottawa, is in charge 
the international service divi 
CBC international service is we 
ing with OWI in programming,” 

Shortwave broadcasts will 
carried eventually on 11 frequ 
cies. One transmitter will use é 
me with call letters CKOB, 
me with CKLO, 11.705 me will 
CKXA, 15.19 me with CKCKX, @ 
17.82 with CKNC. The other t 
mitter will be heard as CHAC 
6.16 mc, CHLS on 9.61 me, CH 
on 9.64 me, CHOL on 11.72 
CHTA on 15.22 me, and CHLA 
21.71 me. & 
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FOR THE RADIO OF TOMORROW 


War-trained hands . . . fingers educated in 





accuracy and speed . . guided by new facts 
wrested from the widening frontiers of elec- 
tronics research . . . hands that will create 
unsurpassed values in “Detrola-built” 
Radio Receivers . . . Television Receivers 

Automatic Record Changers, and 


other electronic instruments. 


KEEP YOUR EYE ON DETROLA 


DEROLA RADIO 


DIVISION OF 


INTERNATIONAL DETROLA CORPORATION 


BEARD AT CHATFIELD e DETROIT 8, MICH. 









| | KEEP ON BUYING AND KEEP THOSE WAR 
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KMPC News Policy 


LIVE commercials only will be 
used for newscasts on KMPC Holly- 
wood, effective March 19, according 
to Robert O. Reynolds, station man- 
ager. Opening news program com- 
mercials will be limited to 15 words 
maximum. Policy is in line with 
improved programming and better 
handling of newscast commercals, 
it was said. 





Vigoro in Four Markets 
SWIFT & Co., Chicago (Vigoro), 
on March 1 will begin sponsorship 
of spot announcement campaign for 
four weeks, six to nine spots weekly, 
in four markets. Agency is J. Wal- 
ter Thompson Co., Chicago. 


CBC’sShortwave 


Station Takes Air 


By JAMES MONTAGNES 


CANADA’S FIRST government- 
owned shortwave transmitter went 
on the air officially February 25 
with a one-hour feature program 
to Canadian troops in Great Brit- 
ain and western Europe. Prime 
Minister Mackenzie King and Jus- 
tice Minister Louis St. Laurent 
spoke during the dedication cere- 
monies, and programs from’ all 
parts of the Dominion were broad- 
cast. 

The transmitter has been two 
years in the building, at Sackville, 
N. B., by Canadian Broadcasting 
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Corp. engineers, at a cost of abon 
$1,000,000. Two RCA 50 kw trang 
mitters are housed in the shor 
wave transmitter section of the 
modernistic building, which 
houses the broadcast band trap, 
mitter of CBA Sackville, N, 3 
Canada started late in the gho 
wave field, but its transmitter had 
been in use now since Christma, 
Day with broadcasts in Englig 
and French to Canadian troops 
and in German with war news t 
Germany. Now Dutch, Czech, ang 
Flemish language broadcasts are 
to be added, with Spanish and Pop 
tuguese programs for Latin-Ame 
ica to follow later this year, 
Three antenna arrays are y 
to feed programs to the variggd 
zones. One beam now in use ig 
rected at Great Britain, wegte 
Europe and a part of Soviet R 
sia. In reverse it will be used% 
send programs to Mexico, Centy 
America and New Zealand. A 
ond beam will be directed to Sq 
America, and in reverse to east 
Asia. The third beam goes to Afris 
and Australia in reverse. 4 


CBC is operating the transmi 
ter for the Canadian governm 
with a committee from the 
partment of External Af 
working with CBC on prog 
policy. Later it is expected the 
partment of Trade and Comme 
will have a voice in program 
icy as the station becomes a 
nadian trade envoy. CBC 
formed an_ international ser¥ 
division with offices at Montral 
where programs will be built ad 
produced. Offices are located @ 
1236 Crescent Street, Mont 1 
Peter Aylen, formerly liaison 
ficer at Ottawa, is in charge @ 
the international service divisi0 
CBC international service is wor 
ing with OWI in programming, 

Shortwave broadcasts will & 
carried eventually on 11 frequ 
cies. One transmitter will use 6 
me with call letters CKOB, 9 
me with CKLO, 11.705 me wil 
CKXA, 15.19 me with CKCX, 
17.82 with CKNC. The other tram 
mitter will be heard as CHAC 
6.16 mc, CHLS on 9.61 mc, CHM 
on 9.64 me, CHOL on 11.72 me 
CHTA on 15.22 mc, and CHLA@ 
21.71 me. 
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FOR THE RADIO OF TOMORROW 


War-trained hands . . . fingers educated in 
accuracy and speed . . guided by new facts 
wrested from the widening frontiers of elec- 
tronics research . . . hands that will create 
unsurpassed values in “Detrola-built” 
Radio Receivers . . . Television Receivers 

Automatic Record Changers, and 


other electronic instruments. 


KEEP YOUR EYE ON DETROLA 


ERO RADIO 


DIVISION OF 


INTERNATIONAL DETROLA CORPORATION 


BEARD AT CHATFIELD e DETROIT 8, MICH. 





KEEP ON BUYING AND KEEP THOSE WAR 
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‘When a Girl Marries’ Tops Daytimers 


With ‘Breakfast in Hollywood ‘Second 


LEADER in the list of “Top Ten” 
week-day programs reported by C. 
E. Hooper Inc., in the February 
Network Hooperatings on daytim- 
ers, is When A Girl Marries. Sec- 
ond place goes to Breakfast in 
Hollywood (11:15 a.m.) and third 
place to Ma Perkins (CBS), fol- 
lowed respectively by Portia Faces 
Life, Kate Smith Speaks, Our Gal 
Sunday, Backstage Wife, Big Sister, 
Pepper Young’s Family, Lorenzo 
Jones. Top-ranking Saturday day- 
time shows are Theatre of Today, 
first; and Stars Over Hollywood, 
second. 





Aunt Jenny has the highest 
1. Jack Armstrony 

2. Let’s Pretend 

3. Tom Miz 


Terry and the Pirates 

Hop Harrigan ee 

Joyce Jordan McM.D. had the 
largest number of women listeners 
per set (1.35) ; Metropolitan Opera, 


oo 


Captain Midnight (tied for 3d place) 


sponsor identification index—73.8. 
Some 5.6% gave the wrong identifi- 
cation of the sponsor, and 20.6 
couldn’t name the sponsor. 

Average daytime audience rat- 
ing is 5.2, up 0.3 from the last re- 
port, down 0.1 from a year ago; 
average daytime sets-in-use is 16.8, 
up 0.4 from last report, down 0.1 
from a year ago; average daytime 
available audience is 72.0, down 0.7 
from last report, down 1.2 from 
last year. 

The five top ranking programs 
listed in terms of the number of 
listeners per listening set are as 
follows: 





Women Men Children Total 
0.89 0.42 1.44 2.75 
1.09 0.24 1.22 2.55 
1.02 0.42 1.05 2.49 
0.75 0.35 1.39 2.49 
0.84 0.29 1.31 2.44 
0.85 0.27 1.09 2.21 


the most men listeners (0.53); and 
Jack Armstrong the most child lis- 
teners per set. 





INCREASING its broadcast day by a 
half-hour, KSRO Santa Rosa, Cal. on 
Feb. 26 started operations at 6 a.m. 
instead of 6:30. New broadcast day 
starts with a program titled Ranch 
& Home Hour, designed to give more 
complete and comprehensive service 
to farmers, dairymen and poultrymen 
in the area. New feature is under di- 
rection of Bill Frost. 


TWO Mutual-WGN educational pro- 
grams, The Human Adventure, Wed- 
nesday 7:30-8 p.m. and Northwestern 
University Reviewing Stand, Sunday 
10:30-11 a.m., are presented each 
week via transcription over the Law- 
son General Hospital’s public address 
system as a part of the _ recondi- 
tioning program for more than 2,000 
overseas casualties. 


One thing on which there is no ceiling 


nowadays is WSGN listener-interest. 


The 


steady gains of the past four years go on... . Just ~ 
take a look at these last Hooper findings! ... . 





HOOPER ALL DAY AVERAGE SEPT.-OCT. 1944 AND 1943 





STATION A 


8 WSGN 











CHANGE —6% 








—16.4% +38.5% 








That kind of a Hooper rating plus the greatest 


coverage of any station in the 


state 


makes WSGN “‘Alabama’s Best BUY Far.” 


THE BIRMINGHAM NEWS 


Represented Nationally 
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FORMATION of a new society, 
known as the ITPICANS, designed 
to improve upon any improvements 
suggested for radio by their elders, 
has been announced by Miss Gale 
(Scoop) Russell, president (cent- 
er). 

Miss Russell is surrounded by 
her ITPICANS Board of Gover- 
nors (1 to r), ring-around-the- 
rosy-wise; Judith Lee (Duchess) 
Glascock; Craig Smith, Jerry Fish- 
er, Mahlon B. (Duke) Glascock 
and Adeline Roberta Terrell. 

Occasion for formation of the so- 
ciety was the first birthday anni- 
versary of Miss Russell, daughter 
of Frank M. Russell, NBC Wash- 
ington vice-president. Board mem- 
bers are the children of these WRC 
Washington dignitaries: Mahlon B. 
Glascock, commercial manager; 
Carleton D. Smith, general man- 
ager; Donald Fisher, announcer, 
and Robert Terrell, operations su- 
pervisor. 

ITPICAN, Miss Russell ex- 
plained, is a contraction of the 
term “In the Public Interest, Con- 
venience and Necessity” which, she 
said, was a popular dinner-table 
topic in her home. 





KFRE News Policy 


FALLING in line with other sta- 
tions nationally, KFRE Fresno, 
Cal. has started eliminating middle 
commercials from newscasts, ac- 
cording to Paul Bartlett, station 
manager. Mr. Bartlett said, “All 
KFRE news sponsors have enthu- 
siastically endorsed this new policy, 
which we and they believe to be 
a real step forward in the present- 
ing of news broadcasts. News pro- 
grams originated by the network 
(MBS) will continue as before, 
pending adoption of a similar policy 
by the network companies.” Gen- 
eral adoption of such a policy by 
the industry has been urged by the 
St. Louis Post Dispatch, owner of 
KSD. Other stations to join the 
move are WJR Detroit and WTMJ 
Milwaukee. KMPC Hollywood ef- 
fective March 19 will use only live 
commercials on newscasts with 
opening announcement limited to a 
15-word maximum. 





Moley on Blue 


RAYMOND MOLEY, newsweek 
associate and author of the News- 
week feature “Perspective’’, will be 
heard on the Blue Sunday, 8:15- 
8:30 p.m. beginning March 11. Pro- 
gram will not be available for spon- 
sorship for the present according 
to the Blue. Sunday period has been 
occupied by Dorothy Thompson, 
who moves over to Mutual for Tri- 
mount Clothing Co. beginning 
March 25. 


Five American Progran, 


Lead on Canadian Neg 


FIVE AMERICAN network 
grams led the February nationg] 
evening program popularity ry 
ings on Canadian networks, accord. 
ing to the latest survey released by 
Elliott - Haynes Ltd., T orontg 
Charlie McCarthy led with a popu. 
larity rating of 41.6, followed by 
Fibber McGee and Molly with, 
rating of 38. Third place went ty 
Radio Theatre, fourth to Bing Cro. 
by Music Hall and fifth to Bo 
Hope. Treasure Trail with a rating 
of 23.4 was the first Canadian py. 
gram in popularity. Others of the 
leading 15 Canadian network shows 
were in order, Album of Familjgy 
Music, NHL Hockey (Canadian 
origination), Waltztime, Aldrigh 
Family, Green Hornet (Canadian 
origination), Frank Morgan, L for 
Lanky (Canadian origination), 
Blind Date, and John & Judy (Cy. 
nadian origination). 

On French programs the leading 
five evening shows were Ceux qu'on 
Aime with a rating of 34, Secrets 
du Dr. Morhanges with a rating of 
33.4, Le Raillement du Rire, Ie 
Course au Tresor and Metropole, 

Eighteen American network pro 
grams, 14 Canadian English lap. 
guage programs, and 19 Canadian 
French language programs ar 
listed in the monthly evening time 
survey. 





TBA Committee 


FORMATION of an engineering 
committee of the Television Broad- 
casters Assn., was announced last 
week by F. J. Bingley, TBA direc. 
tor and chief television engineer of 
Phileo Radio & Television Corp. 
Members of the committee are: W. 
J. Purcell, General Electric Co. 
Schenectady; Dr. Thomas T. Gold- 
smith Jr.; Allen B. DuMont Labs. 
Passaic, N. J.; David B. Smith, 
Phileo; O. B. Hanson, NBC, New 
York; Robert Shelby, NBC (alter- 
nate); E. A. Hayes, Hughes Pro- 
ductions, Los Angeles; George 
Lewis Federal Telephone & Radio 
Corp., Newark; Harry Lubcke, Don 
Lee Broadcasting System, Holly- 
wood; H. L. Blatterman, Earle C. 
Anthony Inc., Los Angeles. 





THE JOHN WANAMAKER organ 
in the firm’s Philadelphia store, was to 
be featured in a program over WIBG 
Philadelphia 10:05-10:30 a.m. begin- 
ning March 5 (today). Contract was 
placed direct. 
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antrong Bill Sought 
Ne » Curb Petrillo 


‘man Lea Wants Broader 
asure Than S-63 


,OBABILITY of further hear- 
‘Eh. before the House Committee 
Interstate & Foreign Commerce 
provide the basis for legislation 
prevent interference with free- 
i, of the air was seen last week 
Rep. Clarence F. Lea (D-Cal.), 
,irman of the Committee. Chair- 
n Lea told BROADCASTING that 
timony heard Feb. 22-23 on the 
















adian Bndenberg bill (S-63), passed by 
ldrich Senate, which is confined to 
adian ’ " 

L for deasting of noncommercial cul- 
tion), #ral programs, demonstrates the 


(Ca- Bed for a broader measure. 
Chairman Lea revealed that he 


a 4 

qui @s sent out letters to interested 
ecrets Mvanizations for suggestions for 
me 4 wling with the problem precipi- 


’ ed by James C. Petrillo’s de- 


ole, 

¢ pro mands on broadcasters, insofar as 
- Jan Bey concern freedom of communi- 
adian tions. He said that Chairman 


Mt Bul A. Porter of the FCC had laid 


time wn broad principles for action in 
e matter [BROADCASTING, Feb. 
] and “we feel the necessity for 
ting more complete facts”. 
ering 
Troad- Cites Petrillo Ban 
a Referring to the Petrillo ban 
er of inst broadcasts of the National 
Corp. asic Camp at Interlochen, Mich., 
2: W. which the Committee heard tes- 
Co, Buony, Chairman Lea said: “In 
Gold- inciple, it applies to the right to 
~~ strict communications over the 
New #" That’s quite a fundamental 
alter. @mciple there. The airwaves be- 
Pro- #@g to the public and no one has 
corge Bright to interfere.” 
— Chairman Lea said the Commit- 
follv- may forego its current con- 
le, Petation of railroad retirement 
islation long enough to devote 
ther day to the Vandenberg bill. 
organ @ broader measure would in all 
as to Mobability be worked out in ex- 
IBS Bative session, he said. 
pegin- 
. was § Meanwhile, the first major reper- 
sion to the royalty system ex- 
—— fied by Mr. Petrillo from the re- 


ming industry developed with 
¢demand by John L. Lewis, pres- 
nt of the United Mine Workers, 
a10c per ton payment to the 
{W on all coal produced in the 
minous industry. Like the re- 
ding agreement, which requires 
tat the fees are to be used for 
: 2 “employment fund”, the Lewis 
(posal provides for a “partici- 
ting royalty” which would be 
ti-inflationary” and which 
feks only to promote the physical 
tlfare of the miners, thereby in- 
7 tasing their productivity”. The 
an, Mr. Lewis points out, “would 
bt violate the Government’s sta- 
pantion policy, or any wage for- 
a, 


i™ 


When the recording dispute was 

fore the WLB the royalty fee 

stem was held as not opposed to 
stabilization policy. 


mh 





Latham Joins OWI 


JOHN R. LATHAM, vice-president 
and director of Roy S. Durstine 
Inc., New York ; 
agency, last 
week joined the 
OWI Domestic 
Branch, W ash- 
ington, as pro- 
gram manager 
mainly in charge 
of OPA liaison. 
Mr. Latham for- 
merly was presi- 
dent of the Amer-_ Mr. 

ican Cigarette & 

Cigar Co., a subsidiary of American 
Tobacco Co.; in the radio depart- 
ment of Young & Rubicam, and 
assistant sales manager of Mutual. 





Latham 





Many Foreign Language 
Shows on Air in 1943 


DURING LAST year, 146 of the 
country’s 912 radio stations broad- 
cast about 364 foreign language 
programs a week in some 25 lan- 
guages, according to a survey by 
the Common Council of American 
Unity, as reported by Jacques E. 
Ferrand, chief of the council’s for- 
eign language radio division. The 
report will appear in an early issue 
of Interpreter Release, bulletin 
isued by the council. 

The council estimates there were 
about 1200 hours of foreign lan- 
guage programs on the air per 
week in 1944, the average having 
four hours of air time weekly and 
the time given such broadcasts 
varying from 15 minutes to 60 
hours a week. Polish is the most 
frequently broadcast language with 
64 programs. Others are: Italian, 
54 programs; Spanish, 46; German, 
22; Greek, 21; Yiddish, 19; Hun- 
garian, 16. “An estimated 95% 
of the programs are commer- 
cial and nearly all are broadcast 
on local stations”, Mr. Ferrand 
writes. Most of the non-English 
programs are aired in the daytime, 
set within a framework of spot 
announcements. 





Official Coast Guard Photo 


COVERING amphibious operations 
at Lingayen Gulf in the Philip- 
pines, Chief Specialist Jack Cole, 
of the Coast Guard, was wounded 
in the hand by a piece of shrapnel. 
He was on the production staff of 
Vox Pop before entering the serv- 
ice in 1942. The Philippine inva- 
sion is one of a number of Pacific 
operations Cole has covered as a 
U. S. Coast Guard correspondent. 
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QUEBEC PONDERS 
RADIO AUTHORITY 


PROVINCIAL control of broad- 
casting is envisaged in a bill 
tabled in the Quebec Parliament at 
Quebec City Feb. 27. The bill calls 
for creation of a provincial broad- 
casting service with expenditures 
for land, buildings and radio sta- 
tions limited to $5,000,000. It would 
be headed by a manager drawing 
$9,000 annually. Receipts from op- 
eration would go to pay salaries, 
operating costs, interest and amorti- 
zation of loans with any surplus 
going to the provincial treasury. 
The service would be called 
Radio-Quebec and come under the 
jurisdiction of the provincial pre- 
mier. It would prepare programs 
and engage artists, gather and 
broadcast news, carry commercial 
as well as sustaining programs and 
feed its programs to other stations. 





HOOPER RATINGS 
PUT HOPE FIRST 


BOB HOPE heads the list of “first 
fifteen” programs in the Feb. 28 
evening network report released by 
C. E. Hooper Inc. Fibber McGee & 
Molly places second followed by 
Joan Davis with Jack Haley (sub- 
stitute), Radio Theatre, Charlie 
McCarthy, Screen Guild Players, 
Bing Crosby, Walter Winchell, Mr. 
District Attorney, Jack Benny, Ab- 
bott & Costello, Take It or Leave It, 
Kay Kyser (1st half-hour), Your 
Hit Parade, Eddie Cantor. Averaze 
evening figures are as follows: 
Rating, 10.5; sets-in-use, 32.8; 
available audience, 80.1. Radio The- 
atre has the top sponsor identifica- 
tion index. 





Josephy Award 


BRONZE STAR Medal has been 
awarded S/Sgt. Alvin M. Josephy, 
Marine Corps combat correspond- 
ent, who was chief of special events 
with the Radio Bureau of the OWI 
and prior to that assistant director 
of news and special events with 
WOR-Mutual New York. Now cov- 
ering the operations on Iwo Jima, 
Sgt. Josephy received the award for 
his courageous work at Guam in 
recording the action there [BROAD- 
CASTING, Aug. 14, 1944]. “With 
complete disregard for his personal 
safety,” the citation states, “he 
made a recording of the historical 
significance which when rebroad- 
cast in the United States, vividly 
brought home the essence of Pa- 
cific amphibious warfare.” 





WHBC Names Hershey 


RETIREMENT of Felix Hinkle, 
manager of WHBC Canton, O. and 
appointment of William I. Hershey, 
of the executive offices of Brush 
Moore Newspapers Inc., Canton, as 
temporary manager were an- 
nounced by the station last week. 
Mr. Hinkle was formerly business 
manager of the Canton Daily News 
until its suspension in 1930. Mem- 
bers of the WHBC staff tendered a 
farewell dinner in Mr. Hinkle’s 
honor at the Hotel Onesto. 





TOM LALLEY, formerly account ex- 
ecutive and copy chief of Doremus & 
Co. and previously in a similar ca- 
pacity with Weiss & Geller, has joined 
the Blue Network as sales promotion 
manager. 


NAB Board 


(Continued from page 15) 
such matters should be left to the 
judgment of individual station 
management. In any event, it was 
concluded that the code itself. re- 
quires membership, rather than 
board action and that nothing con- 
crete in the way of industry-wide 
sentiment can be tapped until there 
is another annual meeting possibly 
18 months hence. 

The board heard a report from 
Hugh Feltis, president of the 
Broadcast Measurement Bureau, on 
the current campaign to enroll sta- 
tions in the project. An average of 
about 80% of stations represented 
at NAB district meetings thus far 
held has signed contracts, with the 
aggregate in the neighborhood of 
300. Mr. Feltis had resigned from 
the board by virtue of his resigna- 
tion as general manager of KFAB 
Lincoln to accept the BMB post. J. 
Leonard Reinsch, WSB Atlanta, 
was elected his successor by the 
board as a director-at-large for 
large stations. 


Progress Reports 


Following a report from Mr. 
Davis on labor relations, the board 
recommended expansion of labor 
activities, particularly in the light 
of postwar employment prospects. 
The labor executive committee has 
scheduled a meeting in New York 
for March 6-7 to pursue Mr. Davis’ 
recommendations. 


The board heard progress reports 
on legislation and the Petrillo 
platter-turner issue, among others. 
It adopted a resolution proposed by 
the public relations committee com- 
mending the Assn. of Women Di- 
rectors of NAB and Mrs. Dorothy 
Lewis, NAB coordinator of listener 
activity, on its work and more par- 
ticularly its campaign entitled 
“Women of the United Nations”. 
This campaign was launched Feb. 
17 at a conference and luncheon in 
New York attended by representa- 
tives of many nations and includ- 
ing Mrs. Franklin D. Roosevelt. 

All members of the board were 
present except for William B. Way, 
KVOO Tulsa, who had a previous 
commitment. Those present were 
Mr. Morency; Mr. Hager, Roy F. 


Thompson, WFBG Altoona; Mr. 
Arnoux; John C. Bell, WBRC 
Birmingham; Hoyt B. Wooten, 


WREC Memphis; Nathan Lord, 
WAVE Louisville; John E. Fetzer, 
WKZO Kalamazoo; Leslie C. John- 
son, WHBF Rock Island, IIll.; Mr. 
Gillin; E. L. Hayek, KATE Albert 
Lea, Minn.; Hugh A. L. Halff, 
WOAI San Antonio; Hugh B. Ter- 
rj, KLZ Denver; Arthur Westlund, 
KRE Berkeley, Cal.; William B. 
Ryan, KFI Los Angeles; J. O. Ma- 
land, WHO Des Moines; T. A. M. 
Craven, WOL Washington, D. C.; 
Mr. Elias; Dietrich Dirks, KTRI 
Sioux City; Frank King, WMBR 
Jacksonville; Frank Stanton, CBS 
New York; Mr. Russell; Harry R. 
Spence, KXRO Aberdeen, Wash. 
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evidence be submitted. Mr. Price 
of AT&T, complained of the lack 
of certainty as to the number of 
frequencies which would be as- 
signed and requested a “reason- 
able’ number for common carrier 
service exclusively. He also asked 
if the company’s three existing ra- 
dio services must be moved that five 
years be given for the adjustment. 
Others scheduled on the subject de- 
clined to testify. 


Also testifying on Coastal, Ma- 
rine Relay, Ship, Mobile Press and 
Fixed Public Service in Alaska, 
Mr. Pratt suggested higher fre- 
quency ranges (above 1000 mc) for 
obstacle detection for ships at sea. 
Frank Dunbar Jr., appearing for 
the Lorain County Radio Corp. 
which operates a ship service on 
the Great Lakes, specified that the 
bands assigned be adjacent and that 
they be moved up slightly from the 
30-40 me range to 40-44 me. 























































Smythe Describes 
Production of FM 


Dallas W. Smythe, chief of the 
Economics Division, FCC Account- 
ing Dept., opening the FM phase 
of the argument, testified that in 
a survey of 101 manufacturing 
plants conducted by the Commis- 
sion, it was learned that 395,755 
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FCC Allocation Hearing 


(Continued from page 13) 


COVER THIS RICH 
SUBSTANTIAL MARKET 
WITH A SINGLE MEDIUM 


THE SHREVEPORT TIMES STATION 
50,000 Watts CBS 


THE BRANHAM CO. 


FM units have been made in this 
country. Of that number 365,648 
were combination FM-AM receiv- 
ers, 13,388 were exclusively FM and 
16,719 were FM adaptors. 

He estimated total retail value 
of the 395,755 sets at $76,083,063, 
divided as follows: Combination 
sets, $71,908,878; FM exclusively, 
$3,366,981; FM adaptors, $807,- 
204. Mr. Smythe cited figures sub- 
mitted by the Phileco Corp., Phila- 
delphia, which he said manufac- 
tured 46% of the total combined 
FM-AM sets. Philco estimated the 
aggregate retail value of the 171,- 
994 units sold at $19,791,812. 

Of those sets, however, Philco 
estimated that the retail value of 
the FM band in combination sets 
averaged $12.50 per set, making 
the overall public investment in 
Philco sets $2,149,925. Arbitrarily 
doubling that figure for the re- 
mainder, Mr. Smythe arrived at the 
figure of $4,841,350, for an aggre- 
gate of $6,991,275 for the FM units 
in combination sets. Including ex- 
clusive FM sets and adaptors, the 
total public investment in FM is 
$11,165,460, Mr. Smythe estimated. 
In an alternative computation, 


based on Philco’s estimate of $12.50 
for unit in combination sets and 
$48.28 per unit in all others, Mr. 
Smythe submitted the estimated 
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DISCUSSING FM allocations yy 
this trio of RTPB Panel 5 exe 
tives at the FCC oral argumen| 
last Wednesday. Conferees are ( 
to r): W. R. David of Genera] f 
ectric, vice-chairman of Panel 
and chairman of the transmitie 
committee; Dr. Ray H. Mansy 
vice-president of Stromberg-Car 
son Co., chairman of the Pang 
receiver committee; C. M. Jans 
Jr., Washington consulting engin 
eer, chairman of Panel 5. All thre 
testified in favor of retaining F) 
in its present band. 











































public investment of $15,675,725, 

As for depreciation, under th 
first method of estimation, the 4 
preciated retail value in 1945 
tributable to FM would be: 5-yeg 
life, $4,466,184; 7-year life, $6,375, 
477; 10-year life, $7,815,823. 
preciated retail value in 1947 (9 
the assumption that it will be tw 
years before FM gets into m 
production): 5-year life, sera 
value only; 7-year life, $3,182,156 
10-year life, $5,582,731. 

Under the alternative method o 
computation Mr. Smythe listed d 
preciated values as follows: 194 
—5-year life, $6,269,490; 1-yea 
life, $8,949,696; 10-year life, $10, 
971,608; 1947—5-year life, sera 
value only; 7-year life, $4,467,012 
10-year life $7,836,863. 


FM Stations Licensed 
By FCC Reviewed 


Mr. Smythe estimated that th 
original cost of total technica 
broadeast property involving FI 
was $1,923,337 and the depreciate 
value, $1,334,756. His _ estimate 
were based on financial reports 
the Commission for 48 licensee 
and construction permit holders a 
of Dec. 31, 1943, which gave a 
average cost per station of $40,070 

Investments by power were give 
as follows: 1 kw or less, $357,08 
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sgurus’ new versatile far-from-the- 
.slickers: left to right: Al Azarro, 
irdionist, comedian; Loppy Bryant, 
idler, emcee; Slim Bryant, guitar- 
comedian and handy man; and Ken 
ton, fiddler, tenor soloist, comedian. 
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Fenced in? Far from it— 


they're now a feature of 


™ It’s a pleasure to announce that Slim Bryant 
and his Wildcats are now available to NBC 
Thesaurus subscribers for local sponsorship. 


. Slim and his gang are specialists in every field of 
cowboy and hillbilly entertainment—ballads of the 
old Wild West, hoe-downs, novelties, square dances, 
close harmony, popular songs, originals and comedy 
skits. Not only specialists, but they're skilled enter- 
tainers—and they're good. People take them to heart 
—respond to their warmth, sincerity and whimsy. 


In the past five years in which they have ranked 
as a top presentation on America’s pioneer station 
KDKA, Pittsburgh—won friends by the thousands 
in KDKA’s broadcast area—they have fulfilled 


NBC 


AMERICA’S NUMBE 


—_ 
SeSautus 


demands for 800 personal appearances, regretfully 
declined many more. 


Slim and his likable colleagues are available now 
on Thesaurus to fill a wide variety of sponsorship 
requirements. Soon they will be featured in a well- 
tailored script series designed to lend favorable and 
distinctive product or institutional identity. 


The versatile entertainment of Slim Bryant and 
his Wildcats is another step in the NBC Thesaurus 
new five-point plan for more well-rounded pro- 
grams .. . a service especially designed for radio, 
music exclusive to the subscriber . . . enough selec- 
tions by every performer to make programming 
worth-while . . . plus “network quality.” 
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RCA Bidg., Radio City, New York, N. Y.... Merchandise Mart, Chicago, Ill. 
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Utah has one of the highest 
per capita ratings as a 
radio listening market. 


National Representative 
JOHN BLAIR & CO. 
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for 18 stations; 1.1/3 kw, $288,781 
for 12 stations; 10 kw, $546,827 for 
11 stations; 10.1 kw and over, $730,- 
648 for 7 stations. 

C. M. Braum, chief of the Non- 
standard Broadcast Application 
Section, Broadcast Division, FCC 
Engineering Dept., testified that as 
of Feb. 20, 1945, there were 46 FM 
stations licensed, seven for which 
construction permits are outstand- 
ing, and two of the seven under 
active construction. Considering 48 
stations, he said four are operating 
under wartime experimental or de- 
velopmental licenses, leaving 44 
whose requirements and coverage 
have been determined. 

Of the 44 stations, 33 have in- 
stalled full transmitter power and 
two have installed the antenna sys- 
tem authorized. Only 10 FM sta- 
tions have completed full construc- 
tion and testing, he added, while 
32 of the stations are authorized on 
a wartime basis to operate without 
their regular transmitter power or 
with temporary antenna systems or 
both; six other stations are com- 
plete except for minor items. 

Should FM be moved upward, he 
said, one licensee of a 50-kw sta- 
tion estimated the transition cost 
would be from $20,000-$25,000 or 
about one-third of the list price of 
the transmitter, which cost $67,- 
000. Using the one-third as a fac- 
tor, Mr. Braum estimated the ag- 
gregate cost to broadcasters of 
modifying transmitters would be 
around $300,000. He didn’t hazard 
a guess as to cost of changing an- 


Borden Replacement 


BORDEN Co.’s replacement for 
the Ed Wynn Show, on the Blue 
features Jerry Wayne, singer, with 
Jeff Alexander’s orchestra and 
chorus and guest stars, Jane Fro- 
man to appear on the second of the 
series. Program shifts from Mon- 
day 9-9:30 p.m. to Sunday 8:30-9 
p.m. beginning March 25. Producer 
is Bob Weenolsen, and Dan Sey- 
mour, announcer. Agency is Young 
& Rubicam, New York. 





tennas, since little information was 
available. 


Jett Asks Estimates 
Of Potential Losses 


Commissioner Jett asked that 
witnesses supply estimates of the 
potential losses if transmitters are 
modified. Chairman Porter sug- 
gested that industry witnesses 
“bear in mind Mr. Jett’s sugges- 
tion.” He made it plain the Com- 
mission wants all the facts possible 
to guide it in its decision. 

Mr. Jansky told the Commission 
that on Tuesday Panel 5 met in 
Washington and voted 21-1 to re- 
affirm its original stand at the 
hearings last fall and to support 
the brief submitted by the chair- 
man and vice-chairman of Panel 5 
[BROADCASTING, Feb. 26]. Dr. T. 
T. Goldsmith, representing the 
Allen B. DuMont Labs., he said, 
cast the only dissenting vote, while 
five members did not vote. 

He submitted a memorandum by 
Maj. Armstrong, Dr. H. H. Bever- 
age of RCA Labs. and Dr. Charles 











PITTSBURGH ADVERTISERS KNOW 
THE LOCAL SCORE 


That’s why it means something that 7 of Pittsburgh’s 
8 leading department stores used KQV last year. 





ALLEGHENY BROADCASTING CORP. 


National Representatives: SPOT SALES, INC. 













R. Burrows, based on Propagatig 
studies conducted by the th 
collaboration with Dr. G. W. By 
ard, Dr. H. T. Stetson and § 
Bailey. Challenging conclusig 
Dr. Norton, submitted in the 
ing days of the fall hearings, 
Jansky said: 

“The basic data available tg 
Norton—and it was available 
to our members—does not jy 
such wide conclusions as he 
drawn. . . . The most import 
issue is one dealing with propap 
tion. Men can overcome whatey 
temporary obstacles may exist, 
That memorandum concludes thie 
the evidence on which you baa 
your opinion was unsound,” 

Mr. Jansky admonished the Com 
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mission they must “believe Nortoy _ 
and the errors he has made” 9 sat of 


“Dellinger, Beverage and Am », Sch 
strong”. Questioned by Mr. Dennyistion’s | 
as to quantitative data showing inion, W! 
terference in the maximum sunspogpakeT of 
cycle, Mr. Janksy said such datge#=™" 


: ‘ Planning 
means little at 50 me unless in eon he alloc 






trast equally quantitative datz j bre the 
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available in other frequencies, 
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Manson Says Costs 
Based on Moving Band 

Dr. Ray H. Manson, vice-pres 
dent of the Stromberg-Carlson (ogncreasec 
and chairman of the Panel 5 mgpolely on 
ceiver committee, testified that highot on © 
committee, composed of manufag W. R. 
turers, agreed that receivers could the ti 
be built for the 84-102 mc band, buffis grou) 
such a change “imposes importanfMork, < 
technical difficulties, such as ould be 
ceiver drift and the attainment offtion, but 
the requisite sensitivity and selecaimportar 
tivity, which will have a_bearingRicularly 
upon the quality of service to b@mency ' 










rendered to the public.” ntenna: 
The committee agreed also tha Consic 
at least six months additional endill be : 


gineering time will be required td lowe 
prepare for receivers at 84-102 mefigher ; 
that the increased cost involved t@pinion 
the consumer would range fronfitittee 
$4-$32 per set, with the majorityigher 
opinion tending toward $32. hore, pz 
Adequate filed testing and desigtitings, 
revisions for the 84-102 me band Mr, | 
would entail an additional thre@tom t 
months. The committee recommend@iAssn, + 
ed that a firm allocation commiting com 
ment be made by the FCC so “ung follo 
necessary delay and increased costpower | 
to the public can be avoided”. 
Dr. Manson testified that th 
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the Conf, BE RUINED if FM moves 
© Nortay »,” Leonard L. Asch (1), presi- 
nade” omit of the Capitol Broadcasting 
id Arm, Schenectady, licensee of the 
r. Dennyastion’s only independent FM sta- 
owing infin, WBCA, told Dr. W. R. G. 
n sunspogpaker of General Electric Co. and 
uch dai harman of the Radio Technical 
mes Wianning Board, during a recess at 
‘Sn ch#,, allocation oral argument be- 


data ifiire the FCC last week. Mr. Asch 
“1S, tified that if FM is moved up, 
is business would be a “washout”. 
Je operates the country’s only FM 
| tation in competition with AM. 





ice-pregi 
rlson Commereased cost estimate was based 
1el 5 pmolely on moving the FM band and 
that higmot on other factors. 

manufag W. R. David of GE, chairman 
ers could{ the transmitter committee, said 
band, buffis group, meeting Feb. 24 in New 
mportan@ork, agreed that transmitters 
l as ould be built for 78-102 mc opera- 
nment offion, but the change imposes “very 
nd seleesmportant technical difficulties par- 
bearinggicularly in the matter of high fre- 
ce to bamency tubes, transmitter circuits, 
ntennas and transmission lines”. 
Considerable engineering time 
ill be required, up to six months 
or lower powers and 1-3 years for 
igher powers, he said. It was the 
pinion of a majority of his com- 























also tha 
ional en 
juired td 
1-102 me 
rolved t4 


ge fronfmittee that transmitters for the 
majorityMigher frequency band will cost 
2. more, particularly the higher power 
d desigtiatings, he added. 

me ban@ Mr, David submitted a letter 
al thre@om the Radio Manufacturers 






ommend#issn, transmitter tube engineer- 
commit#ing committee on tube availability 
So “undis follows: All tubes, 250 w-50 kw 
sed cos@power level available for FM in the 
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band 42-50 mc; tubes of 250 and 
1,000 w available in the 84-102 mc 
band, but those of 3 kw power level 
and higher would not be available 
for periods ranging from 6 months 
to 2 years. 

Maj. Armstrong submitted cor- 
respondence kept by an amateur 
broadcaster in Phoenix, Ariz., who 
reported receiving F2 layer recep- 
tion durng the maximum of the last 
sunspot cycle, dating from October 
1936 to March 1938. He heard Maj. 
Armstrong’s station, once picked 
up the NBC television sound chan- 
nel, picked up stations in South 
America and a few others, but the 
NBC sound channel, operating on 
49.75 mc, was the only one above 
43 me which he received. 

On the other hand another sta- 
tion, five miles away and equipped 
with better facilties than the 
Phoenix station, experienced none 
of the F2 layer transmission, Maj. 
Armstrong explained. 


Sunspot Interference 
Called Unpredictable 


Maj. Armstrong told the Com- 
mission that if FM moves up, as 
proposed by the FCC, it would be 
delayed at least a year. To offset 
any ideas that he might be inter- 
ested financially in keeping FM in 
its present locataion, the inventor 
told the Commission that if it re- 
tains FM in its present band, he 
will turn over all his royalties for 
one year to a board to be appoint- 
ed, the money to be expended as 
the board sees fit. 

He asserted “‘we can’t predict 
sunspot interference” and drew 
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a comparison between “actual ex- 
perience’ and “theory”, declaring 
that the Commission should base 
its conclusions on “the years of 
experience of those in the FM 
field” rather than theory. Maj. 
Armstrong said he wasn’t worried 
as to the ability of the manufactur- 
ing industry to expand with FM. 
As the art progresses new designs 
will be created and the transmitter 
and receiver manufacturers will 
keep pace. He pointed out that it 
would be some time before a maxi- 
mum number of transmitters could 
be in operation and by that time 
the receiver manufacturers would 
be ready to expand. 

Maj. Armstrong questioned Dr. 
Norton’s calculations, saying his 
predictions based on frequencies 
twice as high as those on which 
standards were made and the rec- 
ommendatiaons of those “who have 
had actual experience” were so dif- 
ferent “it seems something must be 
left out ... some errors were made’”’. 

The Commission’s staff was con- 
fused in two places and “misunder- 
stood testimony of three witnesses,” 
said the inventor. He listed the 
three main sources of interference 
as F2 layer, Sporadic E and Trop- 
ospheric. He dwelt at length on F2 
layer, explained its characteristics 
and told the Commission that dur- 
ing the last sunspot peak amateurs 
operating on 56-58 mc attempted 
to establish coast-to-coast trans- 
mission on F2 layer, but didn’t suc- 
ceed. He concluded that “Norton’s 
predictions were based on assump- 
tions, not facts”. 

“I think our vast experience dur- 
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Case Tractor, manu- 
factured in TRI-CITIES 


FARM MACHINERY will be the biggest item 
in farmers’ postwar expenditures, recent gov- 
ernment surveys show. There is already a 
2 to 3 BILLION dollar backlog of demand 
for new farm machinery . . . an average of 
$400 per farm. Translated in terms of TRI- 
CITIES, this means more postwar jobs .. . 
larger payrolls . . 
ome .. « 


+ more goods bought and 


opportunities for advertisers! 


let popular WHBF capture this prosperous 
urban market of 200,000 for YOUR product. 
Write for details. 


ROCK ISLAND-MOLINE, ILL. DAVENPORT, JA. 
1270 KC 5000 WATTS 
BASIC MUTUAL NETWORK 
Affiliate: Rock Island ARGUS 


Howard H. Wilson Co., Nat'l Representatives 








ing the sunspot cycle and Dr. Del- 
linger’s predictions which I’m sure 
were based on the hop, probably 
will be our best guide through the 
next sunspot cycle”. 


Maj. Armstrong discussed Spo- 
radic E, disagreed with some of 
Dr. Norton’s conclusions and 
touched briefly on the tropospheric 
wave. He offered the following pro- 
posed allocations in the band 44- 
108 me; amateurs 44-48 mc; FM 


48-66 me; first television channel 
69-75 me; five television channels 
78-108 me. 


He would leave the two 3-mc 
bands unassigned, the space ul- 
timately either going to FM or tele- 
vision, depending on which service 
demonstrates the greater need. He 
suggested it could go to television 
by moving the No. 1 band down to 
66 me or it could go to FM. Maj. 
Armstrong suggested that a tem- 
porary deviation from his ar- 
rangement could be adopted pend- 
ing adjustments in all the services. 

Cyrus T. Read, director of sales 
engineering of Hallicrafters Co., 
Chicago, concluded the first day’s 
testimony by supporting the pro- 
posed allocations. He estimated the 
cost of converting present-day FM 
sets to higher frequencies would be 
$10-$15. 

Thursday’s session opened with 
Commissioner Walker acting chair- 
man in the brief absence of Chair- 
man Porter, who was called to ap- 
pear before the Senate Appropria- 
tions Committee. John Shepard 3d, 
chairman of the board and general 
manager of the Yankee Network, 
recommended that FM be allocated 
either 44-62 mc or 46-64 me and 
that high-powered stations be as- 
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signed to the upper portion of the 
band. 

He listed these three factors lead- 
ing to Yankee’s opposition to the 
FCC proposals: (1) delay in pro- 
viding FM service; (2) loss of 
incentive by pioneer FM broad- 
casters; (3) obsolescence of receiv- 
ing sets and loss of investment 
made by broadcasters to date. 

Mr. Shepard said information 
from transmitter manufacturers in- 
dicated it would take from two to 
three years before a transmitter 
of 25-50 kw could be delivered com- 
plete. Therefore, a period of three 
to four years would elapse before 
full production of FM receivers 
could be attained. He estimated the 
average life of receivers now on 
hand to be seven years, basing his 
assumption on Dept. of Commerce 
statistics. 

“T am convinced that FM recep- 
tion by the great majority of the 
public would be delayed for ap- 
proximately five years based on the 
facts I have just outlined,” said 
Mr. Shepard. “This would be in 
addition to the delays which FM 
has already encountered, due in 
part to unavoidable circumstances. 


Fears FM Will Be 
Adversely Affected 


“Our conclusion, therefore, is 
that, if the assignments proposed 
by the Commission are put into ef- 
fect, FM as a broadcasting service 
will be put back to where it was 
in 1936; and it will be very sick 
for a period of many years, prob- 
ably on its death bed.” Mr. Shepard 
cited statistics gathered by Ernst 
& Ernst, New York, showing that 
373,675 FM receivers were manu- 
factured at an aggregate cost to 
the public of $68,188,619. [The 
Ernst & Ernst survey was not as 
extensive as that conducted by the 
FCC and introduced on Wednes- 
day]. 

Mr. Shepard made these recom- 
mendations: (1) That FM be as- 
signed to the lower part of the 44- 
108 mc band; (2) that present op- 
erators be given permanent new as- 
signments immediately; (3) that 
the matter of operating on both 
the old or the new frequency be left 
to the discretion of the licensee until 
such time as there are a sufficient 
number of sets in the hands of the 
public to justify operation on the 
new frequency exclusively or until 
the educational interest requires the 
use of these frequencies in any giv- 
en locality; that the Commission 
take cognizance of the millions of 
dolalrs which have been invested 
in the development of an FM broad- 
casting system. 

On the basis of another survey 
Mr. Shepard said the total FM in- 
vestment on the part of broadcast- 
ers is $5,961,872, of which he placed 
the cost of transmitters, transmis- 
sion lines and antenna at $1,431,- 
642. Under cross-examination by 
Commissioner Jett, Mr. Shepard 
said if from an engineering stand- 
point the Commission finds FM 
should be located above 50 me and 
that such a move would “improve 
it rightly’, he would agree that 
FM should be moved. He agreed 
with Mr. Jett that economics should 
not outweigh engineering factors 
but added that economics should 
be considered along with other 
phases. 

Commissioner Jett said it was 
his understanding that 50 kw FM 
equipment has been developed and 
is ready to start the minute freezes 
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AT BLUE Network’s | televisightude of 
kickoff Feb. 25 at General EleSadustry + 
tric’s video station, WRGB Schf. woulc 
nectady, Mark Woods, (1) pres Myst take 
dent of the American Broadcasting§ comdr. 
Co., and Robert Peare (r), vie#. -hanne 
president of GE in charge of ag 4 ortant 
vertising, flank Johnny Olson, mg vie ir 
of the Ladies Be Seated telecast, ommissi 
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are lifted, though he added it might 
take two or three years to produed 
the equipment. 

Mr. Shepard, under cross-exam#y show! 
ination by Mr. Denny, said theme re: 
F MBI brief which opposed the Com-Me untold 
mission’s proposals was concurredistions i 
in by the six members who signedffountries. 
it. They were, besides Mr. Shepard Rion to “‘ 
Theodore Streibert, Cecil D. Mas-Mechnical 
tin, C. M. Jansky Jr., J. E. Brown,Bther fac 
comprising a committee on briefs in th 
and oral argument, and Walter J.y for t 
Damm, FMBI president. He addelfychanne 
that the FMBI was not unanimousMorted. “ 
in its views. recomn 


Craven Supports ission’s 
FM Move Upward rosley 


T. A. M. Craven, vice-president Fr Hi, 
of the Cowles Broadcasting Co. ani John | 
former Commissioner, said Cowlesfusrch 
would stand on its brief supporting sstifyin 
the Commission’s allocations. HeByeivers 
expressed the view that F2 layerB: an | 
and Sporadic E interference would§i., whi 
be such that FM in the 42-44 m§ gqqi 
portion could not perform a goodBuid the 
service. ; ing wou 

Comdr. Craven said “The peopleBtnoy 
on FM made no quantitative study” 
of skywave interference. He agreed Mr. I 
with the views of Drs. Wheeler and i th 
Norton whom he lauded as two ofS 
the foremost propagation experts he FM 
in the field and told the Commis-§”* 
sion, “I see no reason whatsoever§ C. R. 
in doubting their judgment”. elving 

Supporting his contention thatjment, ( 
FM should be moved upward, the §uanufa 
veteran engineer said the FCC must just to 
protect the outer regions of serv-#tequen 
ice areas to afford service to those }l5 to § 
living outside of cities. “I think it’s aid the 
the duty of the Commission to take “sa i 

ihe iner 
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y step whatsoever to protect serv- 
jn all areas,” declared Comdr. 
yen. On the predicted delay, if 
js moved up, the Cowles execu- 
said he thought manufacturers 
» ready now to turn out 50 kw 
jpment for the higher frequen- 
“If we manufacture with the 
sed of war, it won’t take very 
he said. “If television trans- 
fesion in sound can be produced 
the 108-me band, so can FM. 
here’s no mystery about it... 

we been impressed that the at- 
tude of industry is negative. If 
dustry took that attitude in war 
» wouldn’t get anywhere. We 


elevisig 
al Ele 
B Sche 


) presifust take positive attitude.” 

dcasting Comdr. Craven said he thought 
')> Vite. channel interference was more 
> Of adBnportant than shadows or tropo- 
ON, MeMoheric interference. He urged the 
lecast, Fymmission to think in interna- 


tonal terms in allocating and 
sinted out that if skywave inter- 
sence follows Dr. Wheeler’s fore- 
ust at the next sunspot cycle peak, 
mM should not be allocated in the 
j.me region because there would 
untold interference not only from 
tations in this country but other 
wuntries. He called on the Commis- 
ion to “give paramount weight to 
shnical data’ and consider all 
her factors as secondary. “I think 
’s in the interest of the future of 
M for the Commission to consider 
wchannel interference,” he as- 
erted. “I have recommended and 
recommend again that the Com- 
ission’s proposal be adopted.” 


rosley Ready to Build Sets 
or Higher Frequencies 


John D. Reid, manager of re- 
varch, Crosley Corp, Cincinnati, 
stifying on cost of building new 
eeivers, said Crosley plans to turn 
mt an FM set for higher frequen- 
ies which would cost the consumer 
m additional $3 or $4. Mr. Reid 
aid the biggest factor in redesign- 
ing would be expansion of the band 
mther than position in the spec- 
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» study” Bam 

- agreed ‘ " 

Jer andg, Mr. Reid declared that Crosley 
two off@is the FCC proposed allocations 
experts fF esound and it is desirable to shift 


‘ommis-@@ FM band to 84-102 me. 

C. R. Miner, design engineer, re- 
9 eiving division, electronics depart- 
m that@ment, GE, said the majority of 
uanufacturers believed that the 
‘C must §0st to consumers for the higher 
f serv-@tequency sets would range from 
o those #15 to $30 more than at 40 mc. He 
said the cost of expanding the band 
vould not be appreciable but listed 
the increase as due principally to a 
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Jolliffe Is Elected V-P 


In Charge of RCA Labs. 


DR. C. B. JOLLIFFE, chief engi- 
neer of the RCA Victor Division, 
was elected vice-president of RCA 
in charge of RCA Labs., Brig. Gen. 
David Sarnoff, 
president, an- 
nounced’ Friday 
following a meet- 
ing of the board 
of directors. Dr. 
Jolliffe will suc- 
ceed Otto §. 
Schairer, who 
was elected staff 
vice-president of 
RCA. Mr. Schair- 
er will be con- 





Dr. Jolliffe 
sultant and advisor on matters per- 
taining to research, development, 
patents, trademarks and license. 

The board authorized Ewen C. 
Anderson, commercial manager of 


RCA Labs., to execute license 
agreements under domestic patent 
rights and to coordinate the com- 
mercial activities of RCA Labs. 
with those of the RCA Victor Di- 
vision, 





change in the operating frequency. 
GE estimates its cost of manufac- 
turing sets in the higher frequen- 
cies would be $24-$30 more per unit 
to the consumer. He said the in- 
creased cost was due mainly to the 
use of expensive materials and de- 
clared “it will be everybody’s en- 
deavor to pull cost down in the fu- 
ture”. He said GE estimates were 
based on receivers sold in 1940 for 
$69.95. 


Lodge Describes 
Interference Factors 


William B. Lodge, CBS director 
of general engineering, said he had 
studied Dr. Norton’s testimony and 
failed to find any discrepancies, He 
referred to an article he wrote for 
BROADCASTING, Aug. 14, 1944, as 
setting forth his views and asserted 
that he had not changed his opin- 
ion. He said some of the apparent 
discrepancies in propagation opin- 
ions were caused by “different ob- 
jectives.” 

He said Dr. Norton was a highly 
qualified expert in the field of pro- 
pagation and that he agreed with 
Dr. Norton that long-distance in- 
terference in frequencies below 50 
me made it necessary to move FM 
to higher frequencies if a general 
service is to be provided. Mr. Lodge 
doubted there would be any delay 
in broadcasting with power up to 
10 kw and declared that when a 
broadcaster goes to a manufacturer 
with a definite order “he can gen- 
erally get a better delivery date 
than he reports to committees.” 

Frank Marx, technical advisor, 
engineering department, American 
Broadcasting Co. (Blue) restated 
the Blue’s position as set forth in 
its brief, that the network believes 
the Commission’s proposal should 
be adopted. 

Leonard L. Asch, president of 
the Capitol Broadcasting Co., li- 
cense of WBCA Schenectady, only 
independent FM station in the coun- 
try, opposed the allocation move 
on the grounds that it likely would 
force his organization out of busi- 
ness. He said WBCA has been on 
the air commercially since July 17, 
1941, operating 16 hours daily, and 
although gross time sales have been 
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$35,000 the company has operated 
at a loss of $70,000. Nevertheless 
his firm believes the investment wa’s 
good, inasmuch as it looks forward 
to wide service in the present band. 

Mr. Asch attempted to insert in 
the record a letter from a listener 
threatening complaint to Congress 
if the Commission moves the FM 
band but Chairman Porter, who ar- 
rived shortly before noon recess, 
overruled the letter as irrelevant. 
Mr. Asch also attempted to insert 
in the record a telegram from CBS 
which he said refused him network 
service because his was an FM sta- 
tion but the Chairman also refused 
to admit it on the grounds that it 
had nothing to do with allocations. 

Dr. Manson, recalled to the stand, 
said he did not believe the Com- 
mission should decide allocations 
on the problem of receivers. “All 
other factors being equal, however,” 
he said, “the Commission should 
consider receivers in the hands of 
the public.” He said that while it 
would cost more to manufacture 
sets for higher frequencies he had 
no doubt that all manufacturers 
would build receivers regardless of 
where the FM band is finally lo- 
cated. 

“At the present moment postwar 
is out,” he said, “We are fighting 
a war and everything else is secon- 
dary. When we get engineers we 
can make the sets. Cost is no ob- 
ject. We must get results, but we 
must make sets that the public can 
buy.” He said WHFM, the Strom- 
berg-Carlson FM station in Roch- 
ester, N. Y. had received no reports 
of interference. 

David B. Smith, director of re- 
search, Philco Corp., said that Phil- 








Hon. Otto Goes 
O'Neil, Larson & McMahon 
Chicago, Illinois. 


Dear Otto: 
Folks around here are sure goin’ wacky! 
Not the way wacky’s usually meant... 


but Uncle 
Sam’s WAC-y. 
Seems the 
Army needs a 
lot of gala for 
Medical 
technicians... 
well, the boys 
got together 
with the Gov- 
ernor and with 
the Recruiting 
office and set 
up a real drive. 
We even made 
extra tran- 
scriptions and 
sent them 
around to 
other stations 
in the state. 
Yessir, our 
boys are really 
goin’ out after 
the girla... 
to get them 
to join the 
WAC’s, of 
coursel 
How’ve you 
been anyhow, 
Otto? Haven't 
seen a letter 
from you on 
anyone’s desk 
lately! Well, 
take care of yourself—drop us a line 
when you get a chance. If there’s any- 
thing we can do for you—like placing 
any business—just let us know. 


Yra, 
Algy 


WCHS 


Charleston, W. Va. 
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co, largest manufacturer of FM re- 
ceivers for the home, is in agree- 
ment in general with the Commis- 
sion’s proposals for FM and tele- 
vision. Considering the magnitude 
of the problem, he testified, the 
Commission has done “a splendid 
overall job” in reconciling the 
claims of the various services. 

Mr. Smith supported the Com- 
mission’s predictions that the pres- 
ent band would cause interference 
which he said “would seriously im- 
pair the value of FM broadcasting 
and reception.” He said the pri- 
mary purpose of FM “would be de- 
feated if any substantial amount 
of interference develops due to vag- 
aries in transmission.” 

He testified that a shift to the 
proposed FM band would not im- 
pair the usefulness of the 170,000 


WHLN Joins MBS 


WHLN Harlan, Kentucky, 250 w 
on 1560 ke, starts operation as a 
Mutual outlet March 19. Affiliation 
was announced last October as the 
sixth Kentucky station for Mu- 
tual. Network now has 253 affili- 
ates. 





combination sets sold by Philco for 
standard broadcast and shortwave 
reception although it “will have the 
effect of obsoleting the FM band of 
most FM sets now in the hands of 
the public.” 

He estimated a shift of frequen- 
cies from 50 me to the region of 
90 me will add from $2.50 to $5 to 
the list price of receivers and a sim- 
ilar increase in cost if the band 
width is increased from 90 to 150 
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channels. With experience the cost 
differential will tend to disappear, 
he added. 

He asserted that “if it is neces- 
sary to pay a bit more in the form 
of increased receiver cost for the 
higher frequencies in order to ob- 
tain interference-free service, then 
the cost should be incurred. On the 
other hand, the shift should not be 
made unless it seems that there will 
be substantial interference in the 
lower frequencies where FM now 
4 ” 


Daniel E. Noble, appearing as an 
engineer interested in the FCC pro- 
posals, said that if the FM engin- 
eer “would sit tight for a while, 
the television engineer would solve 
his problems for him.” Supporting 
the 84-102 mc recommendation, he 
testified that a poll he conducted 
among engineers showed a substan- 
tial majority favoring the higher 
band. 


Engineers Testify on 
Interference Studies 


Archer Taylor, representative of 
the Paul Godley Co., Montclair, N. 
J., consulting engineer, submitted 
data based on studies he conducted 
while at the Bureau of Standards 
which supported the contention re- 
garding interference in the pres- 
ent band. 

Ralph J. Renton, chief, Equip- 
ment & Projects Section, Field Di- 
vision, FCC Engineering Dept., tes- 
tified regarding field strength sur- 
veys made near Louisville, Ky., over 
different terrain at both 45% and 
91 me which, he said, demonstrated 
that shadows over this area do not 
appear to be noticeably different at 
either frequency. 

E. W. Allen Jr., chief, Technical 
Analysis Section, Technical Infor- 
mation Service, FCC Engineering 
Dept., testified regarding correc- 
tion factors applied to Mr. Ren- 
ton’s surveys for making the data 
applicable to a broadcast service 
and for comparing the data with 






































— 


ime) 


LARGES! 


/ } * 
ngia nt? 




































CONCENTRATED 
RADIO AUDIENCE 












LAWRENCE, MASS. 
5000 WATTS: 680 KC 
















National 
Representatives: 
WEED & COMPANY 


BROADCASTING @ Broadcast Advertising 

















om int 
rvice 
y band 
n in t 
ssible 
per rl 
‘erenc 
He tes 
ding | 
ons in t 
rtly or 
partic 
mince he 
Dept. He 
‘ith his 
sundreds 
Hastern | 
igneous! 
hes of F 





















$1,000 CHECK for prizes in WWpc 
Washington’s bowling tournament 
is handed to Arville Ebersole, chajp. 
man of the National Bowling Cop. 
gress, by Tony Wakeman on whoge 
All Sports Parade program results 
will be given. The contest gets yp. 
der way March 1 in 31 Washington Mhe sig” 
duckpin establishments. Ten per. Milly anc 
cent of the grand prize pool will go yas dur! 
to the Bowlers Victory Legion Ei came 
buy sports and recreational equip. sed ne 
ment for servicemen overseas, sake po 
eally fin 
ast ser 
ic.” 





the distance ranges predicted by the ' 
signal range curves of the FCC / 
standards of good engineering. Mr, Gwbscri 
Allen supported Mr. Renton’s jp. | C 
terpretations. Asks C 

Dr. Norton gave a resume of his 


studies on propagation character. wk 
istics which provided the basis for hkywave 


his determination that excessive in. Fh5+ thi 
terference would develop in the Tiantiall 
present FM band and that there f statio 
would be relatively low interfer. (15 
ence in the 84-102 mc band. Sine § rge pe 
these studies were carried on in oe thi 
conjunction with military opera-}, 
tions, Chairman Porter ruled that 
in the interest of security a closed 
session would be held at which tech- | 
nical witnesses would be permitted | 
to cross-examine Dr. Norton. : 







Sees Increase in 
Primary Service Area 


Dr. Norton said the studies made [Fave p! 
by Mr. Renton and Mr. Allen fur- ft com 
ther substantiated his conclusion }™ ng 
that FM will have larger primary ember 
service areas at the higher fre- jpmsider 
quencies. He pointed out that if | Josep 
shadows were relatively more im- pubscr 
portant at the higher band this #m™ms 
would have been encountered in jpannel 
Mr. Renton’s analysis. He noted jf 80 m 
also that the expected increase in [ped s 
primary service area will be real- fa sl 
ized even if the protected contours }P#l¢, In 
are kept the same as in the present [lestior 
standards applicable to the present |Pubscril 
band. } He ¢ 

He asserted that if the Commis- Phich ( 
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on recognizes that the external 
ise is considerably lower in the 
sher band and undertakes to pro- 
“~ a lower field intensity contour 
om interference, the primary 
ice areas of stations in the 
y band “will be very much larger 
n in the old band and it will be 
ssible to supply a very much 
yer rural audience a truly in- 
ference free broadcast service.” 
He testified his conclusions re- 
ding greater range of FM sta- 
ms in the higher band were based 
rtly on extensive tests in which 
participated and further tests 
ince he has been with the War 
Dept. He said that in connection 
ith his earlier tests he drove over 
Hundreds of miles of roads in the 
‘astern part of the country, simul- 
gneously observing field intensi- 
ies of FM signals and listening to 
ne signal to noise ratio in level, 
Milly and mountainous terrain. It 
vas during this study, he said, that 
‘I came to realize that this pro- 
ysed new broadcast facility would 
sake possible for the first time a 
eally fine, interference free broad- 
vast service to the American pub- 
ie 





. Gubscription Radio 
‘sks Channels 


Later, he said, after digesting 
yr. Wheeler’s data on sporadic E 
wt Skywave field intensities he realized 
* That this interference would sub- 
“tantially reduce the service areas 
}f stations in the present band “for 
hat I consider to be significantly 
~ large percentages of the time and 
hat this sporadic E layer inter- 
* werence alone would produce a de- 
adation in the new FM service 
mparable in some respects to 
“he interference problem we now 
ave in the standard broadcast 
Mand.” 
Commissioner Jett said for the 
reord that Dr. Norton is probably 
Nhe world’s outstanding expert on 
wave propagation. Chairman Por- 
en fur- |r commented that the statement, 
clusion ming from the only technical 
rimary #Pember on the Commission, merited 
er fre- siderable importance. 
that if | Joseph L. Weiner, appearing for 
ore im- Mubscription Radio Inc., urged the 
nd this mmission to provide as many FM 
sred in @lannels as possible ‘“‘so there won’t 
. noted SO many objections” to his pro- 
ease in posed service. He presented results 
se real- i a survey conducted, which, he 
ontours |Paid, indicated the majority of those 
present #uestioned are willing to pay for 
present Pibscriber radio. 
| He challenged the NAB’s brief, 
‘ommis- Which did not object to subscriber 
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THE NATION’S 
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Be Seated 


THERE’S a return to nor- 
malcy in one respect at the 
FCC. For the first. time since 
1939, the unwritten “stand 
up” rule enforced by former 
Chairman James Lawrence 
Fly is out of vogue. When 
Mr. Fly assumed the chair- 
manship, he required all pres- 
ent to remain standing until 
the Commission membership 
filed in. Then he rapped the 
gavel. At the oral arguments 
on allocations which began 
last Wednesday, Chairman 
Paul A. Porter presided at 
his first public hearing. He 
eschewed the “stand up” prac- 
tice. He doesn’t require it of 
the Commission staff at meet- 
ings either. He also permits 
smoking by the staff at Com- 
mission meetings. 











radio but recommended that it be 
treated as a multiple-address serv- 
ice and be allocated in the band 
elsewhere than channels reserved 
for broadcasting services. The ex- 
pected opposition from the NAB did 
not materialize but the suggestion 
in its brief is more damaging,” he 
said. 

Mr. Weiner challenged the CBS 
brief which opposed subscription 
radio as not in accordance with 
broadcasting as specified in the 
Communications Act, and asserted 
that the people want interference- 
free radio and “interference-free 
from advertising”. He said under 
the present system of broadcasting 
the listener has no choice whether 





" 

Is a tree falls 
and no one is there to hear it, 
does it make a sound?” 


“If a product is advertised on 
the air, and only a small audience 
listens, will it sell?” 


Your sales message on WCBM 
will sell. WCBM is Baltimore's 
listening habit. 


The Blue Network Station 


WCBM 


BALTIMORE 


JOHN ELMER GEORGE H. ROEDER 
President General Manager 








FREE & PETERS, Inc., Natl. Rep. 
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he prefers to “listen to advertising 
matter” or “pay in another way” 
for his entertainment. 

Questioned by Chairman Porter 
as to whether rivalry would be per- 
mitted in the same areas, Mr. Wein- 
er said he believed interest in sub- 
scription radio would lie in new 
fields rather than competition in 
established fields. 

Dr. R. R. Lowdermilk of the U. S. 
Office of Education, said his depart- 
ment could take no position in al- 
locations, but left it entirely to the 
FCC. Confusion among educational 
broadcasters resulted, he explained, 
from “educators seeing two groups 
of people in whom they have confi- 
dence, in disagreement.” Some 
schools recommended that FM re- 
main where it is and others sup- 
ported the FCC proposal, he said, 


but the majority opinion was ad- 
vanced in a possible compromise. 
David B. Smith, appearing as 
chairman of RTPB Panel 6, en- 
dorsed the Commission’s proposals. 
Then he assumed the role of direc- 
tor of research, speaking for Phil- 
co Corp. Again he endorsed the pro- 
posals on behalf of his company and 
said Philco feels that the proposed 
12 channels below 300 me will pro- 
vide for several hundred stations, 
while proposed allocation of experi- 
mental frequencies above 400 mc 
will make possible developmental 
work in that region. Mr. Smith add- 
ed, however, some years would be 
required to develop television at 
the higher frequencies. He ex- 
pressed the belief that television 
in the upper frequencies would sup- 
plement that of the lower area and 
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that there would be no conflict be- 
tween the two. 

Thomas E. Harris, appearing for 
NBC, said his organization would 
rest on its brief, which supported 
the FCC proposals. O. B. Hanson, 
NBC vice-president and chief en- 
gineer, said NBC had made inqui- 
ries to the Commission regarding 
a station on the proposed Channel 
4, 66-72 mc, because the network 
wanted to be “in the middle of the 
band” rather than in the end since 
the extremes are “vulnerable.” 

Pressed by Commissioner Jett 
and Mr. Denny as to whether pos- 
sible skywave interference on the 
44-50 me channel influenced NBC’s 
decision to ask for Channel 4, Mr. 
Hanson said: “I don’t think so.” 
Later he said, in answer to a direct 
question, that if the FCC gave 


NBC the first channel “we’d take 
it.” 

Joseph H. Ream, CBS vice-presi- 
dent, supporting that network’s 
brief, which concurred in the pro- 
posed allocations, said technical 
considerations make it clear that 
it’s necessary to establish, “as soon 
as possible postwar, wideband tele- 
vision in the ultra-high frequen- 
cies.” He said “there seems to be 
no longer any question that better 
service can be provided in higher 
frequencies.” 

The question as to when new tele- 
vision can be proved still is unan- 
swered, he continued, but surmised 
that if manpower and materials are 
available within a reasonable time 
CBS could give demonstration “‘be- 
fore the year is out.” He urged that 
the 12 channels proposed below 300 
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The Beeline Advertisin 


Index 


BEELINE TAKES A BOW 


Since the Beeléne was first offered to advertisers 
in October, 1943, only 17 months ago, its sales 
curve has been steadily climbing . . . far ahead of 
national trends .. . regardless of season. Today, 
nearly all national spot accounts advertising in 
Central California and Western Nevada are using 


the Beeline. 
WHAT I$ 


The Seeline 


Not a regional network 
but a group of long- 
established key stations, 
each the favorite in its 
community ... combined" 
on a new basis for Na- 
tional spot business. 


Mahon Joins MBS 


JACK MAHON has joined Mu- 
tual’s staff of war correspondents, 
assigned to the Pacific area. For- 
mer feature writer and sports col- 
umnist for King Features and In- 
ternational News Service, Mr. 
Mahon returned to New York last 
September from the Pacific. 





me be tagged as “temporary” and 
Commissioner Jett interjected to 
clear a statement he had Jan. 15 
at a news conference prior to re- 
lease of the proposals. 

The Commissioner said his ref- 
erence to “temporary” allocation 
below 300 me did not specify any 
time, or even months. “It might be 
years,” he added. “I don’t want any- 
one to take that phrase ‘temporary’ 
too seriously.” 

“We believe a freezing of stan- 
dards as proposed by Col. Roberts 
(W. A. Roberts, counsel for TBA) 
is as good a way as any of post- 
poning the day when high-defini- 
tion television is proven,” said Mr. 
Ream. “We suggest the Commission 
in its final report allocate the 6-mce 
channels temporarily, two, make 
wide channels in the ultra-high fre- 
quencies permanent, and three, en- 
courage the efforts of the industry 
to develop high-definition televi- 
sion.” 


Armstrong Details 
FM Operations 


As Friday’s session opened it 
was announced that the secret ses- 
sion with military experts next 
Monday would be confined to F2 
layer transmission, inasmuch as en- 
gineers generally were agreed on 
other phenomena. Mr. Allen was 
recalled to the stand to elaborate 
on his testimony of Thursday. 

Maj. Armstrong, again taking the 
stand, corrected his testimony of 
Wednesday and gave detailed in- 
formation regarding operations of 
FM stations on frequencies of 110 
and 117 me. “From the Alpine 
transmitter we were always able 
to get a better signal at 42 mc than 
from ,the Yonkers transmitter at 
117 me,” he said. 

Ben Adler, facilities engineer of 
the American Broadcasting Co., 
operator of the Blue Network, sup- 
ported the Commission’s television 
proposals and said “it is felt that 
the lack of sufficient low frequency 
channels to establish a nationwide 
television service will provide impe- 
tus to the immediate development 
of commercial wideband television 
in the high frequency experimen- 
tal bands.” 

Comdr. Craven, returning to the 
stand to testify for television, said 
the Cowles Broadcasting Co. in- 
tends to start high-definition video 
in Washington at the earliest pos- 
sible moment and that he had been 
assured by Westinghouse officials 
that delivery could be made on a 
high-definition transmitter within 


was out of Washington, said tha 
TBA urged prompt adoption of « 
nationwide television frequency ag 
signment plan, such as he out}j 

The proposed 12 channels below: 
300 me will permit a wide 
and “satisfactory” service but at 
least six additional channels are 
needed for “complete competitive 
service,” the TBA brief suggeste 


Points to Plans for 
Color Television 


TBA called for immediate allo- 
cation of the 102-108 me band ty 
television and pointed out “jt jg 
possible to allocate a 14th channe} 
immediately below 102 me to tele. 
vision for a temporary period of 
five years”. Channel sharing with 
other services must be “elogg 
controlled and subordinate to 4jj 
television use,” the brief continued, 

Col. Roberts said “every member 
of the association plans to go into 
color television in the wide band 
and perhaps very much higher fre. 
quencies” than proposed by the 
FCC, but he added it would be some 
time before high-definition video 


can be accomplished. He called on§, 


the Commission to allocate the tele- 
vision channels below 300 me ona 
“permanent” basis to insure “seeyr- 
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ity” to manufacturers, broadeast- 


ers and the public. 

Allen B. DuMont, head of the 
laboratories bearing his name and 
first president of TBA, introduced 
letters from several listeners tenj- 
ing to show that the DuMont tek- 


vision service had gotten wide p-¥. 


ception. In the case of complaints, 
investigation disclosed that receiy- 
er antennas had been improperl 
installed and when changes were 
made the complaints stopped. 

Paul J. Larsen, of Johns Hop- 
kins U., representing the Soci 
of Motion Picture Engineers, pro 
tested the CBS brief attacking the- 
atre television. He contended tha 
theatre television is not a broad- 
casting service, that it could no 
utilize wire lines such as Muzak 
that the service should be clas 
sified as private communications to 
differentiate it from broadcasting 
SMPE asked the Commission to 
“reaffirm the experimental alloca 
tion of frequencies for the service 
of theatre television” in the band 
from 1900-30,000 me. 

Paul M. Segal, counsel for the 
American Radio Relay League 
said the proposed allocations are 
“entirely acceptable” to the ARRL 
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K. B. Warner, ARRL secretary® 


said the amateurs would prefe 
their present assignment 56-60 me 





In Southern New Eng 

land People are in ti 

Habit of Listening } 
to WTIC 


easure 
search 
oups. 


“See McClatchy Beeline rate list- 
ing first under California in 
Standard Rate and Data. 


“six months of some date in the 


“Within a reasonably short time 
after VE Day I think we can give 
Washington a demonstration of 
high-definition television,” he as- 
serted. “Cowles is willing and anx- 
ious to demonstrate the new tele- 
vision as quickly as possible after 
the war.” Comdr. Craven said 
Zenith felt it could manufacture 
receivers “to meet our specifica- 
tions in a reasonably short period.” 

Col. Roberts, who didn’t submit 
the TBA brief and DuMont state- 
ment until last week because he 
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ver 50-54 as proposed, but would 
the FCC assignment. He 
med the 56-60 me band as 
yniquely erratic” where anything 
and does happen”. 
George Milne of the Blue net- 
ork, appearing as _ allocations 
hairman of RTPB Panel 4, urged 
he Commission to reconsider its 
jroposal and allocate more chan- 
ls for relays. Mr. Harris said 
(BC concurs in the RTPB recom- 
hendations. 
Broadcast services, except fac- 
imile, were concluded at 12:30 
)m, Friday and the Commission 
ent immediately into police radio 
srvices. Dr. Daniel E. Noble, chair- 
san of RTPB Panel 13, urged the 
CC to reserve additional channels 
or the postwar use of mobile serv- 
es, to insure expected expansion 
f essential emergency services. 
Testifying then as a member of 
ommittee 8 and not panel chair- 
nan, Dr. Noble suggested a chan- 
e] between 30-40 me for portable 
quipment and walkie-talkies. These 
lbrvices are impractical in the high- 
r bands, he said, because of bat- 
wry difficulties. 
During Friday’s closing session, 
e Commission introduced into 
gstimony letters written by A. W. 
fathis, vice-president of H. G. 
diathermy manufac- 
rers, to 150 surgical supply deal- 
rs and 30,000 physicians urging 
hat they communicate with U. S. 
Senators to “use their influence 
ith the FCC” to grant a “suffi- 
iently wide band” for diathermy 
quipment. 
When Mr. Mathis, who is chair- 
nan of the Appeal Committee of 
e Committee on Medical and Sur- 
vical Applications, RTPB Panel 12, 
mpleted reading the letters, Mr. 
Denny assured him that the oral 
ruments before the Commission 
enot a “futile procedure”, as im- 
lied in the company’s letters. 
Witnesses for rural telephone 
rvice, industrial, medical and 
kientific services, and general 
mergency services such as fire, 
wrestry, police, etc.; railroads and 
meral mobile were heard. The 
omission hoped to complete the 
ral argument on Saturday. 





. E. ROBINSON has resigned as 
irector of research of Pedlar & Ryan 
jon Sherman K. Ellis & Co., New 
lork, as vice-president in charge of 
search. Research director of Federal 
Ady. for 14 years, Mr. Robinson is a 
mber of the Board of Broadcast 
easurement Bureau, of the AAAA 
search committee and other research 
oups. 


DuMont Plan 
(Continued from page 13) 


quired and to “then be assigned to 
television service as the commercial 
television service demands further 
expansion.” 

“Adequate 6-mc television broad- 
cast allocations will be provided if 
eventually television occupies the 
entire spectrum between 44 and 216 
me, but this entire spectrum can 
be assigned as needed by normal 
expansion of the service having be- 
gun with the present 12 proposed 
channels,” Dr. Goldsmith continued. 

“As to frequency modulation 
broadcasting, the range from 84 to 
102 me can probably be incorporat- 
ed in television receiver designs to 
provide both television reception 
and frequency modulation sound 
broadcast reception. Then as tele- 
vision commercial operation ex- 


pands it can, if necessary, absorb 
these frequency modulation sound 
broadcast channels if that service 
no longer receives public demand in 
view of the superior television serv- 
ice providing both sight and 
sound.” 

The DuMont Labs. would solve 
the congested FM band problem by 
restricting the channels to 40 ke, 
rather than 200 ke, as proposed 
by the FCC, contending that under 
its proposal “450 clear channels 
will be provided.” From its experi- 
ence in AM and FM transmission 
at 83.75 me, the corporation is 
“thoroughly convinced that the nar- 
rower band amplitude modulation 
can provide an excellent broadcast- 
ing service.” 


Division of Channels 


If the FCC proposal should prove 
inadequate to accommodate 
qualified stations applicants, then 


all . 


DuMont suggested “it would be 
wise” to plan a division of the chan- 
nels so as to accommodate both FM 
and AM in this region of the spec- 
trum between 84 me and 102 me. 
Television in the region from 44- 
84 me is “more sound technically 
than FM” in the same area, the 
statement continued. DuMont op- 
posed earmarking the 480-920 me 
region, now proposed for experi- 
mental television, for commercial 
use, contending “there is no indi- 
cation at the present time” that 
the high-definition service will 
prove feasible commercially. 
Allocation of the proposed 12 
channels below 300 mc should be on 
a “permanent” basis, the DuMont 
statement admonished and that the 
FCC should issue an “official state- 
ment” to the effect that they would 
“remain assigned for this purpose 
over a period of at least ten years”. 





Born in a 
Foxhole 


The Marines’ new marching song... . 
composed under shell-fire on Hill 660 


GET YOUR GEAR ON 


We’re Moving Out Again! 


WOR-MUTUAL 


dramatized the story . 
tation 


WNEW 
CBS 


discovered and introduced the song on a special 
Marine broadcast 


+ gave it an exciting presen- 


featured it on ‘‘Report to the Nation" 








The Marines 
New Battle Song 


Words and Music by 
Sgt. Al Carbuto 


* 


* 


Adopted by 
The Fighting 
Fifth 


BMI has published GET YOUR GEAR ON .. . write for your copy 


ON THE DIAL 


ad 


*MORE PEOPLE 
LISTEN 
®*MORE PEOPLE 
BUY 
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JANSKY & BAILEY 
An Organization of 


Qualified Radio Engineers 
DEDICATED TO THE 


SERVICE OF BROADCASTING 


McNARY & WRATHALL 
CONSULTING RADIO ENGINEERS 


National Press Bidg. DI. 1205 
Washington, D. C. 





National Press Bldg., Wash., D. C. 











” 
PAUL GODLEY CO. 
CONSULTING RADIO ENGINEERS 


MONTCLAIR. N. J. 





MO 2-7859 


HECTOR R. SKIFTER 
H. R. SKIFTER DONALD M. MILLER 
CONSULTING RADIO ENGINEERS 
ENGINEERING SERVICES 
AVAILABLE AFTER VICTORY 























GEORGE C. 


DAVIS 


Consulting Radio Engineer 


Munsey Bidg. 


District 8456 


Washington, D. C. 


Radio Engineering Consultants 
Frequency Monitoring 


@ International Building, Washingten, D. ©. 

@ 321 E. Gregory Boulevard, Kansas City, Me. 

@ Cross Roads of the World, Hollyweod, Calif. 
. 2 











FREQUENCY MEASURING 


SERVICE 


Exact Measurements - af any time 


R. C. A. COMMUNICATIONS, INC. 


64 Broad Street 


New York 4, W. Y. 





RING & CLARK 
Consulting Radio Engineers 
WASHINGTON, D. C. 
Munsey Bldg. © Republic 2347 


eoccocccceccecsoeds 








JOHN BARRON 


Consulting Radio Engineers 


Specializing in Broadcast and 
Allocation Engineering 


Earle Building, Washington 4, D. C. 


Telephone NAtional 7757 


Kh 


RAYMOND M. WILMOTTE 


CONSULTING RADIO ENGINEER 


PAUL A. deMARS 
ASSOCIATE 


1469 Church St., N.W., Washington 5, D. C. 
Decatur 1234 








WOODWARD & KEEL 


CONSULTING RADIO ENGINEERS 
NAtional 6513 


Barle Bidg. * 


Washington 4, D. C. 


Frank H. Melntosh 


Consulting Radio Engineers 


Shoreham Bldg. ME. 4477 
Washington, D.C. 








> 


LOHNES & CULVER 


CONSULTING RADIO ENGINEERS 
District 8215 


Munsey Bidg. 


Washington 4, D. C. 








WORTHINGTON C. LENT 


Consulting Engineers 


INTERNATIONAL BLDG. 
1319 F STREET N. W. 


WASH., D.C. 
DISTRICT 4127 











MAY, BOND & ROTHROCK 


CONSULTING RADIO ENCINEERS 


AM FM TELEVISION 
National Press Bldg. Wash. 4, D. C. 


FACSIMILE 


District 7362 @ Clebe 5880 


Tel. Bridgeport 7-2465 


Garo W. Ray 


Consulting Radio Engineer 


Hilltop Drive 


Stratford, Conn. 














HERBERT L. WILSON ASSOCIATES 
Consulting Radio Engineers 


AM FM TELEVISION FACSIMILE 


FIELD OFFICE 
Wash. 4, D. C. 
NA. 7846 


Nat'l Press Bidg. 
Room 892 








ANDREW CO. 


Consulting Radio Engineers 
363 E. 75th St. CHICAGO 19 
Triangle 4400 
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Actions 


FEDERAL COMMUNICATIONS COMMISSION 


FEBRUARY 24 TO MARCH 2 INCLUSIVE 





Decisions ... 


ACTIONS BY COMMISSION 
FEBRUARY 27 


1340 kc KPDN Pampa, Tex.—Granted 
vol. assgn. license from R. C. Hoiles to 
Harry, Jane and C. H. Hoiles d/b Radio 
Station KPDN. 

1410 ke KQV Pittsburgh—Granted 
assgn. license from KQV Broadcasting 
Co. to Allegheny Broadcasting Corp. 

1400 kc KTUC Tucson, Ariz.—Granted 
acquisition of control from present 
stockholders collectively by Burridge D. 
Butler through purchase 23 sh treasury 
stock for $2,300. 

NEW-1450 ke Copper City Broadcast- 
ing Corp., Rome, N. Y¥Y.—Designated for 
hearing application for CP new standard 
station 250 w unlimited; hearing on 
issues FCC Policy 1-16-45. 

1230 ke KFFA Helena, Ark.—Adopted 
order granting petition for rehearing 
filed by KGHI directed against FCC 
grant without hearing 1-16-45 of appli- 
cation of KFFA for CP change 1490 kc 
to 1230 kc; set aside said grant and des- 
ignated application for hearing. 

14909 kc WKBZ Muskegon, Mich.— 
Adopted order denying petition for re- 
view by quorum of Commission on rul- 
ing 2-7-45 by presiding officer of Motions 
Docket denying WKBZ motion for 
amendment of a hearing issue re ap- 
plication for CP. 

1230 kc WJEF Grand Rapids, Mich.— 
Adopted decision and order denying 
petition filed by WKBZ for hearing, re- 
hearing and other relief directed against 
FCC action 2-8-45 granting without 
hearing application of WJEF for li- 
cense. 

1110 ke WBT Charlotte, N. C.—Grant- 
ed further extension of license on 
temp. basis only pending determina- 
tion license renewal application, in no 
event later than 5-1-45. 


ACTIONS ON MOTIONS 
FEBRUARY 28 


WCHS Charleston, W. Va.—Granted 
motion for continuance hearing on li- 
cense renewal application now set 3-5- 
45, to 4-9-45. 

The Press Co. Inc.—Granted request 
to participate in oral argument on li- 
cense renewal application of WOKO 
now set 3-28-45. 

Magic City Broadcasting Service, Pat- 
terson Broadcasting Service and Thomas 
N. Beach, Birmingham, Ala.—Granted 
joint petition for 30 days extension from 
3-5-45 to file proposed findings re ap- 
plications for new station. 


ACTIONS BY ADM. BOARD 
FEBRUARY 26 


Ohio Broadcasting Co., Marion, O.— 
Placed in pending file application for 
CP new FM station. 

S. E. Adcock, Knoxville—Same. 

Elmira Star-Gazette Inc., Elmira, N. 
Y.—Same. 

Lehigh Valley Broadcasting Co., Allen- 
town, Pa.—Same. 

Brownsville Herald Publishing Co., 
Brownsville, Tex.—Same. 

Valley Evening Monitor Inc., McAllen, 
Tex. ame. 





of the 
























ROMOT 
phn-Hall 
e manu 
ith 150 
> ponsor a 
Beckley Newspapers Corp., a 
W. Va.—Same. , Beckley 1 11 m 
The Valley Publishing Co., ri Pp 
Tex.—Same. Harlingen 4 Prod 
Great Trails Broadcastin ‘ 
ton—Same. 5 Corp., Day tes, fee 
Dubuque Broadcasting Co., D nounce!l 
Ia.—Same. ubuque ers O 
Raytheon Mfg. Co., New York—p c ‘ a 
in pending file application for cp mss 
commercial television station, we 39 fe 
Debs Memorial Radio Fun he 
York—Same. “as an Ci 
Coliege of the Pacific, Stockton, cy iM” te 
—Placed in pending file application fg iternatic 
CP new noncommercial educational stgmew YOF! 
tion. ! 
. . X 
Applications . .. WJ 
FEBRUARY 26 IXN J 
nted by 


1400 kc WATW Ashland, Wis.—Licenge 
to cover CP authorizing increase jp 
power. 

FEBRUARY 27 utual a 

1240 ke KVSO Ardmore, Okla.— ' hi 
license to increase power N to 230 ge 


FEBRUARY 28 ached 2 
1340 kc WNBH New Bedford, M smitt 
Vol. assgn. license from E. Anthony 
Sons Inc. to Bristol Broadcasting Oo,—"@™P» | 
1240 kc WOCB Near Hyannis, _Beports. 
Same. 
W8XFM Crosley Corp., Cincinnat 
Mod. license change class service from) 
Temp. Class 2 exp. hf broadcast station 
to developmental broadcast station, 
Hugh G. Shurtliff, Charles A. Shur 
liff, Mareby Cardella Shurtliff and ¢ 
Agnes Center, Santa Maria, Cal.—Pej- 
tion for consideration and grant unde 
FCC Policy 1-16-45 of application { 
CP new standard station 1450 ke 2w 
unlimited. 


7 


Feat 


NERRE C 
ervisor 01 

med chi 
JNAACK, 
post 


MARCH 2 

590 kc KTBC Austin, Tex.—Vol. assgn 
license from State Capital Broade; 
ing Assn. to Claudia T. Johnson. 
NEW-1490 ke Fred O. Grimwe 
Bloomington, Ind.—CP new standard 
station 100 w unlimited. me 2 
NEW-1240 ke Baron Broadcasting RSCHE! 
Wilkes-Barre, Pa.—Petition for immedi-Bbe of w 
ate hearing under FCC Policy 1-16 a boy. 
of application for CP new station CHA 
w unlimited. , * of v 
corated 
eritoriou 
dly, the 
APRIL 9 b Hollanc 
WCHS Charleston, W. Va.—License re-gpn in th 

newal. on. 
# 
M 


YBER 
KAND Quits MBS _ ™ 
AFFILIATION between KAND#PIERS s 
Corsicana, Tex., and Mutual willg@7H 1 
end March 31 of this year at thefbgneerin 
close of current business. Station] Va. 
is operated by Navarro Broadca: 
ing Assn. with 250 w on 1340 ke, 
and owned by the makers of Wolf- 
Brand Chile and Tamales. No word 
of a new network affiliation hadjjen tran: 
been received late last week accord-prsion t 
ing to Hal Holman, New York, sta-IP ay 
tion representative. bept a 
lephone 
0B GRE 
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a Cohama Dise 

2OMOTING Cohama fabrics, 
spn-Hall-Marx Co., New York, 
2 manufacturers, in conjunction 
ith 150 department stores, will 
lonsor a five-minute romantic disc 


[ON 


Beckly—, gs many stations, beginning 
| ril 1, packaged by Mildred Fen- 
a Productions. Program, Love 


'P., DayMytes, features Ben Grauer, NBC 
ubugye PenouNcer, reading famous love 

Mee ors of the past, and Barry Wood 
cediinging appropriate songs. There 
ee 39 features set for a 13-week 
mn, the stores securing the time 
. ally. Cohama agency is Dorland, 
ation it ternational, Pettingell & Fenton, 
onal stamew York. 


WJXN Debut Delayed 


JXN Jackson, Miss., was pre- 
nted by floods from going on the 
as scheduled March 1, and in- 
ead will make its air debut as a 
utual affiliate March 11, accord- 
la.—Mod.Iag to the network. New station is 
© 250 W.B ated on the Pearl River, which 
Sached a height of eight feet, and 
smitter, which is located in a 
vamp, was flooded, according to 
ports. 
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id, N 
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MERRE C. VERSEPUT, transmitter su- 
errvisor of WMCA New York, has been 
med chief engineer, replacing FRANK 
JNAACK, who resigned to take a simi- 
post at WLIB New York. 

ES BELOUNGY, chief engineer of 
CBS central division, is at home 
euperating from chicken pox. 

RSCHEL STARK, transmitter engi- 
eel of WOL Washington, is the father 
& boy. 

J. CHARLES COLMAN, former engi- 
er of WFIL Philadelphia, has been 
crated with the Bronze Star for 
torious duty in North Africa and 
dly, the Air Medal for combat duty 
} Holland, and the Presidential Cita- 
cense re-gen in the present Western Front ac- 


ol. assgn 
roadcast 
son. 
rimwo 
stand 


























ation 250 


WBERT MORRISON, chief engineer at 


3S [RN Marion, O. is a now first class 
uman in the Navy. FRANCIS J. 
KAND#EIERS succeeds him at WMRN. 


1al willf2@TH LYNCH, formerly with WAJR 

at t igantown, W. Va., has joined the 

y at ti heering staff of WMMN Fairmont, 

Station#. Va. 

oadca: oe Suan, tas Joined the KSL Salt 
y engineering staff replacin 

1340 ke, £ TAYLOR fi : 


f Wolf- » who left the station to 
} 0 ote full time to his law practice. 
No wordiumes DAUGHERTY, engineer, has 


ion had§fen transferred from the Blue eastern 

accord- ion to the central division. 

srk, sta- [RNARD WOULFE, control engineer 
° WFBL Syracuse, has resigned to 

eept a position with the New York 

phone Co. 

08 GREVENBERG, control room en- 

meer of WWL New Orleans, is the 

her of twin girls. 

, ON RICHARDSON, formerly of WFOY 

i Augustine, Fla., is new chief en- 

meer of WTMC Ocala, Fla. ROSA- 

END CALKINS, new to radio, is an 

dition to the control room. 





and 
5 or 


50,000 WATT 
MID-WEST STATION 


- wants experienced continuity 
writer who can write selling copy. 
Permanent 


\Y 


position for qualified 
man or woman. Include in your 
letter full background, references, 
and required starting salary. 


Box 374, BROADCASTING 





Named to CBS Board 


F, C. EIGHMEY, WTAD Quincy, 
Ill. and KGLO Mason City, Ia., has 
been elected 1945 representative of 
District 6 on the CBS Affiliates 
Advisory Board and Edward E. 
Hill, WTAG Worcester, was elect- 
ed to represent the first district for 
the coming year in elections held 
by CBS stations in each of nine 
geographical divisions of the coun- 
try. Other board members for 
1945, who were reelected, are: Ar- 
thur B. Church, KMBC Kansas 
City; Clyde Coombs, KARM Fres- 
no; I. R. Lounsberry, WKBW Buf- 
falo; C. T. Lucy, WRVA Richmond; 
Clyde W. Rembert, KRLD Dallas; 
John M. Rivers, WCSC Charleston; 
W. H. Summerville, WWL New 
Orleans. 





Processing Unit Plan 


THE NAVY has just completed 
plans for a special processing unit 
to be set up in the Navy Public 
Relations Office, Radio Section, 
Washington, to handle “hometown” 
recordings of Naval personnel. Pub- 
lic relations officers aboard ships 
and at advanced bases will inter- 
view officers and enlisted men, and 
record the interviews on Amertype 
films recorders. Films will be for- 
warded to Washington headquar- 
ters where they will be transferred 
to discs and distributed to stations 
nearest the home of the men inter- 
viewed. 





ROYAL ARCH GUNNISON, MBS 
var correspondent, first to give an 
eyewitness account of Manila’s fall, 
returned to New York last Friday, 
where he was guest of honor at a 
press cocktail party, given by Mutuai. 





N eLwork A ccounts 


All tine Eastern Wartime unless indicated 





New Business . 


EQUITABLE Life Assurance Society of 
U. S., New York, on April 6 starts This 
Is Your FBI on about 180 Blue stations 
Fri. 8:30-9 p.m. Agency: Warwick & Leg- 
ler, N. Y¥. 


Renewal Accounts 


CAMPBELL SOUP Co., Camden, N. J. 
(soup), on Feb. 28 renewed for 52 weeks 
Jack Carson Show on 123 CBS stations 
Wed. 8-8:30 p.m. with West Coast re- 
peat 9:9:30 p.m. (PWT). Agency: Foote, 
Cone & Belding, N. Y. 

CRESTA BLANCA WINE Co., Los Ang- 
eles (wines), on March 6 renews for 52 
weeks This Is My Best on 73 CBS sta- 
tions Tues. 9:30-10 p.m. Agency: BBDO, 
N. Y. 

MILES LABS., Elkhardt, Ind. (Alka- 
Seltzer, vitamins), March 26 renews 
Robert St. John Mon. thru Fri. 9-9:15 
a.m. (CWT) on 40 NBC stations. Effec- 
tive same date firm also renews News 
of the World, on full NBC Mon.-Wed.- 
Fri. and 31 NBC stations Tues. and 
Thurs. Agency: Wade Adv., Chicago. 
MARS Inc., Chicago, on April 2 renews 
Mon. 9:30-10 p.m. (CWT) on full NBC. 
Agency: Grant Adv., Chicago. 


Net Changes 


BORDEN Co., New York (milk, ice 
cream), replacing on March 5 d 
Wynn Show with Jerry Wayne Show 
on 185 Blue stations, Mon. 9-9:30 p.m., 
March 26 shifts to Sun. 8:30-9 p.m. on 
about 185 Blue stations. Agency: Young 
& Rubicam, N. Y. 


PROCTER & GAMBLE Co., Cincinnati 
(Lava soap), has added 8 CBS Florida 
stations to The FBI in Peace and 
War, making a total of 86 CBS sta- 
tions Sat. 8:30-8:55 p.m. Agency: Biow 
- i ae A 

PRINCE MATCHABELLI Inc., New York 
(perfumes), on April 15 shifts Stradavari 
Orchestra from 50 NBC stations Sun. 
12:30-1 p.m. to about 123 CBS stations 
Sun. 2-2:30 p.m. replacing Vick Chem- 
ical Co. Matinee Theatre (Vick Prod- 
ucts). Agency: Morse International, 
N. Y. 





SERVICE DIRECTORY 














“GEARED TO AM-FM EXPANSION” 
Radice Engineering Consultants 


Commercial Radio Equip. Co. 


City 


Kansas , Me. 
Washingten, D. C. Hollywood, Cal. 


Custom-Built 
Speech Input Equipment 
U. S. RECORDING CO. 


1121 Vermont Ave., Wash. 5, D. C. 
District 1640 
(Subj. to Gov't Reg.) 








MORE RF KILOWATT HOURS 
PER DOLLAR WITH 
F&O TRANSMITTING TUBES 


Freeland & Olschner Products, Inc. 


611 Baronne St., New Orleans 13, La. 
Raymond 4756 
High Power Tube Specialists Exclusively 





Abvernsinc Acencies 
Without Canadian Connections 
USE 


RECORDINGS REG’D 


633 Dominion Sq. Bidg., Montreal, Canada 


FOR COMPLETE PRODUCTION AND RECORDING , 
FACILITIES « e« FRENCH AND ENGLISH 
~ Write Us 








The 
Robert L. Kaufman 
Organization 
Technical Maintenance, Construction 


Supervision and Business Services 
for Broadcast Stations 


Munsey Bldg. Washington 4, D. C. 
District 2292 , 











(SOUND EFFECT RECORDS ) 


GENNETT -SPEEDY-Q 


Reduced Basic Library Offer Containing 
Over 200 Individual Sound Effects 
Write For Details 


CHARLES MICHELSON 











Aevurate Conelse Dra mmantae 
and 
“A Dispateh from Reuter’s” 
WKAT (BLUE) 4th YEAR 








BUY 
WAR BONDS 











67 W. 44th St. New York, N. Y. 7. 
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Classified Advertisements 


PAYABLE IN ADVANCE—Checks and money orders only—Minimum $1.00. 
Situation Wanted 10c per word. All others, 15¢ per word. Count 3 words for 
blind box number. Deadline two weeks preceding issue date. Send box replies 
to Broadcasting Magazine, 870 National Press Bldg., Washington 4, D. C. 





Help Wanted 


Help Wanted (Cont’d) 





Operator-announcer. First class radio- 
telephone license. Must be capable of 
news and commercial announcing. For 
regional NBC station in western city of 
25,000. Good post-war future. Box 932, 
BROADCASTING. 

250 watt Blue Network station looking 
for good studio announcer available 
about April 1st. Family man preferred. 
Located midwest. Excellent opportunity 
for steady employment. A first, second 
or restricted license would help. Send 
details to Box 182, BROADCASTING. 


Good combination man with first class 
license, to take over duties as chief en- 
gineer for progressive, local 250 watt sta- 
tion. Midwest. Good salary. Send quali- 
fications to Box 218, BROADCASTING. 


Wanted—Reliable man with average an- 
nouncing ability for network affiliate. 
References required. Box 247, BROAD- 
CASTING. 


Wanted—Sound effects technicians, tele- 
vision maintenance engineers, transmit- 
ter engineers. Experienced. Essential. 
Major New York City network. Write 
details. Box 268, BROADCASTING. 


Announcer—Progressive midwestern sta- 
tion located in a prosperous community 
wants announcer-producer or announc- 
er-newscaster. Top salary paid to right 
man. Applicant must be prepared to 
submit voice audition on request. Will 
pay expenses for final interview or share 
expenses for moving this territory. Write 
Box 277, BROADCASTING. 

Man for local sales Eastern CBS station. 
Excellent salary. Must be able to service 
and write copy. Permanent. Give all de- 
—_ first letter. Box 309, BROADCAST- 


Leg man for complete local news cover- 
age. If you can handle program on air 
okay, but not essential. Give all details 
first letter. Box 310, BROADCASTING. 


Experienced announcer with good sell- 
ing voice. Good permanent position 
for the right man with local Virginia 
Blue Network station. Congenial organi- 
zation good salary. Box 328, BROAD- 
CASTING. 


First class engineer and one announcer 
for southeastern Blue Network station. 
Engineer must be good maintenence 
man. Announcer must be able to handle 
all types programs. State salary ex- 
pected. Box 332, BROADCASTING. 


Wanted—Lady or man restricted license 
holder who can also type and write 
copy. Position open immediately for 
right person, Virginia Network station. 
Box 337, BROADCASTING. 


Chief engineer by southern Blue Net- 
work station. Excellent salary and new 
home furnished right man. Box 338, 
BROADCASTING. 


Commercial manager or salesman by 
southern Blue Network station. Want 
experienced man who can service ac- 
counts, supervise continuity department, 
and make friends. No high pressure 
salesman needed, because we are sold 
out. Permanent postwar position open 
for good man. Box 339, BROADCASTING. 


NEED ANNOUNCERS AND NEWSMEN 
OF NETWORK CALIBER AND EXPERI- 
ENCED IN ALL PHASES OF COMMER- 
CIAL ANNOUNCING, AD LIB AND 
WITH GOOD SELLING VOICE. STATE 
PAST EXPERIENCE, DRAFT STATUS, 
SALARY DESIRED IN FIRST LETTER. 
ADDRESS BOX 340, BROADCASTING. 


Operator-announcer. First class license. 
Must be capable of commercial an- 
nouncing. Permanent position, good sal- 
ary. Can supervise city police radio sta- 
tion on side. Mutual affiliate. Wanted 
by February 20. Wire if interested, send 
voice recording KBND, Bend, Oregon. 


WJPR, Mutual affiliate, Greenville, Miss. 
has opening for experienced announcer. 
40 hour week, good pay. Also, can use 
combination man holding restricted li- 
cense. Write Emmet H. McMurry, Man- 
ager. 

Wanted—Experienced announcer who is 
draft exempt. Permanent position, good 
salary. Send photo, audition disc and 
references. Intermountain Broadcasting 
Corporation, KDYL, Salt Lake City, 
Utah. 

Announcer — Some experience news, 
commercials, transcribed programs. 
Chief announcer opportunity for de- 
pendable man. salary, 40-hour 
week, no nights, no overtime. Splendid 
summers in cool, scenic west. Around 


April first. KIUP, Durango, Colorado. 


Page 76 @ March 5, 1945 


There must be a first class engineer who 
wants a lifetime job with a 250-watt sta- 
tion in the south. One who will take 
care of the best equipment and who 
can do a little announcing for which 
he will be paid extra. One who wants to 
settle in a grand community and be- 
come a part of a good organization 
who'll expand when the time comes. 
Just drop a line to us and we'll contact 
you. Answer Box 366, BROADCASTING. 


Male announcer. General studio routine 
including news at modern southeast 
regional. $37.50 for 40 hours. Oppor- 
tunity for increase. Qualifications and 
when available, please. Box 342, BROAD- 
CASTING. 
Wanted—Two radio operators and re- 
pairmen or two radio operators. If re- 
pairmen are not available, with at least 
second class radio telephone operator's 
license issued by the Federal Commu- 
nications Commission to work in the 
Fire and Police Signal Bureau, City 
of Jacksonville, Florida. Salary: $184.16 
to start, periodical service raises. Apply 
by letter City Civil Service Board, 34 
South Laura Street, Jacksonville, Flor- 
ida. 
Announcer—Proficient in ad libbing, 
newscasting, and play by play sports. 
Permanent position excellent prospects 
for right person. Write details. State 
salary requirement. Box 345, BROAD- 
CASTING. 
Experienced station manager for net- 
work affiliate. Give full details first 
letter on background, marital status, 
salary expected. Reply Box 351, BROAD- 
CASTING. 
Operators—Two, with first or second 
class radio telephone license. Fine mid- 
west city, 250-watt NBC affiliate. Could 
possibly arrange for men to attend 
University and draw full pay. Positions 
available immediately. No announcing. 
Fine working conditions. Agreeable co- 
operative staff. Wire KANS, Wichita. 
Kansas. 
ANNOUNCERS: WE WANT TO HEAR 
FROM SOUTHERN ANNOUNCERS TO 
WORK IN CONSERVATIVE CBS MET- 
ROPOLITAN STATION. GOOD PAY. 
MODERN AIR CONDITIONED STU- 
DIOS. SEND US FULL DETAILS OF 
YOUR EXPERIENCE, AND PRESENT 
DRAFT STATUS. QUALIFIED MEN 
STAY WITH US FOR A LONG TIME. 
BOX 219, BROADCASTING. 
We need an MC who can produce. Han- 
dle morning show exclusively, no other 
duties. Swell job for the right man, but 
don’t waste your time unless you al- 
ready have an excellent record and are 
looking for advancement. Give station. 
name and time of your present program. 
Prominent station in prominent east- 
ern city. All correspondence in con- 
of course. Box 353, BROAD- 


Wanted—Sober, hard working man or 
woman to sell advertising for firmly 
established Blue Network affiliated sta- 
tion. Good salary and chance to increase 
salary by proving your ability. Can also 
use announcer and continuity man or 
woman. Write or wire station WOLS, 
Florence, 8S. C. 

COMBINATION LICENSED OPERATOR- 
ANNOUNCER, $55, FORTY . 
FIVE-DAY WEEK. TIME AND ONE- 
HALF OVERTIME. AIR MAIL AUDITION 
RECORD PLUS PERSONAL DATA TO 
PENDLETON, KJBS, SAN FRANCISCO. 
Wanted—Chief engineer for 5 kw W. E. 
station in Florida. Must have had ex- 
perience as chief and sufficient tech- 
nical education to be able to design and 
construct equipment such as speech 
amplifiers, dummy antennas, etc. Box 
359. BROADCASTING. 
Technician—Draft exempt, at least 2nd 
class licensed. wanted, permanent posi- 
tion, Pacific Northwest 1000-watt net- 
work station. KUJ Walla Walla. Wash., 
I. B. E. W. scale. 

Announcer wanted by network station 
in southwestern city. Ideal working con- 
ditions. Base pay $35.00 weekly for 40 
hours. Time and half over 40. Box 375, 
BROADCASTING. 

Wanted—Transmitter engineer for five 
kilowatt regional. Excellent opportunity 
for right man. No one without experi- 
ence need apply. Write giving full de- 
tails to Chief Engineer, WSPA, Spar- 
tanburg, S. C. 

Indiana 250-watt station wants an- 
nouncer, also operator-engineer. First 
class license not essential. Box 389, 
BROADCASTING. 


Help Wanted (Cont’d) 


Situations Wanted (Cont'd) 





Sales production manager with program 
and sales experience desired by Cali- 
fornia regional network station. Give 
complete qualifications, personal his- 
tory and salary desired. Answer Box 
387, BROADCASTING. 


Wanted—Two experienced announcers. 
No “boom-town”, thirty miles from 
Pittsburgh. $40 for 38 hours, talent fees 
immediately. Audition disc necessary. 
WISR, Butler, Pennsylvania. 


Wanted—Man to serve as salesman- 
announcer by west coast regional net- 
work station. Previous radio experience 
unnecessary if education, voice and 
common-sense okay. Prefer World War 
2 veteran. Answer Box 388, BROAD- 
CASTING. 





Situations Wanted 





Chief engineer, manager or combination. 
Experienced and reliable. Family man. 
Classified 4A. Box 159, BROADCASTING. 


Highly experienced young veteran at 
present manager eastern station desires 
management southwestern local. Box 
291, BROADCASTING. 


Combination engineer-announcer. Good 
voice. Experienced as chief engineer. 
Box 300, BROADCASTING. 


Manager—assistant. Desire opportunity 
better self—help your station go places. 
Seven years general experience. Com- 
pletely reliable, draft exempt. Box 301, 
BROADCASTING. 


Announcer. Experienced, 4F, married, 
versatile, dependable all around man. 
Seeks better opportunity. Box 315, 
BROADCASTING. 


Chief engineer. 10 years experience in 
broadcast engineering. Know recording, 
studio, AM to 50 kw and FM, all through 
practice. Now employed 50 kw station 
midwest. Must be given complete charge 
of engineering department. Best of ref- 
erences. Box 316, BROADCASTING. 


Experienced announcer-newscaster, per- 
sonality shows and special events. 4F, 
married. Prefer to locate in New York, 
Chicago, Cleveland, Cincinnati, Detroit 
or St. Louis. Interested only if you pay 
talent fees. For complete details or 
transcription write Box 317, BROAD- 
CASTING. 


Announcer - producer. Local, regional, 
network experience. University gradu- 
ate. Versatile, reliable. Desires profitable, 
permanent situation. Age 25, 4F. Box 
318, BROADCASTING. 


Manager or sales manager wants perma- 
nent connection with progressive sta- 
tion. Any location. Draft exempt. Proven 
record of success. Excellent references. 
Box 319, BROADCASTING. 


Station manager or commercial man- 
ager with proven ability in all fields of 
radio desires change. If you are prepared 
to pay for a real producer write Box 303, 
BROADCASTING. Will furnish details 
upon inquiry. 


Unusual offer? Copywriter, announcer 
offers youth, sound ideas, willingness to 
sweat. Swap for rounded program and 
promotion training, opportunity first 
rate station. Employed network outlet. 
Sober, industrious, 26, veteran. Three 
years script, publicity, advertising. In- 
vestigate! Box 321, BROADCASTING. 


Available to take over station operation. 
Two men, young, energetic, experienced. 
Chief engineer, extensive background 
radio field, studio control, transmitter 
supervision, all tickets, mechanical 
background. gram director, idea man, 
experienced broadcasting field, person- 
nel management, recognized announc- 
ing and production field, traffic, conti- 
nuity public relations. A team of men 
equipped to take over rural station and 
make it pay. Both draft exempt. New 
York City trained and experienced. Any 
area considered. All replies confidential. 
Reply Box 322, BROADCASTING. 

First class radio engineer is desirous of 
position with and buying part interest 
in a local or regional station with good 
future possibilities. Please write Box 
325, BROADCASTING for particulars. 


Capable engineer—35, draft exempt, re- 
jected, three years experienced includ- 
ing 50 kw, first class license, sober, and 
not a drifter. Interested in permanent 
position only. Full particulars in first 
letter please. Two weeks notice required. 
Box 326, BROADCASTING. 

Engineer—First class license, available 
at once, draft free, experienced, sober 
and industrious. Prefer transmitter job. 
Box 327, BROADCASTING. 

Experienced program and personnel di- 
rector with 15 years experience on mike 
specializing in special events, sports 
play by play and record ad lib. Salary 
now .00. Wants to make change. 
Box 329, BROADCAS G. 


Station executives. Good exp 
time salesman available imm 
Excellent reference present empjy 
Permanent connection only with 
accounts. 38, married, three chig 
No boozer or floater. Can also 
early morning platter show. Some 9, 
erating and announcing. If yoy 
dependability, loyalty, reliability gn, 
permanency wire or phone M. £. Pal 
mer, 33171, Knoxville, Tennessee, 


Producer, program director. Ho 
discharged veteran. Experience: 
atre, eight years; radio production, fiv, 
years; acting, announcing, writing. Boy 
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Mature young woman, seeks 9 
tunity with progressive station. 
enced writing continuity, preparing my 
sic log, solid musical background, Bp, 
344, BROADCASTING. 


Salesman—Can sell and meet 
with new ideas on merchandising ang 
sales promotion. Experience with large 
radio station. Box 347, BROADCASTING 


Chief engineer. Fifteen years’ experience 
with network stations in design, cop 
struction and operations. Now employed) 
as design engineer on V. H. F. and Fy 
equipment by large eastern manufactur. 
er. Interested in station which has plans 
for expansion and can use advance 
engineering ideas, capable of taking 
complete charge of all engineering 
erations. Married, two children, 36 

old, 2A, available on approximately sixt 
days notice. Box 348, BROADCASTING. 


Experienced operator-announcer, (]- 
ored, reliable, family, 25. Draft exempt, 
union musician, news. Wants perma. 


oman, 

dwest 1 
les and 
on. Expé 


Peoples, nouncin: 


ineer. Pre: 
st. Box 
mmercia 


nent connections, excellent references, fl 


thoroughly educated, continuity writ- 
er. Box 349, BROADCASTING. 


Announcer—woman. 5 years staff ap- 
nouncing experience on 5 kw network 
affiliate. News, music, women’s. Box %, 
BROADCASTING. 

Chief engineer of AM and FM stations, 
Married, 4F classification. Will consider 
only permanent offer. Can fill combim- 
—— as manager. Box 350, BROADCAST. 
Chief engineer: Thoroughly experienced 
in all phases, operation maintenance, 
recording, field strength measurement, 
directional antenna. Draft status, 4AH. 
All correspondence confidential. Refer-| 
ences. Box 352, BROADCASTING. 





Woman with 15 years radio experience 


announcing, acting, writing, producing 
and program direction would like situ- 
ation in Chicago, New 
wood. Have written commercial copy, 
continuity and service features and will 
submit scripts of any type for inspec- 
tion. Interested in production or writ- 
ing. Box 354, BROADCASTING. 


“Seasoned” enough! Want to make ma- 
jor move. Abilities: as manager two 
small stations southwest, raised revenue 
over 100% each; as sportscaster, action- 
account baseball, football,, boxing plus 
sportscasts; as newscaster, commercial 
announcer and production man, one 
year east, six years southwest experi- 
ence. Married, children, age 29, 4F, ready 
to do 1A job. No hurry to leave present 
good paying managerial position but 
ready for major forward step. Box 355, 
BROADCASTING. | 

Continuity supervisor-writer: 
woman capable of salable copy and vari- 
ous type scripts, desires change for 
greater opportunity. Intensive radio ex- 
perience, also complete business train- 
ing, secretarial ability, and public rela- 
tions. Single, settled, steady. Excellent 
references. Box 356, BROADCASTING. 


Excellent-voiced announcer. Metropol 
tan background. Lucrative position @ 
news staff or commercial announcing, & 


York, or Holly- r 


Young & 


position in smaller station offering “free 


hand” for mutual development. 
380, BROADCASTING. 


Station general manager ready to take 
over any station regardless whether its 
profitable operation or not. Will increase 
sales of any local 100% or any re 
station 50% in less than 12 months 
“Can sell ice to Eskimos.’’ However, pre 
fer sunny south. Increased sales of pres 
ent station in range 100 to 250%. 
likewise manager other stations. 13 yeas 
experience in every department of 
with plenty of enthusiasm and “ 
how.” Age 35. Family man. Inte 
only in commission or salary-and-bonw 
plan that pays $8,000 on your pr 
billings. Know how to make public ser® 
ice and public relations broadcasts sue 
cessful commercial shows. General male 
ager, salesmanager, production and pre 
gram manager, promotion, engineer! 
skilled public relations director and “li 
borer” all rolled into one man. 
wonder boy, but just another America® 
kid on the way up! Capital here’s you 


management! Box 390, BROADCAS' a |. 
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nt’d) f engineer. Four years broadcast 
nerience, all phases operation, main- 
mance and executive duties. Now an 
istant supervisor at 50 kilowatt. Best 


references. Box 330, BROADCASTING. 
tile program-production director, 


chestral conductor with extensive 
hangi@ckground in dramatics, literature, 
® opaanguages, research, promotion, adver- 
= Waufising. Box 331, BROADCASTING. 
ity 


ow employed, experienced control room 
perator, third class. Age 26. Want per- 
anent employment. Prefer west. Box 
y, BROADCASTING. 


oman, 3 years secretarial and produc- 
on experience 5000 watt station. NYU 
Zeorkshop grad, Vassar A.B. ’41. Knowl- 
ice French, German. Available im- 
diately. Box 334, BROADCASTING. 


oman, promotion director, 2 years 
awest regional, formerly secretary 
es and general managers same sta- 
on. Experienced control panel and 
snouncing, continuity. Third class en- 
neer. Prefer large station or net, north- 
st. Box 335, BROADCASTING. 


mmercial manager interested in 
nge, with earnings commensurate 
th production. Good references and 
cord as planner and producer. Will 
with any reliable station or agency 
ssenting opportunities for betterment. 
te Box 336, BROADCASTING. 


tion executives: Do you want to build 
hillbilly audience? Capable, experi- 
need man available who can build and 
nage complete staff, including em- 
ing air shows, and establishment of 
ists Bureau. Can give close and effec- 
cooperation with station promotion 
partment. No floater or boozer. Mar- 
ed with three children. Draft status 
Excellent references from present 
mployer. Also experienced announcer, 
esman and continuity writer. Not the 
voice in the world, but I can sell 
teners. Present job eompleted. Write 
wire P. Box 272, Red Springs, 
orth Carolina. 


NNOUNCER—THOROUGHLY EXPERI- 
NCED NEWS-SPORTS-AD LIBS, COM- 
ERCIALS, RECENTLY HONORABLY 
SCHARGED WANTS PERMANENT 
(ONNECTION. PLEASE STATE ALL 
ACTS FIRST LETTER. AVAILABLE 
0 WEEKS. BOX 357, BROADCAST- 
G. 


tinuity writer—girl. Excellent radio 
ckground. Commercial copy and script 
iting experience. Interested in mak- 
ng change for better opportunity. Box 
), BROADCASTING. 


juncer-operator. Thoroughly experi- 
need, licensed, seeking connection Vir- 
inia, North Carolina. Single announc- 
job or combination. Please state sal- 
", details. Family man. Box 361, 
ROADCASTING. 


’s no substitute for experience— 
teen years of it! Announcing, news, 
pcial events, programs, continuity, 
trols, supervision, responsibility, and 
stricted license. Now managing local 
tation. reasons for desiring 
lange. If your deal is really good, 
tht invest one to four thousand dol- 
Ss. Prefer west or nothwest. Age 32, 
led, family, draft unlikely, not a 
tater. References. If you need a man- 
er or assistant, or top announcer, let’s 
k it over thoroughly. Write Box 368 
ROADCASTING. 


on’s top mail pull announcer—now 
ble. Pulled over 300,000 orders and 
ds on metropolitan station last year. 
an bring your station up to $1,000.00 
fr week in this type of business. Box 
"3, BROADCASTING. 


Program director — with fifteen years 
radio experience available. Has success- 
fully programed three major stations. 
Recently resigned from Chicago station. 
Also excellent announcer and produc- 
tion man capable of developing inex- 
perienced staff. Wants dependable po- 
sition. Box 370, BROADCASTING. 


Staff announcer — With ten years ex- 
perience now available. Excellent com- 
mercial announcer, capable newscaster. 
Experienced in special events. Has 
worked leading metropolitan stations as 
well as network programs. Will not con- 
sider less than $85.00 per week. Box 
371, BROADCASTING. 


Top sports announcer—with big league 
baseball announcing experience, avail- 
able for coming season. Box 372, BROAD- 
CASTING. 


Announcer—Three years experience, who 
can handle news, edit it, announcer, 
commercials — handle control board, 
write own continuity, desires job in 
small 250 watt station. Will go anywhere. 
What is your offer? Box 362, BROAD- 
CASTING. 


Program director-announcer 8 years ra- 
dio — married — 4F programming all 
phases ... talented. Prefer regional or 
local station. References. Have 3rd phone 
ticket. Any offers? Box 364, BROAD- 
CASTING. 


THOROUGHLY EXPERIENCED SALES 
EXECUTIVE AVAILABLE. AGE 39, FAM- 
ILY, DRAFT EXEMPT. PRESENTLY 
DOING OUTSTANDING JOB AS GEN- 
ERAL SALESMANAGER FOR SUCCESS- 
FUL REGIONAL OPERATION. WIDE 
ACQUAINTANCE WITH NATIONAL 
AGENCIES AND TIME BUYERS. PRE- 
FER WEST COAST. WILL CONSIDER 
RADIO REP. PROPOSITION. BOX 365, 
BROADCASTING. 


Wife overseas infantryman establishing 
permanent residence California. Desires 
further career radio producing, writing, 
acting. Job application abstract, photo- 
graph, audition transcript and half-hour 
recording of program written and pro- 
duced by applicant available. Husband's 
return won’t terminate career. We mu- 
tually share radio profession. If on West 
Coast and have spot for me, I can be of 
beneficial service to your station. Box 
367, BROADCASTING. 


Operator—1l4 years radio, 5 years broad- 
casting, including super power. Experi- 
enced all phases. Partial college educa- 
tion. Want chief’s job in 1 kw or larger. 
Family man. Draft status, 2B. Box 376. 
BROADCASTING. 


Competent young woman continuity di- 
rector seeks permanent position in east 
coast area: Boston-Washington, D. C. 
Address Box 377, BROADCASTING. 


Radio station manager or commercial 
manager with 10 years experience sell- 
ing, managing, announcing, program- 
ming. Draft exempt, family man, if 
interested, wire 105 Selden Street, Eliza- 
beth City, N. C., Call 402W. 


Announcer—Congenial all-round an- 
nouncer soon available for suitable 
southern station. Box 378, BROADCAST- 


Batter up—Need a good play-by-play 
baseball announcer for this coming sea- 
son? For details contact Box 379, 
BROADCASTING. 





keep you from writing. 
~_ 





STATION MANAGER WANTED 


@ Excellent post-war opportunity for competent, re- 
liable station manager who wants to invest in a new 
station contemplated for expanding southeastern metro- 
politan market. Prefer southern radio man experienced 
in network affiliate operation. Ample finances are now 
available for the construction of this station, but | should 
like to get a partner capable of taking over the man- 
agement. If this sounds interesting, please let me hear 
from you. If you're in the armed forces, don't let it 


Box 141, BROADCASTING 
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Chief engineer—Ohio or Indiana, any 
power. Eighteen years. All phases radio 
including frequency modulation. Excel- 
lent references, executive ability, col- 
lege education. Applicant not a floater, 
really possesses technical background. 
Would consider financial interest. If 
qualifications interest you write or wire 
Box 381, BROADCASTING. 


Box 131, Haskell, Texas. First class op- 
erator, 8 years experience. Married, army 
discharge, 4 years as chief engineer 250 
watt. Salary open. 





Wanted to Buy 








Wanted—FCC approved frequency and 
modulation monitor. Also, tower and 
other equipment for 250-watt station. 
Cash. Box 382, BROADCASTING. 


Wanted—Controlling interest in local 
or regional station. Box 383, BROAD- 
CASTING. 


Wanted to buy—Ground wire and WE 
300A tubes. Box 150, BROADCASTING. 


Hey! you gentlemen with those extra 
turntables and speech input stuff—yes, 
even frequency and modulation moni- 
tors and consolettes you bought a couple 
of years ago when all of us figured the 
war was going to last 10 years! With 
the way Berlin and Tokyo look now, and 
with Manila back, how about renting,— 
or selling,—some of that material to a 
lad who really needs it to get on the 
air? C’mon, give us an honest break! 
Box 323, BROADCASTING. 


Require two 270-foot insulated towers, 
preferably uniform cross section, guyed 
but will consider other types. Box 324, 
BROADCASTING. 


Wanted—Federal or Presto portable re- 
corder, or just motor, turntable, cutting- 
— and head. Box 346, BROADCAST- 
IN 


Experienced manager, 15 years in radio, 
wants opportunity to buy into progres- 
Sive station in competitive market. 
High sales record strictly clean. Know 
how to build Hooper. Prefer independent 
station in south, midwest or southwest. 
Will consider all proposals in confidence. 
Box 358, BROADCASTING. 


Wanted—One approved frequency mon- 
itor and one broadcasting monitor. J. E. 
Eaton, 559 Mulberry Street, Macon, 
Georgia. 


Transcription Machine — Complete, new 
or used. Box 363, BROADCASTING. 


Wanted ‘to buy—Local radio station. 
Box 384, BROADCASTING. 


Wanted—FCC approved frequency moni- 
tor. Send complete information. Box 
386, BROADCASTING. 


Wanted to buy—250-watt equipment, 
including tower. Box 385, BROADCAST- 
ING. 





For Sale 





Commercial radio broadcasting station 
for sale, located in Mexico City, with 
operating license and now in service. 
Leaves a wide margin of profit for more 
details write to Mr. G. Robles, Called 
Joaquin Argaez 14, Tacubaya, D. F. 
Mexico. 


Fairchild F-26-2 portable recorder play- 
back. Dual speed 1714” turntable. Per- 
fect condition. Fitch Building, 96 Bid- 
well Pkwy, Buffalo, New York. 


RCA diamond offset head transcription 
pickups complete with filters, cables and 
switch assemblies. Good used condition, 
two for $165.00. Jensen Imperial finest 
dual PM speaker units, ebony cabinet, 
cost $250.00, perfect $125.00. Jensen SH 
directional horns for any 12” speaker. 
Fine reproduction. 1 perfect, 1 slightly 
damaged, 2 for $35.00. One B 24-cell 
broadcast microphone fine quality, low 
level. A rare bargain, $75.00. Four 815 
tubes, $4.50 each. One Webster hi-fidel- 
ity hi-imp. magnetic pickup head, only 
$4.50. Damon Laboratory, 1221 Baltimore, 
Kansas City, Missouri. 


250-watt composite transmitter, just re- 
built, fine condition, ready for FCC ap- 
proval, $2,900.00. Regional Radio Sales, 
231 W. Wisconsin Ave., Milwaukee 3, 
Wisconsin. 


For Sale (Cont'd) 
1 kw composite transmitter excellent for 
police or broadcast. Similar to Collins 
200A or 20C, $950. Robert Stuart, 5207 
N. Illinois, Indianapolis 8, Indiana. 


250-watt composite transmitter, suitable 
for FCC approval, $2,600.00. Regional 
Radio Sales, 231 W. Wisconsin Ave., Mil- 
waukee 3, Wisc. 


For sale—Best offer takes new pair of 
RCA 813, 803, 872-A. Will guarantee. 
Box 240, BROADCASTING. 


100-watt composite transmitter, suit- 
able for FCC approval, $2,000.00. Re- 
gional Radio Sales, 231 W. Wisconsin 
Avenue, Milwaukee 3, Wisconsin. 


New high frequency broadcasting tubes, 
No. 829, $14.50 each. The Adams Com- 


pany, 1210 Farnam Street, Omaha 2, 
Nebraska. 
250 watt RCA transmitter. Commission 


approved. Wire or phone. Tingley, 4-4722, 
Birmingham, Alabama. 


For Sale — RCA recorder. 78RPM. Ex- 
cellent condition. Two microphones. No 
priority needed. Write Jack Murray, 
Waycross, Georgia. 


Have on hand a limited number of CAA 
approved flasher beacons and tower 
lights. Box 369, BROADCASTING. 


w/ 7m) @ 1010) Md 
RADIO TECHNIQUE 


Ezelusively to Radio Broadeasting ) 
(America’s Oldest Sehool Devoted 
6-Week Day Course 


MARCH 5 


8-Week Evening Course 


MARCH 6 


Taught by Network Prefes- 


sionals, for Beginner & 
Ad d students, inelude: 
@ Station Revtine 

@ Acting 


@ Continuity Writing 
@ Commentating 





@ Announcing 
@ Newscas 


Co-ed. Moderate rates. Inquire! 
Call er Write for Beeklet 8. 


VETERANS: sce" 'f giil*e* 


R.K.O. BUILDING,RADIO CITY, N_Y. 
Circte 7-0193 








RADIO CONSULTANT 
for a 
LEADING NETWORK 
SPONSOR 


The man chosen for this assign- 
ment should be capable of re- 
search in radio program technique. 
He will find use for a knowledge 
covering 


Program Creation 
Talent Selection 
Program Promotion 
Local and Network 
Audiences 
Station and Network 
Rates 


This can be a worthwhile step 
forward for a man with analyti- 
cal and executive ability now 


serving in a minor capacity. 


BOX 341, BROADCASTING 
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NAB Blasts WNEW?’s Claim 
That BMB Needs Safeguards 


Research Committee Answers Six Points Raised by 


New York Station for 


FOLLOWING a two-day meeting 
of its Research Committee in Wash- 
ington, the NAB last week blasted 
the exploratory study of WNEW 
New York which had proposed spe- 
cial safeguards for independent 
stations in “problem markets” as 
a basic part of the industry-wide 
audience measurement plan. 

In its exploratory study, results 
of which were announced last 
month; WNEW employed procedure 
recommended in the original NAB 
coverage plan, forerunner of 
the BMB. The Research Committee, 
in its response, challenged the 
conclusions. 

In a letter dated Jan. 25, 1944, 
Miss Alberta Curtis, research direc- 
tor of the New York independent, 
asked that the findings in the study 
be considered in two different ways: 
“As shortcomings which jeopardize 
the chances of the BMB to satisfy 
some prospective members, or as 
difficulties which might be ironed 
out.” The letter was addressed to 
Paul F. Peter, NAB Director of 
Research and secretary of the Re- 
search Committee. 


Six Points for Study 


Miss Curtis’ letter, briefing a 50- 
page report of the WNEW survey, 
listed six points which, she recom- 
mended, merited further considera- 
tion by the Committee. The Report 
was studied by the committee and 
the six points were answered in a 
letter signed by Mr. Peter and 
Roger W. Clipp, president, WFIL 
Philadelphia and chairman of the 
Committee. 

Miss Curtis’ six points, para- 
phrased (in italics) and the NAB 
replies: 

(1) Since there are certain weak- 
nesses in the BMB Plan which are 
pertinent only to the independent sta- 
tions and small stations, there might 
be a permanent sub-committee of the 
BMB's research committee set up to 
represent them. 

In order to insure operation in the 
best interests of all parties, the BMB 
has created a committee of the Board 
of Research consisting of Robert F. 
Elder of ANA, D. E. Robinson of 
AAAA and Frank Stanton of NAB, 
each of whom represents one of the 
three cooperating organizations and 
all of whom are qualified research 
people. In addition it has been recom- 
mended that a research committee be 
appointed having equal representation 
from each of the three associations... 
With this structure, the interests of 
the independent and small stations 
are protected. 

(2) This station (WNEW) would 
like to have a clear-cut statement by 
the BMB of what the Bureau is meas- 
uring, and of the relations between 
this and other audience measures. 

The BMB will measure the total 
number of radio families who listen to 
stations and where those families re- 
side. BMB circulation, engineering 
contours and ‘program ratings are 
each different measurements for dif- 
ferent purposes. 

(3) The specific provisions in the 
BMB Plan for the even representation 
of different economic groups are of 
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Independents 


interest to us (WNEW). It is a ques- 
tion whether it is enough to set a 
minimum figure of 50% to be obtained 
from all levels since there could still 
be over-representation of high income 
groups. If the highest income group 
returns 80% and the lowest 50%, 
there is still a definite bias. 

In its (WNEW) study a 50% re- 
turn was not attained ... The BMB 
specifications state that a minimum 
return of 50% from any county (or 
city) must be secured before results 
ean be tabulated. In actual operation 
the ballot method employs the same 
procedure in follow-up in all three 
economic classifications to bring the 
total return up to 50% or better. 
Such wide separations as the hypo- 
thetical case cited . . . have not been 
encountered in actual practice. 

(4) This study disclosed that... 
a considerable proportion of the low 
income group still finds it too compli- 
cated . we felt that still further 
tests should be done to come to the 
simplest form possible. 

The BMB will pre-test all question- 
naire copy and instructions before they 
are put into actual use. ... Experience 
with the BMB technique has not in- 
dicated that any great difficulty of re- 
spondent understanding has been en- 
countered. 

(5) The inconsistencies in station 
call letters listed by the same families 
on two different occasions (original 
ballot and follow-up) ... could prob- 
ably be overcome in part by enclosing 
with the ballot a list of stations and 
dial positions in counties where the 
number of stations with inside cover- 
age exceeds ten. ... 


Inconsistencies Not Borne Out 


The significance of inconsistencies of 
station call letters listed by the same 
family is not supported in the survey 
work performed by WNEW.... The 
suggestion that a list of stations be 
included with the ballot is not work- 
able because the project itself is the 
only means which could properly de- 
termine what stations should be includ- 
ed in such a roster. ... 

(6) The data on program listening 
in this study suggests that the audience 
of certain programs exceeds the total 
circulation for the station. The BMB 
could consider procedures for establish- 
ing correction factors... . 


The conclusions . . . are not war- 
ranted from the material submitted. 
The report reaches conclusions through 
answers obtained by personal inter- 
view with an “atypical sample”, using 
the question, “Do you listen fairly reg- 
ularly to any of these programs?” In 
order to reach a comparison there 
would have to be established a definite 
correlation between once-a-week and 
“fairly regular” listening. Technically, 
the BMB measurement properly ap- 
plied to any station will always show 
BMB circulation higher than the ac- 
tual audience to any one program in a 
station’s normal schedule. 

Concluding her letter to Mr. Peter, 
Miss Curtis stated: “I hope that this 
study will contribute in some measure 
to the development of the BMB’s op- 
erations. Our own understanding of 
the plan has been clarified, and that 
was our purpose in trying to get the 
picture for ourselves.” 

Mr. Clipp, in presenting the 
NAB’s views on the WNEW sur- 
vey, invited WNEW to present any 
further suggestions it might de- 
velop as a result of the study. Miss 
Curtis had presented her views in 
person to the Technical Sub-Com- 
mittee of the NAB Research Com- 
mittee Feb. 20. ; 

Miss Bernice Judis, manager of 
WNEW, announced in New York 
that the full 50-page report on her 
station’s exploratory survey would 
be released this week. 


All Texas Stations Sign 


Simultaneous with release of the 
NAB comment on the WNEW 
study, it was announced by Hugh 
Feltis, BMB president, that all 
Texas stations attending the NAB 
meeting in Dallas (District 13) 
now had signed with the Bureau, 
first area to subscribe 100%. 

Mr. Feltis last week appointed 
the following committees of the 
BMB: 


Advertising Industry Relations: Linnea 
Nelson (J. Walter Thompson), chairman; 
Carlos Franco (Young & Rubicam), Frank 
M. Russell, vice-president, NBC; J. \ 
Maland, general manager, WHO Des 
Moines; Donald B. Stetler (Standard 
Brands Inc.) and J. A. Miller (Standard 
Oil Co. of N. J.). 

Research: D. E. (Pedlar & 
Ryan), chairman; Frank Stanton, vice- 
president, CBS; Robert F. Elder (Lever 
Bros. Co.). 

Finance: Mr. Clipp, chairman; Leonard 
T. Bush (Compton Advertising Inc.). A 
third to be named. 

By-Laws and Rules Procedure: Joseph 
M. Allen (Bristol-Myers Co.), chairman; 
Melvin Brorby (Needham, Louis & Brorby 
Inc.); Robert T. Mason, general manager, 
WMRN Marion. 

Mr. Feltis said that Miss Nelson, 


Mr. Elder and Frank Silvernail, of 


Robinson 
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PEOPLE ARE SUNNY 


Siti. 


4 








Drawn for BROADCASTING by Sid Hix 


“IT Just Said, ‘Resh, Tell Us a Little About Your Business,—How Did 
I Know He Was an Insurance Agent?” 


YOUNG GILLETT Ig 
KILLED IN ACTIQ) 


ANNOUNCEMENT was made} 
week that Pvt. David Lester 
lett, son of Glenn D. Gillett, ogy 
sulting engineer now in war serpy 

was killed ; 

tion last f, 

Italy. 

Young 

went into 

combat in 

last summer 

was killed by 

chine gun f 

Sept. 16 

leading his 

in an attack ¢ 

Pvt. Gillett hill position, 
was born July 8, 1924 and was, 
student at Norwich U. in q 
when he entered the Army, \ 
older brother, Robert, is on a@ 
duty with the Army in a commun 
cations company of an Air F, 
wing stationed in Belgium, \ 
younger brother, Richard, is in 
Navy serving in a catapult grow 
aboard a carrier. 4 
The elder Gillett, well-known 

sulting engineer in Washington, fy 
the past three years, has begq, 
development supervisor at the 
lumbia U. Division of War i 
search at the Navy Underwatg 
Sound Laboratory in New Lonédgq 
He recently joined the Operating 
Analysis Group of the 20th Mi 
Force in communications work @ 
after an orientation period in ti 
country, he will be attached toi 
staff of one of the bomber group 
based in the mid-Pacific. 4 


rN 





the BBDO Radio Department, 

to attend the NAB district meeting 

in Boston, which opened today, © 
Present BMB subscriptions f 

NAB districts where Mr. Feltishi 

appeared are as follows: 


Stations Now 
District Attending Signed Pi 
6 35 33 


91 
(Total signed from other Districts 
meetings are yet to be held: 36.) 





Adams Named 


JACK ADAMS, radio producm 
and director has been appointé 
executive assistant in charge 
the concert and radio division @ 
W. Colston Leigh Inc., New Yotl 
lecture and concert bureau, 2 
Adams has been with Colstm 
Leigh as radio division head sinte 
1943, presenting Lawrence Tibbe 
on Your Hit Parade. A pioneerm 
radio, Mr. Adams created and 
the first network radio progt 
The Atwater Kent Hour on , 
later establishing a bureau to mal 
age radio artists and create q 
mercial programs. Business 
merged in 1928 with Concert Mf 
agement headed by Arthur Judm@ 


\\ 





WNBH, WOCB Transfer ia"\ 


VOLUNTARY assignment of 

licenses of WNBH New Bedi 
and WOCB West Yarmouth, M 
from E. Anthony & Sons Ine. 
Bristol Broadcasting Co., a hold 
company solely owned by the né 
paper publisher, is requested in 
plications filed with the FCC 

week. 
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By The Company 
They Keep, So Shall 
We Know Them— 


“The company,” to which we refer, 
can be this encircling list of topfli 


“The Texas Rangers’ 


—America’s finest transcribed library 


of western tunes. 


ARTHUR B. CHURCH 
PRODUCTIONS 


George E. Halley, Pickwick Hotel 





EIGHTY YEARS OF NEWS EX- 
PERIENCE are represented in the 
scene above taken during the busy 
period preceding a scheduled news- 
east. In addition to this staff, 
Henry Outland, distinguished jour- 
nalist and commentator and win- 
ner of an Ohio State award, speaks 
five nights a week. KLZ also oper- 
ates one of the finest mobile trans- 
mitters in the west, covering all 
major news events on the spot. 











FIRST AWARD 





THE INSTITUTE POR EDUCATION BY RADIO 
‘THE O8O STATE UD 
teas 


406 Ser- @ ratte. 








KLZ Gives the Denver Regi 
Unequalled News Service! 


EWS, as KLZ gathers. edits and broadcasts it, is a majo 


service feature of the station operated by a full-tim 
staff of men trained and experienced in the profession. 


KLZ gets coverage of the news fronts all over the world 
through INS; covers Colorado through its own string of eg 
respondents; and maintains its own reporters for city cove 
age. Before each broadcast. the news from all these soureg 
is carefully edited to appeal to the interest of the maximu 


number of listeners in the Denver region. 


The news-minded management of KLZ has concentrate 
relentlessly on this phase of service and, as a result, 
made an inimitable record of scoops and beats to establis 
KLZ firmly in the consciousness of listeners as the moi 
reliable. thorough, and complete news source in the Denve 


region. 


KLZ puts extra effort, extra know-how, extra enthusiasm 
in every phase of its operation to do the best possible jok 
of serving Colorado listeners. In doing this kind of a job 
for listeners, it does the best possible job for advertisers 





